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TRADE  NEWS 


October  1,  1956 


WRAL-TV  IN  RALEIGH,  N.C.,  TO  BECOME  NBC  AFFILIATE 


Affiliation  of  Station  WRAL-TV,  Channel  5^  in  Raleigh, 
N.C.,  with  the  National  Broadcasting  Company  was  announced  today  by 
Harry  Bannister,  Vice  President  in  charge  of  Station  Relations  for 
NBC. 

Now  in  construction,  the  station  will  become  an  NBC-TV 
optional  interconnected  affiliate  on  Dec.  15^  operating  on  full- 
power  of  100  kw.  It  will  have  one  of  the  most  modern  color-equipped 
plants  in  the  industry,  with  about  44,000  square  feet  of  space. 

The  Capitol  Broadcasting  Co.,  Inc.,  in  Raleigh,  is  the 
licensee;  A.J.  Fletcher,  President;  and  Fred  Fletcher,  Vice  President 
and  General  Manager. 

NBC-TV  is  currently  affiliated  with  V/TVD  in  Durham,  N.C, 
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Attention,  Sports  Editors 


MEL  AI,LEN  AND  VINCE  SCULLY  TO  BE  PLAY-BY-PLAY 
ANNOUNCERS  FOR  WORLD  SERIES  TELECASTS 

Mel  Allen  and  Vince  Scully  will  be  the  play-by-play 
announcers  for  NBC-TV's  telecasts  of  the  195^  World  Series  between 
the  Brooklyn  Dodgers  and  the  New  York  Yankees,  starting  Wednesday, 

Oct.  3  (12;45  p.m.,  EDT) . 

Allen,  one  of  baseball's  best  known  "voices,"  has  been 
the  radio  and  television  commentator  for  the  Yankees  since  1939* 

Scully  has  served  similarly  for  the  Dodgers  since  1950.  The  two 
sportscasters  teamed  up  to  report  the  action  In  last  year's  World 
Series . 

The  Dodgers,  who  won  their  ninth  National  League  pennant 
of  the  modern  era  on  the  season's  final  day  Sept.  30,  will  be  the 
home  team  for  the  first  two  Series  gam.es.  After  tv;o  games  In 
Ebbets  Field,  the  action  moves  to  Yankee  Stadium  for  the  third, 
fourth  and.  If  necessary,  fifth  games.  The  teams  then  return  to 
Brooklyn  for  any  contests  still  needed  to  decide  the  best-four-of- 
seven  competition. 

Telecasting  each  day  will  begin  15  minutes  before  game 
time.  The  TV  time  of  12:45  p.m.,  EDT,  will  hold  for  all  games  ex¬ 
cept  on  Sunday,  Oct.  7^  when  the  telecast  will  start  at  1:45  p.m., EDT. 

This  will  be  the  seventh  time  since  1941  that  the  Dodgers 
and  Yankees  have  opposed  each  other  In  the  World  Series.  The  Dodgers 
won  only  once  --  last  year  --  for  their  first  world's  championship. 
This  will  be  the  10th  year  of  NBC's  television  coverage  of  the  Fall 
classic,  with  the  Yankees  appearing  for  the  eighth  time  and  Brook¬ 
lyn  for  the  sixth  time. 
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NBC  RECEIVES  A  TOP  AWARD  OF  DIRECT  MAIL  ADVERTISING  ASSOCIATION 


A  top  award  for  outstanding  effort  in  direct  mall 
was  presented  to  the  National  Broadcasting  Company  by  the 
Direct  Mall  Advertising  Association  at  a  breakfast  ceremony^ 
marking  the  organization's  39th  annual  convention,  held  this 
morning  (Oct.  l)  at  the  Hotel  Statler  in  New  York. 

John  H.  Porter,  Director  of  Advertising  and  Promo¬ 
tion  for  NBC,  received  the  first  award  in  the  category  of 
"Delivering  a  Suitable  Background  and  Favorable  Climate  for 
Sales  and  Public  Relations"  from  Joseph  A.  McGee,  President 
of  the  DMAA,  and  William  Clawson,  Sales  Promotion  Manager  of 
the  Harris-Seybold  Co. 

The  only  network  to  be  cited  in  this  important  annual 
advertising  event,  NBC  was  presented  the  award  "in  recognition 
for  its  excellence  and  for  results  achieved."  This  is  the 
second  consecutive  year  that  NBC  has  been  honored  by  the  DMAA, 
Last  year  the  network  won  the  top  direct  mail  award,  the  1955 
Gold  Mall  Box  Award. 

DMAA  is  an  organization  of  direct  mail  producers 
and  users,  and  conducts  its  annual  contest  to  determine  the 
most  outstanding  efforts  among  leaders  in  the  direct  mail 
field.  Judges,  headed  by  Mr.  Clawson,  constituted  a  cross- 
section  of  advertising  and  direct  mail  executives. 

NBC-New  York,  IO/I/56 
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!  CREDITS  FOR  ‘THE  WALTER  WINCHELL  SHOW*  ON  NBC -TV 


TIME: 

Fridays,  8:30  to  9  p.m.,  EDT,  starting 

Oct.  in  color  and  black  and  white. 

FORMAT: 

A  half-hour  variety  show,  with  person¬ 
alities  from  various  fields  as  guests. 

HOST  AND  PERFORMER: 

Walter  Winchell. 

PRODUCER  AND  DIRECTOR: 

Alan  Handley. 

ASSOCIATE  PRODUCER: 

Virginia  Dunning, 

WRITERS : 

Ray  Allen,  Harvey  Bullock,  Milt  Rosen 

and  Retlaw  Chellwin. 

MUSIC  DIRECTOR: 

Carl  Hoff. 

TECHNICAL  DIRECTOR: 

Larry  Elikann. 

SCENIC  DESIGNER: 

Richard  Senie. 

LIGHTING  DIRECTOR: 

Fred  McKinnon. 

COSTUME  DESIGNER: 

Ramsey  Stevens. 

AUDIO: 

Mahlon  Fox. 

MAKE-UP: 

Bob  O’Bradovich  and  Barbara  Armstrong. 

UNIT  MANAGER: 

Tom  Madigan. 

ORIGINATION: 

Live,  from  Colonial  Theatre,  New  York. 

ALTERNATE  SPONSORS 
(AND  AGENCIES): 

P.  Lorillard  Co.  (through  Lennen  Sc  Newell, 

Inc.)  Toni  Company  (through  North 

Advertising  Agency.) 

PREMIERE ; 

Friday,  Oct.  5^  1958. 

NBC  PRESS  REPRESENTATIVE: 

A1  Busse,  New  York.  / 
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NBC  TE/\DE  NEWS 


TREASURY  DEPT.  TO  SPOTLIGHT  'MISS  PRANCES'  AT  FREEDOM  FAIR 


The  U.S.  Treasury  Department  has  chosen  Dr.  Frances 
Horwich,  "Miss  Frances"  of  NBC -TV's  DING  DONG  SCHOOL,  as  feature 
attraction  at  its  open-air  Freedom  Pair,  at  Arlington,  Va.,  on 
Saturday,  Oct.  6.  It  has  designated  that  date  as  "Children's  Day 
with  Miss  Frances"  at  the  week-long  fair,  which  is  designed  as  a 
salute  to  the  15th  anniversary  of  Savings  Bonds.  On  Children's 
Day,  which  stresses  the  Treasury  Department's  school  savings  pro¬ 
gram,  Dr.  Horwich  will  greet  children  from  Arlington  and  Washington, 
D.C.,  and  environs.  At  a  lunch  on  Saturday,  the  Treasury  Depart¬ 
ment  will  present  Dr.  Horwich  with  a  replica  of  the  Liberty  Bell. 


0 


KATHI  NORRIS  SUBS  FOR  MARTHA  SCOTT  ON  'MODERN  ROMANCES' 

Kathi  Norris,  panelist  on  many  quiz  programs  in  past  sea¬ 
sons,  returns  to  NBC-TV  today  (Oct.  1)  for  a  three-week  assignment 
(concluding  Oct.  19)  as  editor  on  MODERN  ROMANCES  (NBC-TV,  Mondays 
through  Fridays,  4:45  p.m.,  EDT). 

Miss  Norris  replaces  Martha  Scott,  the  regular  editor, 
who  is  on  vacation. 


NBC -New  York,  10/1/56 
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NBC-TV  NEWS 


CREDITS  FOR  'THE  FORD  SHOW'  ON  NBC-TV 


TIME: 

PREMIERE  DATE: 

STAR; 

FORMAT; 

CAST: 

EXECUTIVE  PRODUCER: 
PRODUCER-DIRECTOR ; 
MUSIC  DIRECTOR: 

MUSIC  CONDUCTOR: 
PRODUCTION  ASSISTANT: 
WRITERS; 
CHOREOGRAPHER: 
ASSISTANT  DIRECTOR; 
TECHNICAL  DIRECTOR: 
LIGHTING  DIRECTOR: 
AUDIO  DIRECTOR: 

SET  DESIGN: 


NBC-TV,  Thursdays,  9:30-10  p.m.,  EDT. 
Thursday,  Oct.  4,  1956. 

Tennessee  Ernie  Ford. 

Music -and -comedy  series  with  weekly 
guest  stars. 

The  Voices  of  Walter  Schumann- -20- 
member  vocal  group. 

Cal  Kuhl. 

Alan  (Bud)  Yorkin, 

Walter  Schumann. 

Harry  Geller. 

Gerene  McClure. 

Bill  Manhoff,  James  Allardice,  Tom  Adair. 
Ward  Ellis. 

Wynn  Opie . 

Lou  Onofrio. 

John  Freschie. 

Art  Brearley. 

Ed  Stephenson. 


(more ) 
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2  -  Credits  --  'The  Ford  Show' 


WARDROBE: 

Grady  Hunt. 

UNIT  MANAGER: 

Laurence  Fielder. 

SPONSOR : 

The  Ford  Division  of  the  Ford  Motor 

Company . 

AGENCY: 

J.  Walter  Thompson. 

ORIGINATION: 

"Live"  from  NBC-TV's  Burbank,  Calif. 

studios . 

NBC  PRESS  CONTACTS: 

Ted  Switzer,  Hollywood;  Joe  Ryan, 

New  York. 

_ Q _ 
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TRADE  NEWS 


October  2,  1956 


NBC  MOBILIZES  MEN  AND  MACHINES  TO  PRESENT  FASTEST  AND  MOST 

COMPLETE  ELECTION  RETURNS  ON  TV  AND  RADIO  TUESDAY,  NOV.  6 

-  ■  . _ _ 

*>\r 

The  full  facilities  of  NBC  News,  a  giant  communications 
system  and  a  multi-million  dollar  array  of  IBM  and  Teleregister 
equipment  will  be  utilized  by  the  National  Broadcasting  Company  to 
bring  the  fastest  and  most  complete  television  and  radio  coverage 
of  the  national  election  Tuesday,  Nov.  6,  it  was  announced  today  by 
Davidson  Taylor,  Vice  President  in  charge  of  Public  Affairs. 

"In  obtaining  this  equipment  and  in  organizing  our  coverage 
plans,"  Mr.  Taylor  said,  "we  have  concentrated  on  four  main  points: 
speed,  completeness,  accuracy  and  analysis." 

The  arrangements  with  the  International  Business  Machine 
Corp.,  which  began  more  than  a  year  ago,  call  for  a  giant  bank  of 
computers,  sorters,  printers  and  other  complex  mechanisms  to  be 
installed  in  NBC  Studio  8-H  in  New  York.  The  studio,  from  which 
anchor  men  Chet  Huntley,  David  Brinkley  and  Bill  Henry  will  give  the 
running  commentary,  will  be  completely  remodeled  for  the  election 
coverage . 

Arrangements  also  have  been  made  with  the  Teleregister 
Corporation  for  visual  presentation  of  the  IBM  computations,  on  a 

(more) 
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2  -  Election 


50-feet  bank  of  electronic  tally  boards.  These  are  the  same  type 
of  boards  as  are  used  by  stock  brokers  for  displaying  stock 
quotations . 

The  NBC  system  has  been  designed  for  maximum  speed  and 
efficiency  in  checking,  categorizing  and  presenting  the  election 
returns . 

The  same  NBC  reporting  team  that  received  widespread  praise 
for  its  coverage  of  the  1956  political  conventions  will  handle  the 
reporting  and  analysis  chores  on  election  night,  v;lth  Huntley, 
Brinkley  and  Henry  again  in  the  TV  anchor  slots.  Merrill  Mueller 
will  be  the  radio  network’s  anchor  man. 

Among  the  other  well-known  NBC  newsmen  reporting  on  election 
developments  all  over  the  country  will  be  Morgan  Beatty,  Richard 
Harkness,  Ray  Scherer,  Herb  Kaplow,  Peter  Hackes,  Randall  Jessee, 
Joseph  McCaffrey,  Ray  Henle,  Ned  Brooks,  Robert  McCormick,  Elmer 
Peterson,  Jim  Hurlbut,  Roy  Neal,  Jack  Chancellor,  Alex  Dreier  and 
"the  dean  of  the  commentators,"  H.V.  Kaltenborn. 

In  addition  to  the  New  "iork  NBC  election  headquarters,  the 
network  will  also  have  regional  reporting  centers  at  Washington,  Los 
Angeles,  Kansas  City  and  Chicago. 

At  IBM  headquarters  in  New  York,  NBC  newsman  Joseph  C. 
Harsch  will  report  and  analyze  the  computations  of  the  huge  "705" 

IBM  electronic  "brain,"  which  in  actuality  is  an  entire  roomful  of 
machines  linked  as  a  single  unit.  It  will  be  used  by  NBC  to  compute 
and  project  voting  trends,  a  relatively  simple  job  for  this  giant. 

The  electronic  "brain"  will  be  utilized  in  1957  to  track  the  U.S.- 
launched  manmade  satellite. 

(more) 
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3  -  Election 


Here's  a  capsule  description  of  the  role  of  the  IBM 
machines:  IBM  operators  translate  the  state  and  national 

returns  to  IBM  punch  cards.  The  cards  are  fed  into  an 
electronic  "brain"  called  the  "65O."  Here  the  figures 
are  checked  for  accuracy  by  the  machine's  "memory/'  and 
added  to  previous  totals.  The  "650"  Indicates  the  number 
of  precincts  in  each  state,  the  percentage  of  the  precincts 
reporting,  the  state  and  national  totals,  and  the  electoral 
vote... all  in  a  fraction  of  a  second. 

From  the  "650,"  duplicate  sets  of  cards  flow  simul¬ 
taneously  to  (a)  the  "402,"  a  printer  that  translates  the 
information  at  the  rate  of  100  lines  per  minute  onto  large 
printed  sheets  for  use  by  the  commentators  and  the  news 
desk;  to  (b)  the  Teleregister  boards  for  visual  presentation 
to  the  TV  audience;  to  (c)  the  "705"  giant  brain  at  IBM 
headquarters  for  trend  interpretation;  and  to  (d)  a  sorter 
that  can  be  set  with  an  infinite  variety  of  categories  and 
extract,  for  example,  the  farm  belt  figures  from  the 
national  totals,  should  the  analysts  call  for  them. 

The  entire  operation  takes  but  a  few  seconds,  so  that 
instantaneous  reporting  of  the  returns  and  their  significance  is 
possible . 

All  calculations  and  computations  will  be  done  electron¬ 
ically  to  eliminate  all  chance  of  hirnian  error.  From  the  time  the 
cards  are  fed  into  the  "650"  until  the  totals  and  the  percentages 


(more) 
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4  -  Election 


appear  on  the  Teleregister  boards  a  few  seconds  later,  the  machines 
do  all  the  work.  All  the  machines  have  self-checking  features. 

NBC’s  coverage  of  the  national  elections  will  be  sponsored 
by  the  Oldsmoblle  Division  of  the  General  Motors  Corporation,  the 
Radio  Corporation  of  America,  and  the  Sunbeam  Corporation,  whose 
agencies  are,  respectively:  D.P.  Brother  Co.,  Kenyon  &  Eckhardt 
and  Perrin-Paus  Company. 

Election  night  coverage  will  be  under  the  overall  super¬ 
vision  of  William  R.  McAndrew,  Director  of  NBC  News.  Barry  Wood, 
Director  of  Special  Events,  will  be  in  charge  of  production. 

NBC -New  York,  10/2/56 
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MATINEE 


THEATER 


"MATINEE  THEATER"  ADAPTATION  OP  SIR  WINSTON  CHURCHILL’S  NOVEL, 
"SAVROLA,"  WILL  STAR  HIS  DAUGHTER  --  SARAH  CHURCHILL—  IN 
COLORCAST  OBSERVING  FIRST  ANNIVERSARY  OF  NBC  SERIES 

Sarah  Churchill  will  star  in  a  television  adaptation  of 
"Savrola,"  only  novel  ever  written  by  her  father,  Sir  V/inston 
Churchill,  on  the  first  anniversary  telecast  of  the  NBC  MATINEE 
THEATER  Wednesday,  Oct.  31  (NBC-TV,  3-4  p.m.,  EST,  in  color  and 
black  and  white). 

Albert  McCleery,  executive  producer  of  the  "NBC  Matinee 
Theater,"  will  direct  the  anniversary  program,  Michael  Dyne  is 
adapting  Sir  Winston’s  novel  for  the  colorcast. 

"Savrola"  was  written  by  Churchill  when  he  was  23  and  was 
reissued  recently,  at  which  time  the  author  said:  "The  preface  to 
the  first  edition  submitted  the  book  ’with  considerable  trepidation 
to  the  Judgment  or  clemency  of  the  public.’  The  intervening  55 
years  have  somewhat  dulled  though  certainly  not  changed  my  senti¬ 
ments  on  this  point." 

"Savrola"  is  about  a  revolution  in  a  mythical  republic  and  in 
its  treatment  of  totalitarian  patterns  preceded  by  many  years  the 
dictators  of  recent  history. 

Biographer  Robert  Lewis  Taylor  described  the  book  as  "One  of 
the  most  dazzling  pieces  of  unconscious  personal  prophecy  on  record." 
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NBC -TV  AI\ID  RADIO  PROGRAM 


CREDITS  FOR  GROUCHO  MARX- 'YOU  BET  YOUR  LIFE' 
ON  NBC-TV  AND  RADIO  FOR  1956-57 


TIME: 

NBC-TV,  Thursdays,  8-8:30  p.m..  New 

York  Time,  NBC  Radio,  Saturdays, 

12:30-1  p.m,.  New  York  Time. 

RETURN  DATES: 

Sept.  22  on  NBC  Radio;  Sept,  27  on 

NBC-TV. 

STAR: 

Groucho  Marx 

FORMAT: 

Audience -participation  comedy-quiz 

show. 

PRODUCER: 

John  Guedel 

DIRECTORS: 

Robert  Dwan  and  Bernie  Smith 

PROGRAM  STAFF: 

Hy  Freedman  and  Howard  Harris 

PROGRAM  MANAGER: 

Edwin  I.  Mills 

MUSIC  DIRECTOR: 

Jack  Meakin 

PRODUCTION  ASSISTANT; 

V/illis  Osborn 

FILMED  BY: 

Filmcraft  Productions,  Hollywood 

TECHNICAL  SUPERVISOR; 

Perenz  H.  Fodor 

DIRECTOR  OF  PHOTOGRAPHY; 

Virgil  E.  Miller,  A*S.C. 

SUPERVISING  FILM  EDITOR; 

Norman  Colbert,  A^C.E. 

TECHNICAL  ASSISTANT: 

Paul  Schmutz  Jr, 

ANNOUNCER: 

George  Fenneman 

SPONSOR  AND  AGENCY: 

De  Soto  -  Plymouth  Dealers  of  America, 

through  Batten,  Barton,  Durstine 

&  Osborn  Advertising  Agency, 

ORIGINATION: 

NBC  Hollywood,  on  film  and  tape. 

NBC  PRESS  REPRESENTATIVES:  Norm  Frisch,  Hollywood,  and  Gene 

Lushbaugh,  New  York. 
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NBC  RADIO  NEWS 


COMMENTATOR  H.  V.  KALTENBORN  TAKES  VETERANS'  MOTTO  LITERALLY 
WILL  PARTICIPATE  FROM  BEDSIDE  IN  PROGRAM  TO  AID  DISABLED 


H.V,  Kaltenborn,  now  abed  in  Roosevelt  Hospital,  New 
York  City,  with  a  torn  leg  muscle  sustained  while  playing 
tennis,  is  taking  literally  a  Veterans  Administration  motto: 
"Disabilities  Do  Not  Disable."  The  78-yeai’-old  news  commen¬ 
tator  will  take  part,  as  scheduled,  as  moderator  for  ABILITIES 
UNLIMITED,  an  NBC  Radio  program  to  be  broadcast  Monday,  Oct.  8 
(10:15-10:30  p.m.,  EDT),  in  observance  of  National  Employ- 
the -Physically-Handicapped -Week. 

An  NBC  technical  crev;  and  other  participants  in  the 
program,  presented  in  cooperation  with  Veterans  Administration, 
will  go  to  Roosevelt  Hospital  Thursday  (Oct.  4)  to  tape-record 
the  program  at  Mr.  Kaltenborn 's  bedside.  The  taping  was  ori¬ 
ginally  scheduled  in  NBC's  Radio  City  Studios, 

Participants  in  the  program  will  include  Connie  Boswell, 
the  singer;  Henry  Viscardi,  president  of  Abilities,  Inc.,  and 
Thomas  D'Arcy  Brophy,  chairman  of  the  board  of  the  Kenyon  and 
Eckhardt  advertising  agency,  and  member  of  the  President's 
Committee  on  Employ-the-Physically-Handicapped . 
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TRADE  NEWS 


October  4,  1956 

JOSEPH  A.  MCDONALD  APPOINTED  ASSISTANT  GENERAL  ATTORNEY 
OF  THE  NATIONAL  BROADCASTING  COMPANY 

Joseph  A.  McDonald  has  been  appointed  Assistant  General 
Attorney  of  the  National  Broadcasting  Company,  it  was  announced  today 
by  Thomas  E.  Ervin,  Vice  President  and  General  Attorney  for  NBC. 

Mr.  McDonald  is  acknov/ledged  in  professional  circles  as  one 
of  the  leading  experts  in  the  field  of  broadcast  law.  He  joined  NBC 
in  1931 ^  serving  in  various  positions  in  the  Legal  Departments  in 
New  York  and  Chicago  until  1945.  He  left  I\IBC  at  that  time  to  become 
General  Counsel  of  ABC  and  was  elected  a  Vice  President  of  that 
company  in  1946. 

In  1952  he  returned  to  NBC  as  Treasurer,  a  post  he  has  held 
until  now.  Mr.  Ervin  said  that  in  addition  to  his  new  responsibili¬ 
ties  as  Assistant  General  Attorney,  Mr.  McDonald  will  continue  as 
Director  of  NBC's  Political  Broadcast  Unit. 

Commenting  upon  the  announcement  of  Mr.  McDonald's  appoint¬ 
ment,  John  M.  Clifford,  Executive  Vice  President,  Administration, 
for  NBC,  said:  "Mr.  McDonald  now  will  be  more  active  than  ever  in 
the  legal  affairs  of  the  Company.  His  broad  experience  and  high 
degree  of  professional  competence  will  be  of  even  greater  value  to 
us  in  his  new  position." 


(more) 
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2  -  Joseph  A.  McDonald 


Mr.  McDonald  has  served  on  numerous  industry  committees  and 
has  taken  an  active  role  in  the  committee  work  of  the  Association  of 
the  Bar  of  the  City  of  New  York,  the  American  Bar  Association  and  the 
Federal  Bar  Association. 

His  most  Important  contributions  have  been  in  the  copyright 
field,  a  subject  on  which  he  has  often  lectured  for  the  Practicing 
Law  Institute  and  various  universities. 

Mr,  McDonald  was  one  of  the  founders  of  the  Copyright 
Society  of  the  U.S.A.  and  is  now  its  President.  In  addition,  he  is 
currently  Chairman  of  the  American  Bar  Association  Committee  on  Copy¬ 
right  Law  Revision;  Member  Librarian  of  Congress  Panel  of  Experts  on 
Revision  of  the  Copyright  Law;  Chairman  of  the  NARTB  Copyright 
Committee;  a  member  of  the  American  Bar  Association,  International 
Copyright  Relations  Committee,  and  formerly  Chairman  of  the  Copyright 
Committee  of  the  Association  of  the  Bar  of  the  City  of  New  York. 

He  is  a  member  of  the  Broadcast  Advisory  Committee,  United 
States  Information  Agency. 

Born  in  New  York  City,  Mr.  McDonald  is  a  graduate  of  Webb 
Institute,  Fordham  (LL.B.)  and  New  York  (LL.M.)  Universities. 

He  is  the  father  of  three  children.  The  McDonalds  live  in 
Pelham  Manor,  N.Y.  Active  in  civic  affairs,  he  is  currently  President 
of  the  Pelham  Men's  Club. 
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NBC -TV  NEV/S 


SORT  OP  A  ROUND-THE-WORLD  SERIES 

NBC's  television  coverage  of  the  1956  World  Series  not 
only  is  being  beamed  to  every  state  in  the  nation,  but  also  is 
going  well  beyond  the  U.S.  borders. 

The  games  are  being  carried  coast-to-coast  over  201  TV 
stations  in  this  country  and  17  outlets  in  Canada.  They  are 
also  being  seen  live  in  Cuba  via  an  airplane  relay.  The  plane, 
circling  over  the  Caribbean  Sea  for  three  or  more  hours,  picks 
up  the  signal  from  WCKT,  NBC  affiliate  in  Miami,  and  relays  it  to 
Havana. 

Viewers  in  Honolulu,  Hawaii;  Anchorage  and  Fairbanks, 
Alaska;  and  Guam  see  recorded  telecasts.  After  each  game,  planes 
fly  kinescopes  to  these  distant  points  for  later  presentation. 


NBC'S  ULTRA- PORTABLE  CAMERA  GETS  SECOND  LOOK  AT  PRESIDENT 

NBC-TV's  ultra-portable  camera,  used  at  the  network's 
coverage  of  the  political  conventions  in  August,  got  its  second  look 
at  President  Eisenhower  during  the  telecast  of  the  World  Series  opener 
Wednesday  afternoon  (Oct.  3)  at  Ebbets  Field  in  Brooklyn.  The 
portable  unit,  one  of  seven  cameras  NBC-TV  is  using  to  televise  the 
series,  came  in  for  special  emphasis  during  the  pre-game  ceremonies  in 
which  President  Eisenhower  shook  hands  with  all  the  players  of  both 
teams  and  then  threw  out  the  first  ball  from  his  box  alongside  the 
Dodger  dugout. 

- o - 
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'LITTLE  SONGS  FOR  BUSY  VOTERS'  ON  NBC  RADIO  AND  TV 


WILL  BOOST  REGISTER  AND  VOTE  CAMPAIGN 

Stepping  up  its  large-scale  non-partisan  Register  and  Vote 
Campaign  already  under  way,  the  NBC  Television  and  Radio  Networks 
will  launch  an  intensive  spot  drive  made  up  of  "Little  Songs  for 
Busy  Voters"  starting  Oct.  8  and  continuing  through  Election  Eve. 

Hy  Zaret,  who  wrote  "One  Meat  Ball"  and  "Unchained  Melody," 
is  producing  the  series,  which  will  feature  songs  he  and  Lou 
Singer  have  written  expressly  for  the  Presidential  Election  year 
campaign.  The  songs,  with  words  by  Zaret  and  music  by  Singer  in¬ 
clude  "Year  of  the  Well-Informed  Voter,"  "See  You  at  the  Polls," 
"Comes  Election  Day,"  "I'm  Goin'  to  Vote,"  and  "Married,  Moved, 

Come  of  Age."  The  performers,  all  RCA  Victor  recording  artists, 
are  Sunny  Gale,  The  Blenders,  Dotty  Evans,  and  Tony  Mottola  and 
his  orchestra.  The  TV  films  will  be  "stop  motion"  cartoons  backed 
by  the  same  performances  the  artists  have  recorded  for  radio. 

The  Advertising  Council  will  make  the  recordings  and 
films  available  to  other  networks  and  stations  throughout  the 
country . 

In  cooperation  with  the  American  Heritage  Foundation, 

NBC  Radio  is  presenting  "See  You  at  the  Polls,"  a  10-week  program 
series  presenting  Americans  prominent  in  industry,  labor,  education, 
religion,  patriotic  and  service  organizations  and  other  fields  of 
national  life. 

The  speakers  stress  the  importance  of  registering,  know¬ 
ing  the  Issues  and  voting  in  this  Presidential  Election  year. 

- o - 
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NBC -TV  NEWS 


CREDITS  FOR  "THE  AMERICAN  DREAM"  ON  NBC-TV’S  "WIDE  WIDE  WORLD" 


TIME: 

NBC-TV,  Sunday,  Oct.  14,  4-5:30  p.m.,  EDT 

EXECUTIVE  PRODUCER; 

Barry  Wood 

CO-PRODUCERS; 

John  Goetz  and  Garry  Simpson 

HOST; 

Dave  Garroway 

DIRECTOR; 

Dick  Schneider 

WRITERS; 

Max  V/ylie  and  Jesse  Sandler 

MUSIC  COMPOSER  AND 


CONDUCTOR: 

David  Broekman 

EXECUTIVE  STAFF; 

Arch  Robb  and  John  Green 

TECHNICAL  SUPERVISOR; 

Sid  Davidson 

PRODUCTION  ASSISTANTS; 

Barbara  Sweeney  and  Barbara  Searles 

SPONSOR; 

Various  divisions  of  General  Motors. 

FORMAT; 

Today  "Wide  Wide  World"  will  explore  the 

America  created  by  immigrants.  Its 

live  cameras  will  visit  such  diverse 

spots  as  Boston,  where  the  Irish  pre¬ 
vail;  Solvang,  Calif.,  where  Danish 

Lutherans  hold  forth;  Westfield,  Mass., 

for  a  Polish  wedding  reception;  San 

Francisco,  where  a  western  Statue  of 

Liberty  is  in  the  making;  Rochester, 

N.Y.,  where  Spanish-born  pianist  Jose 

Iturbi  will  play;  Plymouth,  Mass . ,  to 

meet  John  Alden’s  ninth  granddaughter; 

Ellis  Island  and  the  Statue  of  Liberty. 

NBC  PRESS  REPRESENTATIVE; 

Dilys  Jones,  New  York 

NBC -New  York,  10/4/56 
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NBC  ANNOUNCES  ELECTION  OF  FOUR  VICE  PRESIDENTS  AND 
PROMOTES  ANOTHER  TO  ADDITIONAL  POST  OF  TREASURER 


FOR  RELEASE  MONDAY  A.M.,  OCT.  8 


The  election  of  four  Vice  Presidents  of  the  National 
Broadcasting  Company  was  announced  today  by  Robert  W.  Sarnoff,  NBC 
President . 


At  the  same  time,  the  promotion  of  Earl  Rettlg,  Vice 
President  In  charge  of  Television  Network  Services,  to  the  new  post 
of  Vice  President  and  Treasurer  of  NBC,  also  was  announced  by  Mr. 
Sarnoff. 

The  new  Vice  Presidents  are; 

Charles  H.  Colledge,  Vice  President,  Facilities  Operations, 

for  NBC. 

Jerry  A.  Danzig,  Vice  President,  NBC  Radio  Network 


Programs . 

William  R.  (Billy)  Goodheart  Jr.,  Vice  President,  NBC 
Television  Network  Sales. 

William  K.  McDaniel,  Vice  President,  NBC  Radio  Network 

Sales . 


Mr.  Colledge  will  report  directly  to  Charles  R.  Denny, 
Executive  Vice  President,  Operations;  Mr.  Danzig  and  Mr.  McDaniel 


(more) 
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2  -  NBC  Vice  Presidents 


to  Matthew  J.  Culllgan,  Vice  President  In  charge  of  NBC  Radio;  Mr. 
Goodheart  to  Thomas  A,  McAvity,  Executive  Vice  President,  Television 
Network  Programs  and  Sales;  and  Mr.  Rettig  to  John  M.  Clifford, 
Executive  Vice  President,  Administration. 

Mr.  Colledge  has  served  as  Director  of  Technical 
Operations  for  NBC  Owned  Stations  and  JJBC  Spot  Sales  since  January 
1953. 

Born  In  Patterson,  N.J.,  he  attended  Columbia  University 
where  he  studied  electrical  engineering.  He  joined  the  National 
Broadcasting  Company’s  Engineering  Department  in  New  York  in  1933  as 
a  studio  engineer,  then  worked  variously  in  the  field  crew  which 
handled  remote  pickups,  then  as  a  radio  communications  specialist  for 
WJZ. 

After  service  as  a  lieutenant  commander  in  the  U.S.  Navy 
during  World  War  II,  he  worked  with  the  NBC  Television  field  crews 
in  New  York.  He  moved  to  Washington  in  19^7  as  NBC-TV's  field 
supervisor  and  shortly  thereafter  was  appointed  Television  Operations 
Supervisor.  In  19^9  he  was  transferred  to  the  RCA  Laboratories  in 
Washington  as  Director  of  Color  Television  Operations.  For  two 
years  he  worked  on  the  development  of  compatible  color  television, 
after  which  he  became  Chief  Engineer  of  WRC  and  WNBW  (now  WRC-TV), 
NBC’s  owned  radio  and  television  stations  in  Washington. 

In  1952,  Mr.  Colledge  returned  to  New  York  as  NBC's 
Manager  of  Public  Affairs  Operations. 

Married  to  the  former  Margaret  Whittaker  of  Short  Hills, 
N.J.,  Mr.  Colledge  is  the  father  of  two  children.  He  and  his  family 
live  in  New  Providence,  N.J. 

*  *  * 

(more) 
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3  -  NBC  Vice  Presidents 


Mr.  Danzig  joined  NBC  In  May  1955  as  Director  of  Program 
Planning  for  NBC  Owned  Stations  and  NBC  Spot  Sales.  Before  that  he 
served  for  six  years  on  the  staff  of  the  CBS  Television  Network  as 
associate  director  of  network  programs,  a  member  of  the  program  plan 
board,  supervisor  of  color  programs  and  network  producer.  He  was 
director  of  station  WINS  In  New  York  before  that. 

Mr.  Danzig  also  served  with  WOR-Mutual  for  seven  years 
In  special  events  and  as  commercial  program  manager  and  director  of 
publicity.  He  entered  the  broadcasting  field  when  he  joined  WOR  in 
1935.  Before  that  he  was  a  reporter  on  the  New  York  Journal. 

He  was  named  head  of  the  NBC  Radio  Network’s  Programming 
Department  In  August  of  this  year. 

Born  in  New  York  In  1913 ^  he  Is  a  graduate  of  Dartmouth 
College  (193^) .  He  Is  married  to  Sarah  Palfrey,  former  national 
amateur  tennis  champion.  They  live  with  their  two  children  In 
Manhattan. 

*  *  * 

Mr.  Goodheart  was  placed  In  charge  of  sales  for  the  NBC 
Television  Network  this  past  Sept.  17 .  He  joined  NBC  the  preceding 
May  in  an  executive  capacity. 

For  almost  a  quarter  of  a  century  he  was  one  of  the 
nation’s  leading  discoverers, developers  and  managers  of  stars  In  the 
entertainment  world.  He  co-founded  the  Music  Corporation  of 
America  In  1924,  and  under  his  leadership  sales  operations  in  the 
field  of  talent  reached  new  heights. 

He  retired  from  MCA  In  1943  after  a  long  career  as 
Executive  Vice  President  and  established  the  Goodheart  Farms  at 
Eaton,  Ohio,  specializing  In  prize  Aberdeen  Angus  cattle  and 
Hampshire  hogs. 

(more) 
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Since  coming  to  NBC,  Mr.  Goodheart  conceived  the  widely 
acclaimed  "NBC  Bandstand"  program  series  of  "live"  big-name 
orchestra  music  on  both  radio  and  TV. 

Born  in  Chicago,  Mr.  Goodheart  attended  the  Universities 
of  Chicago  and  Illinois.  He  and  his  wife  live  in  New  York.  They 

have  two  children,  both  married. 

*  *  * 

Mr.  McDaniel  was  placed  in  charge  of  sales  for  the  NBC 
Radio  Network  in  August  of  this  year. 

He  Joined  NBC  as  a  page  in  New  York  in  1938,  From  1940 
to  1941  he  was  a  sales  executive  for  the  Scripps- Howard  Radio  Corp. 
in  the  Midwest,  and  a  year  later  went  to  Hollywood  as  an  account 
executive  for  radio  station  KMPC,  a  post  he  held  until  1948  when  he 
became  a  salesman  for  ABC's  KECA-TV  in  Hollywood.  Shortly  there¬ 
after  he  became  the  station's  sales  manager.  In  1941  he  was  named 
manager  of  ABC's  Western  Division  Network  Sales  Department.  A  year 
later  he  Joined  NBC  in  Hollywood  as  Western  Division  Manager  of 
NBC  Radio  Spot  Sales.  In  May  1955>  after  two  years  as  sales 
manager  of  KNBC,  NBC's  owned  radio  station  in  San  Francisco,  he  was 
appointed  general  manager  of  KNBC. 

A  native  of  Scarsdale,  N.Y.,  Mr.  McDaniel  attended  Duke 
University.  He  and  his  wife  live  with  their  two  daughters  in  Pelham 
Manor,  N.Y. 

*  *  * 

A  veteran  of  more  than  25  years  in  the  broadcasting  and 
motion  picture  industries,  Mr.  Rettlg  Joined  NBC  in  1950  as 


(more) 
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3  -  NBC  Vice  Presidents 


Television  Network  Operations  Manager.  In  1951  he  was  appointed 
director  of  television  network  operations  on  the  West  Coast.  He 
later  became  director  of  finance  and  operations  for  NBC  in  Hollywood 
and  on  Jan.  1,  195^ j  was  transferred  to  New  York  and  placed  in 
charge  of  production  and  business  affairs  for  the  NBC  Television 
Network. 

Born  in  Chicago,  he  first  worked  with  the  brokerage  firm 
of  Halsey,  Stuart  and  Co.  In  1928  he  moved  to  the  West  Coast  as 
assistant  to  the  studio  manager  of  Fox  Studios  and  during  the 
following  years  worked  in  executive  capacities  for  many  of  Holly- 
vfood's  top  producers.  In  19^1  he  became  studio  treasurer  and 
assistant  treasurer  of  RKO,  then  joined  Rainbow  Productions  as 
secretary-treasurer.  When  Paramount  later  acquired  Rainbow,  Mr. 
Rettig  joined  that  studio. 

He  was  elected  Vice  President  in  charge  of  Production  and 
Business  Affairs  for  NBC-TV  Programs  in  February,  195^^  and  a  year 
later  was  appointed  Vice  President  in  charge  of  Television  Network 
Services . 

Mr.  Rettig  is  married  and  has  three  sons.  He  and  his 
family  live  in  Bronxvllle,  N.Y. 
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October  5^  195^ 

•THE  77TH  BENGAL  LANCERS,'  FILM  SERIES  BASED  ON  ADVENTURES 
OP  FICTIONAL  REGIMENT  AT  TURN -OP -CENTURY  STARTS  ON  NBC 

THE  77TH  BENGAL  LANCERS,  nev/  film  series  based  on  the  turn- 
of-the-century  adventures  of  a  fictional  regiment  of  Bengal  Lancers, 
the  most  colorful  light  cavalry  of  all  time,  will  begin  on  NBC -TV 
Sunday,  Oct.  21  (7-7:30  p.m.,  EDT). 

The  Jell-0  Division  of  General  Foods  Corp.  will  sponsor  the 
series.  Young  and  Rubicam,  Inc.,  is  the  agency. 

The  adventure  dramas  will  star  Phil  Carey  as  Lt.  Michael 
Rhodes  and  Warren  Stevens  as  Lt.  William  Storm.  Patrick  Whyte  will 
be  featured  as  Col.  Standish.  During  the  premiere  program,  Lt. 

Storm  is  appointed  as  replacement  for  Capt.  Neil  Cheney  (Patric 
Knowles)  despite  Lt.  Rhodes'  feeling  that  he  is  too  irresponsible 
to  make  a  good  officer  of  "The  Regiment." 

Before  leaving  Port  Oghora,  Cheney,  aging  hero  of  the  77th 
Bengal  Lancers,  gets  permission  to  lead  his  troops,  for  the  last 
time,  to  recapture  the  heights  controlling  Khyber  Pass,  which  were 
seized  by  Paiz  Ullah  (Mel  Welles)  and  his  Afridi  tribesmen.  Cheney's 
men  are  wiped  out  and  the  old  officer,  feeling  responsible,  deserts 
the  fort.  Rhodes  and  Storm,  disguised  as  natives,  enter  the  Afridi 
camp,  kill  Faiz  Ullah,  blow  up  the  store  of  ammunition  and  win 

(more) 
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2  -  »The  77th  Bengal  Lancers ’ 


control  of  the  Khyber  Pass.  Then  the  pair  find  the  body  of 
Cheney,  who  was  killed  in  an  ambush.  Storm,  who  has  gained 
Rhodes*  esteem  as  a  soldier,  wins  Rhodes*  friendship  when  he 
agrees  to  report  that  Cheney  died  as  a  hero  leading  their 
successful  mission. 

"The  77th  Bengal  Lancers,"  filmed  by  Screen  Gems  Inc.,  will 
be  produced  by  Herbert  B.  Leonard  with  Douglas  Heyes  as  associate 
producer. 
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CREDITS  FOR  ‘THE 


_ Jf 


77TH  BENGAL  LANCERS*  ON  NBC -TV 

_ 


TIME; 


FORMAT: 


STARS; 


CAST; 


PRODUCER; 

ASSOCIATE  PRODUCER; 
DIRECTOR  OP  PHOTOGRAPHY; 
ART  DIRECTOR: 

FILM  EDITOR: 

SPONSOR: 

AGENCY; 

FILMED  BY; 

ORIGINATION: 

NBC  PRESS  CONTACTS: 


Sundays,  7-7:30  p.m.,  EDT,  starting 
Oct.  21. 

Adventure  series  depicting  the  exploits 
of  a  fictional  regiment  of  Bengal 
Lancers,  the  most  colorful  light 
cavalry  of  all  time. 

Phil  Carey  as  Lt.  Michael  Rhodes,  V/arren 
Stevens  as  Lt.  William  Storm,  and 
featuring  Patrick  Whyte  as  Col.  Standish. 

For  premiere  program,  (Oct.  21)  only 

"The  Regiment."  Patric  Knowles  as  Capt, 
Neil  Cheney,  Jean  Byron  as  Katherine 
Cheney,  Mel  Welles  as  Faiz  Ullah  and 
Joanna  Barnes  as  Cynthia. 

Herbert  B.  Leonard. 

Douglas  Heyes. 

Fred  Jackman  Jr. 

John  T.  McCormack. 

Joseph  Silver. 

Jell-0  Division  of  General  Poods  Corp. 

Young  and  Rubicam,Inc. 

Screen  Gems  Inc. 

Hollywood. 

Al  Cammann  (New  York)  and  Bob  Bowen 

(Hollywood) . 

- o - 
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October  195^ 

NEW  BUSINESS  EXCEEDING  $600,000  RECORDED  IN  PAST  WEEK 
BY  NBC'S  "TODAY,"  "HOME"  AND  "TONIGHT"  PROGRAMS 


New  business  totaling  more  than  $600,000  in 
gross  billings  was  recorded  by  NBC-TV's  "Today,"  "Home" 
and  "Tonight"  programs  in  the  past  week,  it  was  announc¬ 
ed  today  by  Roy  Porteous,  Manager  of  Sales  for  the  net¬ 
work's  Participating  Programs. 

The  new  orders,  which  call  for  84  participa¬ 
tions  on  the  three  programs,  were  placed  by  the  follow¬ 
ing  advertisers; 

The  P.  H.  Hanes  Knitting  Company,  through 
N.  W.  Ayer  and  Son,  Inc.,  24  participations  on  "Today" 
starting  next  May; 

Lea  and  Perrins,  Inc.,  for  its  VJorcester- 
shlre  and  H.  P.  sauces,  through  H,  B.  Humphrey,  Alley 
and  Richards,  Inc.,  14  announcements  on  "Home"  start¬ 
ing  in  November; 

Miriam  Gates,  Inc.,  through  Storm  Advertising 
Agency,  two  "Today"  participations  with  the  first  on 
scheduled  for  Nov.  27; 

(more) 
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2  -  "Today"  -  "Home"  -  ’’Tonight" 


International  Shoe  Company,  through  Storm 
Advertising  Agency,  eight  "Today"  participations  and 
five  "Tonight"  participations  to  run  in  1957. 

Cadillac  Motor  Car  Division  of  General  Motors, 
through  MacManus,  John  and  Adams,  Inc.,  three  announce¬ 
ments  on  "Today"  and  one  each  on  "Home"  and  "Tonight" 
during  the  fourth  quarter  of  the  year; 

The  Polaroid  Corp.,  through  Doyle,  Dane  and 
Bernbach,  Inc.,  19  additional  announcements  for  its 
current  "Tonight"  schedule; 

Dow  Chemical  Company,  through  MacManus,  John 
and  Adams,  Inc.,  four  additional  participations  on  "Home" 
The  California  Packing  Corp.,  through  McCann- 
■  Erickson,  Inc.,  three  additional  participations  on 
"Today. " 
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NBC  RADIO  NETWORK'S  PROGRAM  ADVISORY 
COMMITTEE  TO  MEET  IN  N.Y.  OCTOBER  12 

A  regularly  scheduled  meeting  of  the  NBC 
Radio  Network's  Program  Advisory  Committee  has  been 
called  for  New  York  City  on  Friday,  Oct.  12,  by 
Lester  W.  Lindow,  Chairman  of  the  NBC  Radio  Affili¬ 
ates  Committee  and  Vice  President  and  General 
Manager  of  WFDF,  Flint,  Mich. 

Other  members  of  the  Program  Advisory 
Committee  are:  W.W.  Warren,  of  KOMO,  Seattle;  Louis 
Read,  WDSU,  New  Orleans;  Harold  Grams,  KSD,  St. 
Louis;  Alex  Keese,  WFAA,  Dallas;  and  Harold  Essex, 
WSJS,  Winston-Salem. 
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NBC  COLOR  TELECAST  SCHEDULE 
Oct.  14  -  20 

Sunday,  Oct.  14 

9:00-10:00  p.m.,  EDT  --  THE  ALCOA  HOUR  --  "Key  Largo,"  by  Maxwell 
Anderson,  adapted  for  television  by  Alvin  Sapinsley;  starring 
Alfred  Drake,  Anne  Bancroft,  J.  Carrol  Naish,  Victor  Jory,  and 
Lome  Greene, 

Monday,  Oct.  19 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER  —  "The  Stamp  Caddy." 

8:00-9:25  p.m.,  EDT  --  PRODUCERS'  SHOWCASE  --  "The  Letter," 

Somerset  Maugham's  suspenseful  drama,  starring  Siobhan  McKenna 
Michael  Rennie,  John  Mills  and  Anna  May  Wong. 

Tuesday,  Oct.  l6 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "The  Egoist." 

7:30-7:45  p.m.,  EDT  —  JONATHAN  WINTERS  SHOW  --  V/ith  tonight's 
special  guest,  Margaret  VJhiting. 

Wednesday,  Oct.  17 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "The  Family  Man." 

9:00-9:55  p.m.,  EDT  --  KRAFT  TELEVISION  THEATRE  --  "I  Am  Fifteen 
And  I  Don't  Want  to  Die,"  from  a  book  by  Christine  Arno thy. 
True  experiences  of  a  teen-ager  during  the  long  Russian  siege 
of  Nazi-held  Budapest. 

Thursday,  Oct.  l8 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "Sight  Unseen." 

10:00-10:55  p.m.,  EDT  --  LUX  VIDEO  THEATRE  --  With  host  Gordon 
MacRae.  Tonight's  play  is  "Flamingo  Road,"  starring  Robert 
Middleton. 

(more) 
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2  -  NBC  Color  Telecast  Schedule 


Friday,  Oct.  19 

3:00-4:00  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "House  of  Mirth," 
starring  Sarah  Churchill. 

8:30-8:55  p.m.,  EDT  --  WALTER  WINCHELL  SHOW  --  With  this  evening 
guest  artists:  Will  Mastin  Trio  starring  Sammy  Davis  Jr., 
Roberta  Sherwood,  and  the  comedy  team  of  Bob  and  Larry  Leslie 
Saturday,  Oct.  20 

8:00-8:55  p.m.,  EDT  --  PERRY  COMO  SHOW.  Perry's  guests  tonight 
are  Pearl  Bailey  and  Rory  Calhoun. 


PLEASE  NOTE:  CHANGES  IN  OCTOBER  COLOR  SCHEDULE 
PLEASE  ADD:  GOODYEAR  PLAYHOUSE  on  Oct.  28  (9:00- 

10:00  p.m. ,  NYT) . 

PLEASE  DELETE:  NBC  MATINEE  THEATER  Oct.  25,  26 

(3:00-4:00  p.m. ,  NYT) . 


FOLLOWING 

SHOWS  WILL 

APPEAR 

ON  WRCA-TV 

ONLY: 

Monday 

Oct.  15 

11:25  - 

11:30 

a.m. 

--  WRCA-TV  WINDOW. 

1:00  - 

2:05 

p  .m. 

--  TEX  AND  JINX  SHOW. 

through 

through 

6:45  - 

7:00 

p  .m. 

--  ESSO  NEWS. 

11:10  - 

11:15 

p  .m. 

--  TEX  ANTOINE. 

Friday 

Oct.  19 

11:15  - 

11:20 

p.m. 

--  POWERHOUSE  -- 

Jimmy  Powers. 

11:20  - 

11:30 

p.m. 

--  HY  GARDNER. 

Saturday 

Oct.  20 

11:00  - 

11:15 

p  .m. 

--  THE  SAVARIN  NEV/S. 

o 
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NBC  TRADE  NEWS 


NBC  SUPERVISOR  OP  ANNOUNCERS  JOHN  J.  CURRAN 
TO  TOUR  ARMED  FORCES  NETWORK  IN  EUROPE 

John  J .  Curran,  supervisor  of  announcers  of  the  National 
Broadcasting  Company,  will  leave  for  Europe  on  Oct.  I5  to  make  a 
six-week  tour  of  the  Armed  Forces  Network  and  other  installations  of 
the  European  Defense  Establishment. 

Mr.  Curran  will  join  chief  announcers  from  each  of  the  other 
major  networks  to  judge  a  series  of  competitions  among  AFN  announcers 
In  addition,  he  will  make  a  number  of  radio  reports  from  Europe  for 
"Monitor,"  the  NBC  weekend  radio  service. 

Mr.  Curran  will  make  the  tour  at  the  invitation  of  Major  Gen. 
Guy  S.  Meloy,  Chief  of  Information,  Department  of  the  Army. 


NBC  MERCHANDISING  DEPARTMENT  TO  BE  HOST  TO  DELEGATE 
AT  POOD  CHAINS  CONVENTION  IN  CHICAGO 

The  Merchandising  Department  of  the  National  Broadcasting 
Company  will  be  host  to  delegates  attending  the  annual  National 
Association  of  Food  Chains  Convention  in  Chicago  Oct.  7  through  10. 

Murray  Heilwell,  NBC  Merchandising  Manager,  and  NBC  district 
managers  Stewart  Carr,  Roy  James  and  Bernard  Kemendo  will  be  on 
hand  to  greet  the  delegates  at  the  Palmer  House,  where  a  special 
display  of  NBC  merchandising  activities  will  be  shown. 


NBC -New  York,  IO/5/56 
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MONIT 


THE  NBC  WEEK-END  RADIO  SERVICE 


EXECUTIVE  PRODUCER  AL  CAPSTAFP,  OF  NEC’S  "MONITOR," 

TO  TOUR  RADIO  FREE  EUROPE  INSTALLATIONS  IN  MUNICH 

A1  Capstaff,  executive  producer  of  MONITOR,  leaves  Sunday, 
Oct.  7  for  a  one-week  tour  of  Radio  Free  Europe's  installations 
in  Munich,  Germany. 

Mr.  Capstaff  will  engage  in  a  series  of  conferences  with 
the  organization's  officials,  who  are  interested  in  the  possibility 
of  adapting  Monitor's  basic  programming  principles  to  their  own 
broadcasts . 

"Probably  more  than  any  other  one  radio  program,  'Monitor' 
portrays  a  rounded  picture  of  our  American  way  of  life,"  said  Mr. 
Capstaff.  "We  meet  and  talk  with  people  in  all  walks  of  life, 
frequently  visit  different  parts  of  the  nation,  and  broadcast 
sports  events  and  music  that  are  typical  of  this  nation. 

"During  my  visit  in  Munich,  we  will  exchange  ideas  on  pro¬ 
gramming.  And  it  is  possible  that  Monitor's  principles  might  be 
of  help  in  beaming  our  way  of  life  behind  the  Iron  Curtain." 


NBC -New  York,  10/5/56 
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A  SERVICE  OF 


ALAN  W.  LIVINGSTON  APPOINTED  HEAD  OP  NBC -TV  PROGRAMS 
ORIGINATING  FROM  THE  NETWORK'S  PACIFIC  DIVISION 

FOR  RELEASE  TUESDAY  A.M.,  OCT.  9 

Alan  W.  Livingston  has  been  appointed  head  of  National 
Broadcasting  Company  Television  Programs  originating  from  the  net¬ 
work's  Pacific  Division  and  will  be  proposed  for  election  as  a  Vice 
President  of  NBC  at  the  next  Board  of  Directors  meeting,  Nov.  2. 

The  announcement  was  made  today  by  Thomas  A.  McAvity, 
Executive  Vice  President,  Television  Network  Programs  and  Sales, 
for  NBC. 

Mr.  Livingston,  former  Executive  Vice  President  of  Capitol 
Records,  has  served  since  last  April  15  as  President  of  California 
National  Productions,  NBC  subsidiary.  His  successor  as  head  of 
California  National  Productions  will  be  announced  in  the  near  future. 

In  his  statement,  Mr.  McAvity  pointed  out  that  with  nearly 
50  per  cent  of  the  network's  programs  created  or  produced  on  the 
West  Coast,  Mr.  Livingston's  post  will  be  one  of  key  importance  in 
NBC's  programming  operation, 

Mr.  McAvity  went  on  to  say  that  wider  latitude  than  ever  be¬ 
fore  would  be  given  Mr.  Livingston's  position,  particularly  in  the 
creative  and  program  development  fields  on  the  West  Coast,  so  that 
full  use  might  be  made  of  the  wealth  of  talent  available  in  Hollywood. 

(more ) 
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2  -  Alan  W,  Livingston 


"Mr.  Livingston's  reputation  for  discovering  and  developing 
talent  and  his  acknowledged  creative  ability  make  him  particularly 
suited  for  one  of  the  most  important  programming  jobs  in  the  tele¬ 
vision  industry,"  Mr.  McAvlty  said.  "His  years  of  association  with 
outstanding  producers,  directors,  performers  and  agents  should  be  a 
tremendous  asset  in  the  development  of  new  television  properties," 
Mr,  Livingston  will  take  over  his  new  duties  at  NBC's 
Hollywood  studios  immediately. 

Alan  Wendell  Livingston  was  born  in  McDonald,  Pa,,  in 
October,  1917 •  He  attended  public  school  in  McDonald,  then  enrolled 
at  the  University  of  Pennsylvania  where  he  received  a  B.S,  degree 
in  economics  from  the  Wharton  School  of  Finance  in  1940. 

From  1940  to  1943,  he  served  with  the  Calvert  Distillers 
Corporation  in  New  York,  rising  to  the  position  of  Sales  Promotion 
Manager  for  the  Eastern  Division,  During  World  War  II,  he  served 
as  a  second  lieutenant  in  the  Army  Infantry. 

Following  his  discharge  from  service  in  1945,  Mr.  Livingston 
joined  Capitol  Records  as  an  assistant  in  the  Artists  and  Repertoire 
Department  where  his  success  in  the  creation  and  merchandising  of 
children's  record  albums  was  outstanding. 

In  1948,  Mr,  Livingston  was  named  Director  of  Album 
Repertoire  for  Capitol  Records;  in  1949  he  was  elected  a  Vice 
President,  and  two  years  later  he  assumed  charge  of  all  artists  and 
repertoire.  Then,  he  became  Executive  Vice  President  and  a  member 
of  the  Board  of  Directors  for  Capitol  Records, 

Mr.  Livingston  is  married  to  Betty  Hutton,  stage,  screen 
and  television  star. 
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TRADE  NEWS 


October  8,  1956 

PLANTERS  NUT  AND  CHOCOLATE  CO.  JOINS  COCA  COLA  CO. 

AS  A  SPONSOR  OF  EDDIE  FISHER'S  NBC-TV  SHOWS 

The  Planters  Nut  and  Chocolate  Company  joined  the  Coca- 
Cola  Company  as  a  sponsor  of  Eddie  Fisher's  V/ednesday  and 
Friday  NBC-TV  shows  (7:30-7:45  p.m.,  EDT),  it  was  announced 
today  by  William  R.  (Billy)  Goodheart,  Jr.,  head  of  Sales  for 
NBC  Television. 

Planters,  through  Goodkind,  Joice  and  Morgan,  Inc., 
its  advertising  agency,  began  sponsorship  on  Oct.  5  and  will 
present  17  programs.  They  will  be  called  "Planters  Peanut 
Time  Starring  Eddie  Fisher,"  and  will  be  seen  every  other 
week,  alternating  between  Wednesdays  and  Fridays,  on  the 
following  dates:  Oct.  5>  Oct.  17,  Nov.  2,  Nov.  14,  Nov.  30, 

Dec.  12,  Dec.  28,  Jan. 9,  Jan.  25,  Feb.  6,  Feb.  22,  March  6, 
March  22,  April  3,  April  19,  May  1  and  May  17. 

Coca-Cola,  which  has  sponsored  the  show  since  it  started 
on  NBC-TV  on  April  29,  1953,  will  continue  to  present  "Coke 
Time  Starring  Eddie  Fisher"  on  the  other  dates. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC-TV  NEWS 


CAST,  CREDITS  AND  SCENE  SYNOPSIS  FOR  WILLIAM  WYLER'S  PRODUCTION 
OP  "THE  LETTER"  TO  BE  COLORCAST  ON  "PRODUCERS'  SHOWCASE" 
MONDAY,  OCT.  15,  8-9:30  P.M.,  EDT 


<5- 


AC¬ 


CREDITS 


PRODUCED  AND  DIRECTED  BY . WILLIAM  WYLER 

EXECUTIVE  PRODUCER . MORT  ABRAHAI'IS 

DIRECTED  FOR  TV  BY . KIRK  BROWNING 

ORIGINAL  PLAY  BY . SOMERSET  MAUGHAM 

TV  STORY  RIGHTS  BY  ARRANGEMENT  WITH . ANN  MARLOWE 

TV  ADAPTATION  BY . JOSEPH  SCHRANK 

PROGRAM  SUPERVISOR . ALVIN  COOPERMAN 

ASSOCIATE  PRODUCER . . . LEO  DAVIS 

PRODUCTION  MANAGER . SHELLEY  HULL 

UNIT  MANAGER . WARREN  BURMEISTER 

ASSOCIATE  DIRECTOR . DEAN  WHITMORE 

COSTUMES  BY . DOROTHY  JEAKINS 

COSTUME  SUPERVISOR . ROBERT  FLETCHER 

SETTINGS  BY . OTIS  RIGGS 

SUPERVISOR  OF  SCENIC  DESIGN . .RICHARD  DAY 

CASTING  DIRECTOR . JOAN  MacDONALD 

ASSISTANT  CASTING  DIRECTOR . PRISCILLA  PARLEY 

MUSICAL  DIRECTOR . GEORGE  BASSMAN 

TECHNICAL  DIRECTOR . ...JACK  COFFEY 


(more) 
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'The  Letter' 


LIGHTING  DIRECTOR . JACK  FITZPATRICK 

audio . FRED  CHRISTIE 

STAGE  MANAGER . GEORGE  LAWRENCE 

MAKE-UP . RICHARD  SMITH 

PRODUCTION  ASSISTANT . EDITH  HAMLIN 

NBC  PRESS  REPRESENTATIVE . ALEC  S.  NYARY 


(N.Y.),  JOE  BLEEDEN  (Hollywood). 


CAST 

Leslie  Crosbie . 

Howard  Joyce . 

Robert  Crosbie . 

The  Chinese  Woman . 

John  Withers . 

Mrs.  Joyce . 

Ong  Chi  Seng . 

Mrs.  Parker . 

Chung  Hi . 

Head  Boy . 


SIOBHAN  McKENNA 
MICHAEL  RENNIE 
JOHN  MILLS 
ANNA  MAY  WONG 
John  Irving 
Cathleen  Cordell 
Aki  Aleong 
Margaretta  Warwick 
Kale  Deei 
.Fuji  Kawa 


*  *  * 

SCENE  SYNOPSIS 

The  action  takes  place  on  a  plantation  in  the  Malay 
Peninsula  and  in  Singapore . 

ACT  I 

The  Crosbies'  plantation.  Midnight. 


(more) 
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3  -  ^The  Letter* 


ACT  II 

Scene  1  -  Joyce’s  office. 

2  -  The  visitors’  room  in  the  gaol  at  Singapore. 

3  -  Joyce’s  office. 

4  -  A  comer  of  the  club. 

5  -  The  Joyce  living  room 

6  -  A  room  in  the  Chinese  quarter. 

ACT  III 

Scene  1  -  Living  room  of  the  Joyce  house. 

2  -  A  bedroom. 

STORY  LINE 

Leslie  Crosbie  (Siobhan  McKenna),  wife  of  Robert  Crosbie, 
a  British  rubber  plantation  manager  in  Malaya  (John  Mills),  shoots 
a  man  dead,  alleging  that  he  attempted  to  attack  her.  Pacing  a 
technical  murder  charge,  Leslie  is  defended  by  barrister  Howard 
Joyce  (Michael  Rennie),  a  family  friend.  Leslie’s  story  holds  true 
until  her  lawyer  gets  word  from  a  Chinese  woman  (Anna  May  Wong),  of 
a  tell-tale  letter,  the  contents  of  which  could  help  send  Leslie  to 
the  gallows. 

- 0 - 
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"HOME"  CONDUCTING  2 -WEEK  LETTER -WRITING  CONTEST  BASED  ON 
COLORCAST  OP  "THE  LETTER"  ON  "PRODUCERS'  SHOWCASE" 


The  ability  to  write  a  good  letter  is  supposed  to 
be  a  gift.  For  such  gifted  people  a  new  contest  is  being 
offered  on  HOME  (IBC-TV,  Monday  through  Friday,  11  a.m.,  EDT) 
during  the  weeks  of  Oct.  8  and  Oct.  15. 

To  the  top  winner  will  go  an  RCA  Whirlpool  Imperial 
Twin  Washer  and  Dryer,  to  the  second  prize  winner  an  RCA  Victor 
21-lnch  color  TV  set  (complete  with  installation  and  one-year 
service  contract).  Third  and  fourth  prize  winners  will  receive 
RCA  Victor  "personal"  TV  sets.  In  addition  40  RCA  portable 
radio  and  phonograph  sets  and  153  copies  of  "Best  American 
Plays"  will  be  awarded  to  runners-up. 

The  letter,  in  50  words  or  less  should  tell  why  the 
writer  enjoyed  the  NBC-TV  "Producers'  Showcase"  production  of 
"The  Letter"  (to  be  presented  Monday,  Oct.  15,  8  to  9:30  p.m., 
EDT).  The  entries  are  to  begin:  "I  liked  'The  Letter'  because... 
Entries  should  be  mailed  to  HOME  Contest,  Box  21,  Brooklyn  1, 

N.Y.  and  postmarked  no  later  than  midnight,  Oct.  22.  Winners 
will  be  notified  by  mail. 
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CREDITS  FOR  "THE  PEOPLE'S  CHOICE"  ON  NBC-TV 


TIME; 

NBC-TV,  Thursdays,  9-9:30  p.m.,  EDT. 

PREMIERE  DATE: 

Oct.  6,  1955. 

FORMAT: 

Romantic -comedy  series  concerning  the 

adventures  of  a  government  naturalist 

who  is  elected  city  councilman. 

CAST: 

Starring  Jackie  Cooper  and  featuring 

Pat  Breslin,  Margaret  Irving,  Paul 

Maxey  and  "Cleo." 

PRODUCER  AND  CREATOR: 

Irving  Brecher. 

DIRECTOR: 

Jackie  Cooper, 

PRODUCTION: 

Norden  Productions. 

WRITERS : 

Two  teams:  Bob  Fisher,  Alan  Lipscott; 

Frank  Gill  Jr,,  G.  Carleton  Brown. 

DIRECTOR  OF  PHOTOGRAPHY: 

Phillip  Tannura. 

UNIT  MANAGER: 

Herbert  Browar, 

SUPERVISING  EDITOR: 

Stanley  Frazer,  A.  C.  E. 

EDITOR: 

Edward  Mann,  A,  C.  E. 

MUSIC  DIRECTOR; 

Lou  Kosloff. 

ART  DIRECTOR: 

Stephen  Goosson, 

SPONSORS: 

The  Borden  Company;  Procter  and  Gamble 

Company. 

AGENCY: 

Young  &  Rubicam  (for  both  sponsors). 

ORIGINATION ; 

Filmed  in  Hollywood. 

NBC  PRESS  REPRESENTATIVES: 

Jane  Westover,  Hollywood;  Joe  Ryan, 

New  York, 

_ 0 _ 
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WASHINGTON  PREVIEW  OF  "THE  GREAT  WAR"  BRINGS  HIGH  PRAISE  FROM 
LEGISLATORS,  NEWSMEN,  ARMY  OFFICERS  AND  VETERANS’  LEADERS 

Legislators,  journalists.  Army  officers, 
veterans'  officials  and  other  leaders  in  national 
life  showered  "bravos"  on  THE  GREAT  WAR  following  a 
preview  in  Washington  last  week  of  NBC -TV's  "Project 
20"  re-recreation  of  the  story  of  the  First  World  War  . 
from  film  of  the  time.  (The  Henry  Salomon  production 
will  be  telecast  Tuesday,  Oct.  l6, 8-9  p.m.,  EDT). 

The  reaction  of  Rep.  L.  Mendel  Rivers  of 
South  Carolina,  member  of  the  House  Armed  Services 
Committee,  was  typical.  "NBC  has  performed  a  fine 
service  to  the  nation,"  he  said.  "The  picture  rep¬ 
resents  one  of  the  finest  pictorial  documentaries 
of  the  era  immediately  preceding  the  emergence  of 
America  as  the  greatest  bastion  of  democracy." 

Other  comments: 

"Fascinating  from  start  to  finish." 

(Frederick  Kuh,  Chicago  Sun  Times.) . 

"This  is  it  I"  (Major  J.  Mueller,  OPI-OSD.) 

"Superb  --  Better  than  'What  Price  Glory?' 
or  'The  Story  of  Sgt.  York.'  A  lesson  for  youth. 

Laughs  and  tears  for  World  War  I  veterans."  (S.  E. 
Wilkins,  National  Legislative  Service,  Veterans  of 
Foreign  Wars.) 


(more) 
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-  ''The  Great  War" 

"An  outstanding  production,  both  entertain¬ 
ing  and  informative."  (V.  Woifson,  public  relations 
director,  AMVETS.) 

"Something  I’d  lik^  each  of  my  seven 
children  to  see."  (Lt.  Col.  J.  S.  Kimmitt,  OCLL,  D/A.) 

"The  best  documentary  on  World  War  I  ever 
filmed.  It  should  prove  an  eye-opener  to  the  younger 
generation  which  knows  only  the  story  of  the  Second 
World  War."  (L.  G.  Laycook,  Nashville  Tennessean.) 

"a  motion  picture  of  epic  proportion  that 
should  thrill  and  chill  all  who  see  it."  (Vernon 
Louviere,  Houston  Chronicle.) 

"a  graphic  historical  presentation  for 
those  who  were  too  young  and  some  sobering  memories 
for  those  who  were  old  enough."  (George  Durno, 
International  News  Service.) 

"a  wonderful  documentation."  (Ray  B.  Dame, 
Department  of  Commerce.) 

"a  tremendous  documentary!  Personally  I 
would  commend  it  to  the  millions  of  persons  whose 
memories  have  dimmed  and  to  the  many  more  millions 
who  are  too  young  to  have  remembered."  (Garland 
Godwin,  National  Legislative  Service  Division, 
Veterans  of  Foreign  Wars.) 


NBC -New  York,  IO/8/56 
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TRADE  NEWS 


October  9,  195^ 

NEW  AND  RENEWED  BUSINESS  TOTALING  NEARLY  $425,000  PLACED 
WITH  NBC  RADIO'S  "TOP  TEN  PLAN"  AND  "MONITOR" 

New  and  renewed  business  totaling  nearly  $425,000 
In  net  advertising  revenue  has  been  placed  with  NBC  Radio's 
"Top  Ten  Plan"  and  weekend  service  "Monitor"  by  two  advertisers, 
it  was  announced  today  by  William  K.  McDaniel,  Vice  Presi¬ 
dent,  NBC  Radio  Network  Sales. 

Brown  and  Williamson  Tobacco  Co.,  for  its  Kool 
and  Viceroy  Cigarettes,  has  renev/ed  its  participations  in 
the  network's  "Top  Ten  Plan"  for  another  year  effective 
Oct.  2.  The  order,  placed  through  Ted  Bates  and  Co.,  Inc., 
calls  for  the  sponsorship  of  five-minute  newscasts  on 
Tuesdays  (8:30  p.m.,  EDT)  and  Wednesdays  (8:55  p.m.,  EDT)  and 
for  one-minute  participations  in  "One  Man's  Family" 

(7:45-8  p.m.,  EDT)  on  these  same  days. 

The  Ford  Motor  Company  has  ordered  an  extensive 
schedule  of  109  announcements  in  "Monitor"  during  the  week¬ 
ends  of  Sept.  29-30  and  Oct.  6-7,  through  J.  Walter  Thompson 
Co . 


PRESS  DEPARTMENT,  NATIONAL  IROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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MENNEN  COMPANY  TO  SPONSOR  'ROBERT  MONTGOMERY  PRESENTS' 

DRAMA  SERIES  ON  ALTERNATE  MONDAYS 

The  Mennen  Company  will  sponsor  the  NBC-TV  drama  series, 
ROBERT  MONTGOMERY  PRESENTS,  on  alternate  Mondays  (9:30-10:30  p.m., 

EST)  starting  Jan.  28,  it  was  announced  today  by  William  R.  (Billy) 
Goodheart,  Jr.,  Vice  President,  NBC  Television  Network  Sales.  This 
will  be  the  Mennen  Company's  first  sponsorship  of  an  NBC-TV  nighttime 
program. 

Mennen  will  join  S.C.  Johnson  &  Co.  as  an  alternate  week 
sponsor  of  "Robert  Montgomery  Presents,"  replacing  Schick,  Inc.,  which 
ends  its  sponsorship  in  January.  Schick  will  join  Liggett  and  Myers 
Tobacco  Co.  as  an  alternating  sponsor  of  NBC-TV 's  "Dragnet,"  beginning 
Oct.  l8. 

S.C.  Johnson  &  Co.,  makers  of  Johnson's  Wax,  has  sponsored 
the  Montgomeiy  show  since  January  1952. 

The  Mennen  Co.  order  for  "Robert  Montgomery  Presents"  was 
placed  through  Grey  Advertising  Agency,  Inc.,  for  its  line  of  men's 
toiletries,  baby  products  and  "Skin  Magic"  hand  lotion. 

Now  in  its  seventh  year  on  NBC-TV,  "Robert  Montgomery 
Presents"  is  the  second  oldest  continuous  dramatic  program  on  tele¬ 
vision.  Under  the  guidance  of  Mr.  Montgomery,  who  has  been  the 
show's  host,  narrator,  executive  producer  and  often  one  of  its  stars 
since  it  was  launched,  the  series  has  won  many  of  television's  major 
awards . 


-o - 


NBC-New  York,  10/9/56 


cxauviuw  H'L'hVVrLciiM  WU  fiiljLnac:; 


:9  8  BntB'ib  VT~OCIM  SiW  'losnoqs  Iliw  \;nBqn!oD  aeaasM  9 
[  0e:0I-0&:Q)  a\:B(:.noM  scfBaisclIfi  no  ^2TWa?iGIHg  YHSMO 
[)  .H  mBilliW  Ycf  fosonnonnB  5Bv/  Ji  ^ 8C  .  nBl.  3 

.3Sljia  >lncw^eM  rtolalveXsT  DdH  ..ctnsblaon'X  ooJiV  ^.n 
a  VT-03U  HB  lo  qlrianoanoqa  ctanll  E'^'iiBqmoO  nsnnoM 

e;^£n-xsoVB  nB  bb  ,o0  o2  noanxIoL  .0.8  nxoc  IIxw  nonn 
nl  t>loi;rlo8  gxiioBrqo-i  " tBO'nor.siq  \:n3ni03^noM  d'lacfoH 
:[£  fiXot,  XXXw  MolrioS  . nl  qiilanosn^ 

'\d'en3B'iG”  s’VT-O^I'/i  lo  noeaoqa  as  es 

qs  BBri  ,X£V/  a'noanrioO  lo  ansj-Isin  ^.oD  ^  noanrloL  ,0 

.2^QX  YnBynBO  ooaXa  woris 

cfnosenq  ^lemoa^noM  ctnBcfoH"  'xo'i  nobno  .oO  nonnsM  ar 
lo  sniX  eiX  -lol  ^ .  onl  snXEX^isvbA  -^onO  risx 

.noX^cI  baBri  "oX^bM  nX>[8"  bajs  ac^onbonq  Y'-^-Scf 
smogcTnoM  ^tnocfoH"  ,YT-0aM  no  nssY  Maoves  adl  nl  wc 
no  fiiBnsonq  oXXBmenb  euouniXnoo  XsebXo  bnooea  orict  £ 
?  aosX  8£.f{  of{v/  ,Y""'^wo2:rno?^  .mM  lo  oonsbins  aril  no£ 


NBC  TRADE  NEWS 


TONI  COMPANY  TO  BE  ALTERNATE  V/EEK  SPONSOR 
OP  ‘GROUCHO  MARX- -YOU  BET  YOUR  LIFE’ 


The  Toni  Company  will  become  an  alternate  week  sponsor 
of  NBC-TV's  top-rated  quiz  show,  "Groucho  Marx--You  Bet  Your  Life," 
starting  Thursday,  Jan.  10  (8-8:30  p.m,,  EST),  William  R.  (Billy) 
Goodheart,  Jr.,  Vice  President,  NBC  Television  Network  Sales, 
announced  today. 

The  52-week  order,  placed  through  North  Advertising,  Inc., 
will  bring  to  four  the  number  of  NBC-TV  nighttime  shows  co-sponsored 
by  Toni.  The  program  will  continue  to  be  sponsored  on  alternate 

weeks  by  DeSoto -Plymouth  after  Jan.  10. 

- o - 

NBC  RADIO'S  "X  MINUS  ONE"  RECEIVES  GALAXY  MAGAZINE  AWARD 

A  special  award  has  been  presented  to  X  MINUS  ONE,  NBC 
Radio’s  science  fiction  series,  by  the  publishers  of  Galaxy  Maga¬ 
zine.  The  award  by  the  science  fiction  publication  cites  "X  Minus 
One"  for  the  "outstanding  adaptation  and  the  original  method  of 
presentation  of  adult  science  fiction  stories  to  the  vast  audience 
that  has  shown  increasing  interest  in  this  newest  form  of 
journalism. " 

"X  Minus  One"  is  directed  by  Daniel  Sutter.  It  is  broad¬ 
cast  Wednesdays,  9-9:30  p.m.,  EDT. 


NBC -New  York,  10/9/56 
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DON  LARSEN,  N.Y.  YANICEES '  "PERFECT  GAME"  PITCHER, 

SIGNED  AS  GUEST  ON  BOB  HOPE'S  FIRST  "CHEVY  SHOW" 

Don  Larsen,  baseball  hero  who  yesterday  pitched  the  first 
no-hit  and  first  perfect  baseball  game  in  world  series  history,  has 
been  signed  by  Bob  Hope  to  appear  on  the  comedian's  first  CHEVY  SHOW 
of  the  season  Sunday,  Oct.  21  (NBC-TV,  9-10  p.m.,  EDT) . 

The  27-year-old  pitching  ace  of  the  New  York  Yankees  base¬ 
ball  team  will  turn  entertainer  during  the  one-hour  program.  Larsen 
will  be  featured  in  a  skit  with  Hope  when  they  will  re-create,  in 
comedy  style,  crucial  moments  that  threatened  during  the  pitcher's 
perfect  performance  in  the  fifth  world  series  game. 

Hope  has  long  been  a  great  booster  for  sport  figures  and 
events.  In  private  life  he  is  a  top-notch  golfer  and  has  had  an 
active  Interest  in  the  Cleveland  Indians  baseball  team.  He  has 
participated  in  many  efforts  to  raise  funds  for  sport  events,  the 
most  notable  being  his  projects  for  the  benefit  of  the  United  States 
Olympic  teams. 

In  addition  to  Larsen,  other  guests  on  Hope's  "Chevy  Show" 
will  Include  British  actress  Diana  Dors,  James  Cagney,  Lucille  Ball, 
Desi  Arnaz,  Vivian  Vance  and  Bill  Frawley. 
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BC  OWNED  STATIONS  DIVISION 


'  October  9,  1956 

McFADDEN  ANNOUNCES  NEW  PUBLICITY  AND  COMMUNITY  SERVICES  STAFF  POSITION 
FOR  NBC  OWNED  STATIONS  AND  NBC  SPOT  SALES;  DON  BISHOP  PROMOTED 

Creation  of  a  new  divisional  staff  position  of  Director 
of  Publicity  and  Coinmunity  Services  for  the  NBC  Owned  Stations  and 
NBC  Spot  Sales  was  announced  today  by  Thomas  B.  McFadden,  Vice 
President  in  charge  of  the  Division. 

To  fill  the  position,  Mr.  McFadden  announced  the  promotion 
of  Don  Bishop,  who  had  been  Director  of  Publicity,  serving  WRCA  and 
WRCA-TV  in  New  York  City,  the  NBC  Owned  Stations  and  NBC  Spot  Sales. 

"The  continuing  growth  of  the  NBC  Owned  Stations  as  the 
Leadership  Stations  in  their  communities  has  been  accompanied  by  a 
constant  broadening  of  services  to  the  public  and  our  advertisers," 

Mr.  McFadden  said.  "This  in  turn  has  led  naturally  to  greater 
staff  liaison  between  the  Stations  and  Division  headquarters,  re¬ 
sulting  in  a  need  for  the  new  staff  function." 

As  Director  of  Publicity  and  Community  Services,  Mr. 

McFadden  added,  Mr.  Bishop  will  be  in  charge  of  Division  public 
affairs  and  press  relations.  He  will  assist  the  NBC  Owned  Stations 
in  broadening  the  scope  of  their  public  service  programs  and  civic 
projects.  In  addition,  he  will  help  formulate  plans  for  furthering 
the  leadership  standing  of  the  Stations. 

(more ) 

lidty  department  •  NBC  Owned  Stations  Division  •  30  Rockefeller  Plaza,  N.  Y.  20,  N.  Y.  •  Cl  7-8300 
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2  -  McFadden  Announces 


An  employe  of  NBC  for  nine  years,  Mr.  Bishop  served 
in  the  NBC  Press  Department  successively  as  a  staff  writer.  Assis¬ 
tant  Magazine  Editor,  Magazine  Editor,  Manager  of  Television  Pub¬ 
licity  and  Manager  of  Program  Publicity.  He  was  promoted  in  May, 
1955^  to  the  position  of  Director  of  Publicity  for  NBC  Owned  Sta¬ 
tions,  NBC  Spot  Sales  and  WRCA  and  WRCA-TV. 

A  graduate  of  the  University  of  North  Carolina  and  the 
Columbia  University  Graduate  School  of  Journalism,  he  has  vjorked  on 
the  staffs  of  the  New  Bern,  N.C.,  Sun- Journal  and  the  Winston-Salem, 
N.C.,  Journal  and  Sentinel.  He  is  married  to  Robbie,  fashion 
coordinator  for  Lanella  Corporation.  They  reside  in  Manhattan. 


NBC -New  York,  10/9/56 
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CREDITS 

t 

TIME: 

DESCRIPTION: 


SPONSOR: 

AGENCY : 

PRODUCED  BY: 

SCRIPT  BY: 

ASSISTANT  PRODUCER: 
EDITED  BY: 

MUSIC  BY: 

NARRATED  BY: 

ASSISTANT  FILM  EDITOR: 
RESEARCH: 


FOR  'THE  GREAT  WAR'  ON  NBC-TV  | 

NBC-TV,  Tuesday,  Oct.  l6 
(8-9  p.m.,  EDT). 

The  story  of  the  First  World  War  re¬ 
created  by  NBC-TV 's  "Project  20" 
through  film  culled  from  forgotten 
archives  of  five  countries  --  most 
of  it  new  to  the  present  genera¬ 
tion  of  viewers.  The  film  tells 
the  story  from  the  American  view¬ 
point.  Its  focal  point:  the 
tremendous  turn  in  American  life 
which  saw  the  nation  burst  out  of 
isolation  and  onto  the  world 
stage . 

North  American  Philips  Company. 

C.J.  LaRoche. 

Henry  Salomon. 

Henry  Salomon  and  Richard  Hanser. 

Donald  Hyatt. 

Isaac  K1 e Ine rman . 

Robert  Russell  Bennett. 

Alexander  Scourby. 

Silvio  D'Alisera. 

Daniel  Jones,  Mel  Stuart,  Judith 
Greene . 
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NBC-New  York,  10/9/56 
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NBC-TV‘S  "A  CONVERSATION  WITH  PABLO  CASALS"  TO  BE  SHOW  AT  TENTH 
ANNIVERSARY  SCREENINGS  OP  CINEMA  l6,  CREATIVE  FILM  "SHOWCASE" 

Cinema  l6,  New  York  "showcase  for  the  creative  cinema,"  has 
scheduled  for  its  10th  anniversary  season  five  showings  of  "A  Conver¬ 
sation  With  Pablo  Casals,"  one  of  NBC  Television's  continuing  series 
of  filmed  visits  with  "elder  wise  men."  The  Casals  film,  produced 
by  Robert  Graff,  was  first  telecast  July  3j  1955j  and  repeated 
Jan.  8,  1956.  It  was  made  at  Prades,  Prance. 

The  non-profit  film  society,  which  offers  its  members  pri¬ 
vate  screenings  of  unusual  motion  pictures  not  shown  to  the  general 
public,  terms  the  film  a  "memorable  TV  interview"  and  "a  moving 
human  document  of  a  man  of  music  and  of  principle,  living  in  self- 
imposed  exile."  In  it,  the  great  cellist  plays  a  Bach  bouree  and  a 
Catalonian  folksong  and  feelingly  discusses  his  philosophy  of  life. 

There  will  be  showings  Nov.  9  a^nd  16,  at  the  Museum  of 
Modern  Artj  Nov.  11  and  I8,  at  Beekman  Theatre,  and  Nov.  21,  at 
Fashion  Industries  Auditorium. 


NBC-New  York,  IO/9/56 
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October  10^  195^ 

The  following  statement  was  issued  today  by  the  National 
Broadcasting  Company: 

"As  a  result  of  the  highly  successful  debut  of  the 
V/alter  V/inchell  television  show  last  Friday  night,  there  has  been 
speculation  that  NBC  intends  to  move  the  Winchell  show  to  Sunday 
night  in  place  of  the  Steve  Allen  show.  NBC  has  no  such  intention. 
The  Allen  show,  against  powerful  and  long-entrenched  competition, 
has  been  steadily  building  ITBC  Sunday  night  audience  v/hile 
narrowing  the  rating  gap  between  it  and  the  Ed  Sullivan  show. 

Last  Sunday,  for  example,  Steve  Allen  received  his  highest 
rating  since  his  series  began.  Over  the  past  two  weeks  he  has 
registered  substantial  audience  increases,  and  NBC  is  confident 
that  his  show  will  continue  to  gain  increasing  popular  support. 

We  hope,  and  expect,  that  both  Walter  Winchell  and  Steve  Allen 
will  have  long  and  successful  show  runs  in  their  present  time 
periods." 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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NBC  DEDICATES  ULTRA  HIGH  FREQUENCY  TV  STATION  WBUF  IN  BUFFALO,  N.Y.; 

CHARLES  R.  DENNY,  MAYOR  PANKOW,  GENERAL  MANAGER  BEVIS  IN  CEREMONY 

ON  NBC -TV'S  "TODAY"  WITH  DAVE  GARROWAY 

Release  after  9  a,m.,  Thursday,  Oct.  11 

BUFFALO,  N.Y.,  Oct.  11  --  Station  WBUF,  the  National  Broad¬ 
casting  Company's  new  ultra  high  frequency  television  station,  was 
dedicated  here  today  on  the  Dave  Garroway  "Today"  program  by 
Charles  R.  Denny,  Executive  Vice  President,  Operations. 

A  breakfasting  group  of  150  newsmen,  civic  leaders  and 
executives  of  NBC  and  the  Radio  Corporation  of  America  watched  the 
proceedings  on  special  monitors  Installed  in  the  station's  new 
$1,500,000  television  center  (2077  Elmwood  Avenue), 

Buffalo's  Mayor  Steven  Pankow  and  Charles  C.  Bevis,  Jr., 
General  Manager  of  Station  WBUF,  Joined  Mr.  Denny  in  the  ceremony. 

Mayor  Pankow  Issued  a  proclamation  designating  Oct.  11  as 
WBUF  Day  in  Buffalo,  which  noted  that  Station  WBUF  and  the  National 
Broadcasting  Company  are  providing  not  only  outstanding  television 
entertainment  on  the  Niagara  Frontier  but  also  leadership  in  UHF 
telecasting  throughout  the  entire  United  States. 

Focal  point  of  the  dedication  ceremony  was  a  scale  model 

(more ) 
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2  -  VJBUF  In  Buffalo,  N.Y. 


of  the  new  studio  building.  Mr.  Be  vis  explained  the  model  v;hich 
represented  the  three-phase  modular  construction  plan  of  the  tele¬ 
vision  center.  He  also  displayed  a  gold  replica  of  the  station's 
antenna  tov/er.  The  tower  after  which  it  was  modeled,  already  a 
Buffalo  landmark,  is  now  67O  feet  tall.  Eventually  it  will  go  to 
740  feet  as  the  tallest  structure  in  Buffalo. 

Earlier  in  the  program,  Mr.  Denny,  in  a  question-and- 
answer  session  with  Garroway,  outlined  the  National  Broadcasting 
Company's  pioneering  role  in  ultra  high  frequency  television. 

Mr.  Denny  explained  what  ultra  high  frequency  broadcasting 
is  and  how  it  differs  from  very  high  frequency  broadcasting,  the 
need  for  both  the  VHP  and  UHP  systems,  and  the  role  of  RCA  and  NBC 
in  the  development  of  broadcasting  in  both  frequencies.  He  said 
that  NBC  and  RCA  feel  that,  in  order  to  provide  the  best  possible 
television  service  for  the  people  of  the  United  States,  both  the 
12  VHP  channels  and  the  70  UHP  channels  should  be  fully  utilized. 

The  program  also  featured  a  film  profile  of  Buffalo  and 
the  Niagara  Frontier;  presentation  of  a  fireman's  hat  to  Garroway 
by  "Miss  Channel  17/'  Peggy  McCutcheon,  of  Lancaster,  N.Y.;  and  the 
appearance  of  chimpanzee  star  J,  Fred  Muggs  in  a  miniature  fire 
engine.  The  fireman's  hat  and  fire  engine  were  symbolic  of  Station 
WBUP's  interest  in  fire  prevention  education,  which  already  has 
been  demonstrated  in  Buffalo  by  the  acquisition  of  the  station's 
own  full-size  1921  fire  engine,  and  the  start  of  a  local  program 
devoted  to  the  elimination  of  fire  hazards. 


(more ) 
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3  -  WBUF  In  Buffalo,  N.Y 


The  building  dedicated  today  contains  a  large  studio, 
control  room,  transmitter  room,  offices  and  storage  space.  The 
two  other  buildings  to  be  constructed  under  the  three-phase  modular 
plan  will  provide  additional  offices,  studios  and  storage  space. 

The  television  center  vjlll  house  the  most  modern  UHP 
television  station  in  the  United  States,  and  will  include  facilities 
for  live  color  programs.  Now  operating  with  5OO, 000-v/att  power,  the 
station  is  scheduled  to  go  to  a  million  watts  or  more  in  the 
future . 

Today's  ceremonies  were  the  climax  of  a  two-day  inspec¬ 
tion  tour  of  the  station's  facilities  by  a  group  of  industry 
executives  and  newsmen.  RCA  and  NBC  executives  came  to  Buffalo 
from  New  York,  Camden,  N.J.,  Ohio,  Chicago,  and  Montreal  and 
Toronto,  Canada.  Newsmen  came  from  New  York  and  Washington,  D.C., 
with  representatives  of  Buffalo,  Toronto,  and  Niagara  Falls,  N.Y., 
newspapers  also  on  hand. 
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i  COLOR 
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CREDITS  FOR 

TIME: 

FORMAT: 

STARS: 

PRODUCER: 

PRODUCTION  EXECUTIVE 
ASSOCIATE  PRODUCER: 
DIRECTORS: 


’THE  ALCOA  HOUR'  AND  'GOODYEAR  PLAYHOUSE' 
COLORCASTS  ON  NBC -TV 

The  two  programs  alternate  on  Sundays 
(9-10  p.m.,  EDT),  both  presented  in 
compatible  color. 

Full-hour  teleplays,  originals  and 
adaptations,  by  leading  dramatists. 

Notable  performers  of  stage,  screen 
and  television  with  prominent 
supporting  players . 

Showcase  Productions,  Inc. 

:  Philip  Barry,  Jr, 

Herbert  Hirschman. 

Arthur  Penn,  Dan  Petrie,  Martin  Ritt, 
Alex  Segal. 

(NOTE:  Alex  Segal  will  have  the  dual 

role  of  producer-director  on 
teleplays  he  supervises,  and, 
on  those  plays,  the  credit 
will  read:  "A  Production  of 
Showcase  Productions,  Inc.'') 


(more ) 


I  V  j  V  ;  >  J  \  1  J.  1 


‘:iir:’;v'?iYAv^'t  .i\YYaOOO'  QWA  '  HUO?? 

•*»  , 

''  'VT-%6!i  KO  ,  ETYA;:),^^rY[aj  . 


'  i-  ','■  '■ 


fc  ..i- 


c.n 


0  -i' 

n.r 

;•  r; 

r  'N  o  f  > 

X  .u  r-^  •'  ■ ' 

O'V/Ci' 

Si  IT 

r*  -T 

.  iVJ  • 

yj" 

i.r.,q- 

OJ- 

.  io.!.:; 

OlOCy 

r* 

■..•>:') 

J  ^ 

I. 

vioj 

;  r 

.  i. 

;-r.s 

.».  y;:f 

O  '  ?•  '  S  '• 

•  <  ^  .1*  V  »* ' 

;qEn.f5  ; 

.i?  j 

Yo 

a-iai::' 

nol*;oo; 

ale/ 

*>  mtr 

f*  '*• 

'4 

rib 

ivj  no. 

X  a  i:  7  0  J’o 

7- 

ilB’  ;■ 

.  a 

0  -y:’ 

oqq 

J.-'U  /• 

1  1 

ir 

»  1 

1  iO  .i.0  ’.  j 

■  •Oo  ’  'i  •  t 

a£;' 

X  r> 

.  *  .  liu 

. /iA  'a- 


1- 


.  j£gt>C  :o^\.- 

•::VGrl  '  ii^r  iBj^ao  xaiA  ■  :  ATCM) 
?i'i.fb-‘T.ac*:.fj..o':f^  ■.(.<;■.  alo-f 


:3A 


2  -  Credits  For  Alcoa  -  Goodyear 


ASSOCIATE  DIRECTORS: 
CASTING  DIRECTOR: 

STORY  EDITOR: 

ASSISTANT  STORY  EDITOR: 
MUSIC  DIRECTOR: 

COSTUMES : 

SETTINGS: 

UNIT  MANAGER: 

SPONSORS: 


ADVERTISING  AGENCIES: 

ORIGINATION: 

NBC  PRESS  REPRESENTATIVE: 


Robert  Hopkins,  Gordon  Rigsby. 

Joan  MacDonald. 

Theodore  Apstein. 

Benita  Novick. 

Glenn  Osser. 

John  Boxer . 

Warren  Clymer,  Maurice  Gordon. 

Milton  Myers. 

Aluminum  Company  of  America  "The  Alcoa 
Hour"  alternating  The  Goodyear  Tire 
&  Rubber  Co.  ("Goodyear  Playhouse"). 
Puller  &  Smith  &  Ross  for  "Alcoa ,"  Young 
&  Rubicam,  Inc.  for  "Goodyear." 

NBC's  color  studio  in  Brooklyn,  N.Y. 
George  Norford,  New  York. 


NOTE:  Beginning  Sunday,  Oct.  21,  and 

on  an  average  of  once  a  month 
thereafter,  these  programs 
will  be  replaced  by  "Chevy  Show" 
Telecasts  with  Dinah  Shore  and 
Bob  Hope,  and  by  "Hallmark  Hall 
of  Fame "  programs . 


NBC -New  York,  10/1 O/56 
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NBC -TV  NEWS 


MAYOR  OF  NEW  ORLEANS  PROCLAIMS  "'TODAY'  DAYS" 

( 

Mayor  de  Lesseps  Morrison  of  New  Orleans  has 
proclaimed  "'Today'  Days"  for  the  week  of  Oct.  15  in  rec¬ 
ognition  of  NBC-TV's  TODAY  origination  from  there  Oct. 
15-19.  The  early  morning  news  and  special  events  pro¬ 
gram  will  be  telecast  from  10  different  origination 
points  in  the  Greater  New  Orleans  area.  ("Today"  is  pre¬ 
sented  Mondays  through  Fridays,  from  7  to  9  a.m.,  EDT.) 


EAST  AFRICA  --  ROY  ROGERS  HITS  TRAIL  THATAWAY 

Cowboy,  Roy  Rogers,  star  of  the  NBC-TV  program  that  bears 
his  name,  (NBC-TV,  Sundays,  6:30  p.m.,  EDT)  is  en  route  to  Nairobi, 
East  Africa,  for  six  weeks  of  big-game  hunting. 

He  is  accompanied  by  a  friend,  Elgin  Gates,  of  Long  Beach, 
Calif,  and  a  motion  picture  photographer  who  will  film  the  hunt  in 
16mm.  color.  They  also  have  a  portable  sound  recording  unit. 

Traveling  by  josPi  they  will  be  in  continual  communica¬ 
tion  by  short  wave  with  the  Nairobi  airport. 

- o - 


NBC-New  York,  IO/IO/56 
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October  11,  195*5 

‘COLORTOM'  SURVEY  OP  NBC  AND  BBDO  SHOWS  COLOR  DOUBLES  AUDIENCE 
OP  TV  PROGRAMS  AND  MORE  THAN  DOUBLES  COMMERCIAL  BIPACT 

Color  doubles  the  audience  of  television  programs  and  more 
than  doubles  the  Impact  of  the  commercial  messages  among  color  set 
owners . 

These  are  some  of  the  first  findings  from  "ColorTown,"  a 
continuing  study  of  the  growth  and  Impact  of  color  television  in  a 
medium- sized  American  city,  as  announced  jointly  today  by  Hugh  M. 
Bevllle  Jr.,  Vice  President,  Planning  and  Development,  for  NBC,  and 
Ben  Gedalecia,  Director  of  Research  for  Batten,  Barton,  Durstine  & 
Osborn,  Inc. 

Within  the  limitations  imposed  by  the  relatively  small 
number  of  color  set  owners  and  color  programs  at  the  time  of  this 
survey,  the  following  patterns  seem  to  be  emerging: 

I.  COLOR'S  EPPECT  ON  VIEWING; 

A.  Color  boosts  viewing.  Comparing  the  viewing  of 
color  programs  in  color  homes  and  the  same  programs  in  black  and  white 
homes,  two  effects  v/ere  noted:  (l)  more  color  homes  watched  the 
shows  and  (2)  there  were  more  viewers  per  home  in  color  homes.  The 
net  result  of  these  two  effects  was  to  double  the  audience  to  color 
shows  in  color  homes.  That  is,  twice  as  many  persons  watched  these 
shows  per  hundred  color  homes  as  per  hundred  black  and  white  homes. 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 


V 


I 


<] 


:  .1 


'T(j  ;r  9;  J 


If  o  .*  *■■ 


J  . 


' *.'1'  1 0 -I. 


2 


' ColorTown ' 


B.  Color  seems  to  Induce  increased  viewing  with  a  group 
who  ordinarily  view  less  than  average.  This  was  indicated  by  the 
fact  that  on  a  group  of  "control”  programs  in  black  and  white,  the 
color  owners  viewed  less  than  the  black  and  white  homes. 

C.  Color  owners  will  watch  a  program  when  it  is  in 
color  even  though  they  do  not  care  much  for  that  same  program  when 
it  is  only  in  black  and  white.  In  the  single  instance  where  a 
combination  of  black  and  white  and  color  scenes  was  used  on  the  same 
program  there  were  indications  that  this  was  annoying  to  color  view¬ 
ers.  They  apparently  prefer  to  have  the  entire  show  in  color. 

II.  THE  IMPACT  OF  COLOR  COMMERCIALS 

A.  Color  boosts  impact.  Compared  to  the  same 
commercials  in  black  and  white,  color  increases  the  number  of  viewers 
who  recall  at  least  one  of  the  products  advertised.  Color  also 
increases  the  number  of  products  remembered.  The  net  result  of  these 
two  effects  is  that  total  recall  (number  of  products  recalled  per 
hundred  viewers)  is  more  than  doubled. 

B.  Color  likewise  increases  attention  to  the 
commercials,  and  viewers  consider  color  commercials  "superior"  to 
black  and  white.  Overall,  color  more  than  doubles  the  number  of 
viewers  who  report  they  are  "more  inclined  to  buy  this  product"  after 
seeing  the  commercial. 

III.  WHO  OWNS  COLOR  SETS? 

A.  Color  owners  earn  more,  live  better.  Seven  times 
as  many  color  owners  as  black  and  white  owners  fall  in  the  high  Income 
groups.  One-quarter  more  own  their  own  homes. 


(more) 
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3  -  ’ColorTown' 


B.  Color  owners  are  more  influential,  more  active  In 
the  community.  Compared  to  black  and  white  owners  they  belong  to 
more  church  organizations,  more  social  clubs,  do  more  fund  raising, 
participate  in  more  civic  and  business  associations.  Overall,  they 
belong  to  twice  as  many  clubs  and  organizations,  making  them  important 
sources  of  personal  influence. 

The  above  comparisons  of  viewing  and  commercial  impact  are 
based  on  an  analysis  of  viewing  during  a  sample  week  by  two  matched 
groups  of  color  owners  and  black  and  white  owners.  In  order  to 
assemble  a  sufficient  number  of  color  owners,  those  found  in  the 
regular  "ColorTown"  panel  were  augmented  by  additional  color  owners 
living  within  "ColorTown.  " 

"ColorTown"  is  sponsored  jointly  by  BBDO  and  NBC  and 
conducted  by  Advertest  Research,  Inc.  It  was  launched,  in  November, 
1955^  with  a  "bench-mark"  survey  of  4,000  homes  in  "ColorTown,"  and 
this  was  followed  by  an  intensive  study  of  color  set  owners  in 
February  1956. 

Additional  tabulations  of  the  "ColorTown"  project  are  still 
in  progress  and  a  more  complete  report  will  be  released  by  NBC  and 
BBDO  around  the  end  of  this  year. 


NBC-New  York,  10/11/56 
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RAY  BOLGER'S  "WASHINGTON  SQUARE"  STARTS  OCT.  21  WITH  BERT  LAHR 
AND  RICHARD  DERR  AS  GUESTS  AND  OTHER  STARS  FEATURED 

Bert  Lahr  will  be  Ray  Bolger’s  first  guest  star  on  the 
premiere  of  WASHINGTON  SQUARE  on  NBC-TV,  Sunday,  Oct.  21  (4  to 
5  p.m.,  EDT,  alternate  Sundays). 

The  comedian  will  perform  one  of  his  nightclub  routines 
in  the  Greenwich  Village  Inn,  one  of  the  imaginary  establishments 
which  borders  Bolger’s  "small  town  in  the  heart  of  New  York."  The 
Inn  is  managed  for  Bolger  by  Elaine  Stritch,  who  doubles  as  mistress- 
of-ceremonies  and  singer  in  the  shows  presented  at  the  nightclub. 

Dramatic  actor  Richard  Derr  will  be  a  second  guest  on  the 
opening  show,  which  features  singer  Rusty  Draper,  puppeteers  Bll 
and  Cora  Baird,  actress  Jo  Wilder,  dancers  Mata  and  Harl,  opera 
singer  Daniza  Ilitsch,  The  Martins  (vocal  group)  and  The  Three 
Flames  ( song-and- instrumental  trio). 

Derr  (who  recently  appeared  on  Broadway  in  "Plain  and 
Fancy")  will  appear  opposite  newcomer  Jo  Wilder  in  a  dramatic  play¬ 
let  "Boomerang"  by  Leslie  Stevens.  Their  performance  takes  place 
at  the  Greenwich  Village  Playhouse  --  prototype  of  all  the  little 
off -Broadway  theatres  which  surround  the  real  Washington  Square. 

"Washington  Square"  is  the  story  of  the  people  who  live  in 

and  around  one  of  New  York  City's  quaintest  neighborhoods.  Ray 

(more) 
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♦Washington  Square* 


Bolger  lives  "in  a  tall,  thin  house  on  the  Square,"  keeping  a 
friendly  eye  on  the  ambitious  youngsters  who  hope  to  find  a  niche 
uptown  in  the  legitimate  theatre,  the  musical  comedy  stage,  the 
opera  or  some  other  field  of  theatrical  endeavor.  He  also  plays 
host  at  his  Greenwich  Village  Inn  to  a  lot  of  bigtime  stars  whose 
earlier  days  were  spent  near  the  Square.  Perhaps  his  greatest 
favorites,  however,  are  the  children  who  live  near  the  Square.  They 
are  ready  companions  for  excursions  into  song,  dance  and  comedy. 

Jo  Wilder  will  be  a  "regular"  on  "Washington  Square." 

She  plays  an  ambitious  young  actress  whose  off -Broadway  successes 
make  her  viciously  determined  to  seize  every  opportunity  to  make 
the  trek  uptown  to  Broadway  fame. 

The  well-known  dance  team  Mata  and  Hari,  will  be  seen  as 
proprietors  of  a  dancing  school  on  the  Square.  Although  they  will 
not  perform  on  every  show,  the  team  will  join  Danny  Daniels  as 
official  choreographers  of  every  show. 

Singer  Rusty  Draper,  recording  star  and  guitarist,  will  be 
one  of  the  Village  hopefuls.  Daniza  Illtsch,  on  the  other  hand, 
plays  Mama  Rosa,  a  Village  inhabitant  who  gave  up  dreams  of  an 
operatic  career  for  a  happy  marriage  and  a  brood  of  children.  Her 
singing  is  done  for  pleasure  rather  than  professional  advancement, 
"Washington  Square"  will  be  produced  by  William  A.  Bacher 
and  directed  by  Greg  Garrison.  Charles  Sanford  will  be  the  music 
director,  Hajlmar  Hermanson  will  be  scenic  designer  and  the  costumes 
will  be  by  Robert  Fletcher.  The  program  will  be  written  by  Mac 
Benoff,  A1  Schwartz  and  Buddy  Arnold.  Choreographers  will  be  Mata 
and  Hari  and  Danny  Daniels . 

Helene  Curtis  Industries,  Inc.,  for  which  Earle  Ludgin  and 
Company,  Inc.  is  the  advertising  agency,  will  be  the  sponsor  of 

"Washington  Square."  - o -  NBC-New  York,  10/11/56 
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NBC  COLOR  TV  SCHEDULE 
P'or  November,  1956  (All  Times,  EST) 


Thursday  and 
Friday 

Nov.  1,  2 

3:00-  4:00 

PM 

NBC  MATINEE  THEATER 

Thursday 

Nov.  1 

10:00-11:00 

PM 

LUX  VIDEO  THEATRE 

Friday 

Nov.  2 

8:30-  9:00 

PM 

WALTER  WINCHELL  SHOW 

Friday 

Nov .  2 

9:00-10:00 

PM 

THE  CHEVY  SHOW 

Saturday 

Nov.  3 

8:00-  9:00 

PM 

PERRY  COMO  SHOW 

Sunday 

Nov,  4 

9:00-10:00 

PM 

THE  ALCOA  HOUR 

Monday  through 
Friday 

Nov.  5-9 

3:00-  4:00 

PM 

NBC  MATINEE  THEATER 

Monday 

Nov .  5 

9:30-10:30 

PM 

ROBERT  MONTGOMERY 
PRESENTS 

Tuesday 

Nov.  6 

7:30-  7:45 

PM 

JONATHAN  WINTERS 

SHOW 

Tuesday 

Nov.  6 

8:30-  9:00 

PM 

NOAH'S  ARK 

Wednesday 

Nov .  7 

9:00-10:00 

PM 

KRAFT  TELEVISION 
THEATRE 

Thursday 

Nov ,  8 

10:00-11:00 

PM 

LUX  VIDEO  THEATRE 

Friday 

Nov.  9 

8:30-  9:00 

PM 

WALTER  WINCHELL  SHOW 

Saturday 

Nov.  10 

8:00-  9:00 

PM 

PERRY  COMO  SHOW 

Sunday 

Nov,  11 

9:00-10:00 

PM 

GOODYEAR  PLAYHOUSE 

Monday  through 

Nov.  12  -  l6 

3:00-  4:00 

PM 

NBC  MATINEE  THEATER 

Friday 

(more ) 
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2  -  NBC  Color  TV 

Schedule 

for 

November 

Monday 

Nov,  12 

8:00-  9:30 

PM 

PRODUCERS'  SHOWCASE 
"Jack  and  the  Bean¬ 
stalk"  with  Celeste 
Holm,  Cyril  Ritchard, 
Peggy  King,  Billy 
Gilbert,  Joey  Grey, 
Arnold  Stang. 

Tuesday 

Nov.  13 

7:30-  7:45 

PM 

JONATHAN  WINTERS 

SHOW 

Tuesday 

Nov.  13 

8:30-  9:00 

PM 

NOAH'S  ARK 

Wednesday 

Nov.  14 

9:00-10:00 

PM 

KRAFT  TV  THEATRE 

Thursday 

Nov,  15 

10:00-11:00 

PM 

LUX  VIDEO  THEATRE 

Friday 

Nov,  l6 

8:30-  9:00 

PM 

WALTER  WINCHELL 

SHOW 

Saturday 

Nov.  17 

8:00-  9:00 

PM 

PERRY  COMO  SHOW 

Sunday 

Nov.  18 

2:00-  4:00 

PM 

NBC  TV  OPERA  THEATRE, 
"La  Boheme" 

Monday  through 
Friday 

Nov.  19  - 

23 

3:00-  4:00 

PM 

NBC  MATINEE  THEATER 

Monday 

Nov.  19 

9:30-10:30 

PM 

ROBERT  MONTGOMERY 
PRESENTS 

Tuesday 

Nov.  20 

7:30-  7:45 

PM 

JONATHAN  WINTERS 

SHOW 

Tuesday 

Nov.  20 

8:30-  9:00 

PM 

NOAH'S  ARK 

Thursday 

Nov.  22 

10:00-11:00 

PM 

LUX  VIDEO  THEATRE 

Saturday 

Nov.  24 

8:00-  9:00 

PM 

PERRY  COMO  SHOW 

Saturday 

Nov.  24 

9:00-10:30 

PM 

SATURDAY  SPECTACULAR, 
"High  Button  Shoes" 
with  Nanette  Fabray. 

Sunday 

Nov.  25 

9:00-10:30 

PM 

HALLMARK  HALL  OF 

FAME,  "Man  and 
Superman"  with 
Maurice  Evans, 

Monday  through 
Friday 

Nov.  26  - 

30 

3:00-  4:00 

PM 

NBC  MATINEE  THEATER 

(more) 
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3  -  NBC  Color  TV  Schedule  for  November 


Monday 

Nov. 

26 

9: 

Tuesday 

Nov. 

27 

7: 

Tuesday 

Nov. 

27 

8; 

Wednesday 

Nov. 

28 

9: 

Thursday 

Nov. 

29 

10; 

Friday 

Nov. 

30 

8: 

Friday 

Nov. 

30 

9: 

-10:30 

PM 

ROBERT  MONTGOMERY 
PRESENTS 

-  7:45 

PM 

JONATHAN  WINTERS 

-  9:00 

PM 

NOAH'S  ARK 

-10:00 

PM 

KRAFT  TV  THEATRE 

-11:00 

PM 

LUX  VIDEO  THEATRE 

-  9:00 

PM 

WALTER  WINCHELL  SHOW 

-10:00 

PM 

THE  CHEVY  SHOW 

0 - 
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October  12,  1956 

‘MARRIAGE  OP  FIGARO'  PERFORMANCE  IN  ENGLISH  MARKS  AN  EASTERN 
PREMIERE  OP  NBC  OPERA  COMPANY  IN  PHILADELPHIA  OCT.  15 

An  Eastern  premiere  of  the  NBC  Opera 
Company  will  be  given  in  Philadelphia  Monday, 

Oct.  15,  at  the  Academy  of  Music,  when  Mozart's 
opera  "The  Marriage  of  Figaro”  will  be  performed 
in  English  under  auspices  of  the  Philadelphia 
Forum. 

Brig.  General  David  Sarnoff,  Chairman  of 
the  Board  of  the  Radio  Corporation  of  America,  and 
Robert  W.  Sarnoff,  President  of  NBC,  head  the  list 
of  RCA  and  NBC  executives  who  will  attend  the 
klleg  light  premiere,  which  will  be  one  of  the 
outstanding  events  of  the  Philadelphia  musical 
season.  Mayor  Richardson  Dllworth  and  Frederic 
R.  Mann,  Director  of  Commerce,  are  among  the  lead¬ 
ing  Philadelphia  officials  who  will  be  present. 

The  Philadelphia  performance  follows  the 
brilliant  opening  of  the  NBC  Opera  Company  at 
St.  Mary's  College  in  South  Bend,  Ind.,  on 
Thursday,  Oct.  11. 
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2  -  NBC  Opera  Company 


The  regular  day-to-day  tour  of  47  cities, 
including  a  return  engagement  in  South  Bend,  be¬ 
gins  with  the  Philadelphia  performance. 

Cast  for  the  opera,  which  will  be  conducted 
by  Peter  Herman  Adler,  includes  Frances  Bible, 
Adelaide  Bishop,  Phillis  Curtin,  Mildred  Allen, 
Ruth  Kobart,  Ralph  Herbert,  Walter  Cassel,  Luigi 
Velluccl  and  Emile  Renan.  Adler  also  staged  the 
opera.  Samuel  Chotzlnoff  is  producer. 

The  first  annual  tour  of  the  NBC  Opera 
Company  is  being  sponsored  jointly  by  RCA  and  NBC. 
Arrangements  are  under  way  with  the  tour  managers, 
Judson,  O'Neill  and  Judd,  for  the  second  tour 
next  season  when  a  third  and  possibly  a  fourth 
opera  will  be  added  to  the  repertoire. 

- o - 


NBC-New  York,  10/12/56 


-sd  i&ftsd  rlduo2  rti  dnsm.eaBsno  e  gni&Ailo 

( 

.  sonE/TWol'ieq  jsidqXsbfiXid^  add  ridXv;  an 
b3doijfcnoo  9d  XII'w  rloXriv;  ^js'xoqo  sdd  '■xol  daiiO 

tOXdXa  a^ons'x'X  cebi/XoxiX  tT:9XbA  aBrmaH  lodsq 
^asXXA  bs'iblXM  ^iiXd^ijjD  sXXXXrlX  ,qodai2  oblfiXs 
igiuJ  tXo.8a.50  'ledXBW  ^d'lsdaeH  riqXBH  tdT:Bdo}i  rid 
end  b9;;Bd3-  oaXfi  ^xaXbA  .nBnsfi  sXXmxI  bnfi  Xoo//Xi 
.Tooubo'iq  B.t  ‘i'loni sdoriO  XaumeC  .Bqa 
B'raqO  Oflli  sdd  lo  'lijod  iBuiirus  de'iX'i  sriT 
.OdiX  bas  AOH  YXdaXot  be'xosnoqs  QriXsd  3l  ynsq/r 
tSissBaBn  nuod  grid;  ridXw  ‘xsbmj  O'lB  adnSinssrfBT: 
lijod  bnooss  sdd  dol  ^bbjjt,  brcB  XXXsH'O  v.no8b 
fid-ijjo'l  £  Y.Xdiaeoq  bnc  baldd  £  nsdw  noessa  dx 
.9'ii;od''xoq9'i  srid  od  bsEibB  sd  IXdw  £*13 

- o - 


)e\^l\GI  .Ji-XOY  v.'sn-oail 


MATINEE 

THEATER 

October  12,  1956 

SARAH  CHURCHILL  TRAVELS  12,000  MILES  TO  CONSULT  AUTHOR -FATHER 
SIR  WINSTON  CHURCHILL  ON  'MATINEE  THEATER'  ROLE  IN  HIS  STORY 


There's  nothing  like  checking  at  the  source  --  and  that's 
just  what  actress  Sarah  Churchill  has  in  mind.  She's  en  route  from 
Hollywood  to  England  to  consult  her  father.  Sir  Winston  Churchill,  on 
her  interpretation  of  the  feminine  lead  in  "Savrola,"  dramatization  of 
the  only  novel  Churchill  ever  wrote.  It  will  be  the  first  anniversary 
program  on  the  NBC  MATINEE  THEATER  Wednesday,  Oct,  31  (NBC-TV, 

3-4  p.m,,  ESTj  in  color  and  black  and  white). 

Miss  Churchill's  role  in  the  dramatization  is  that  of  the 
young  wife  of  the  dictator  of  a  mythical  country.  Albert  McCleery, 
executive  producer  of  "Matinee  Theater,"  who  will  direct  the  anniver¬ 
sary  program,  says  that  Miss  Churchill's  personal  appearance  closely 
resembles  Lucile  in  "Savrola,"  although  the  book  was  written  many 
years  before  her  birth. 

Miss  Churchill  will  visit  her  parents  at  their  country  home, 
"Charwell,"  until  Oct.  21,  when  she  will  return  for  rehearsals  at  the 
NBC  color  studios  in  Burbank,  Calif.  --  a  round-trip  of  12,000  miles. 

"Savrola,"  first  published  in  a  magazine  in  1897  and  in  book 

form  in  19OO,  recently  was  re-issued  by  Random  House.  The  former 

British  prime  minister  was  23  when  he  anticipated,  in  his  only  novel, 

the  type  of  dictatorships  of  the  1930 's, 

. o -  NBC-New  York,  10/12/56 
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NBC  COLOR  TELECAST  SCHEDULE 

i 

!  Oct,  21  -  27 

- _ Jf. 

Monday^  Oct.  22 

3:00-3:55  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "Man  in  the  Seven 
League  Boots,"  starring  Lilian  Roth. 

9:30-10:30  p.m.,  EDT  --  ROBERT  MONTGOMERY  PRESENTS  THE  SCHICK 
TELEVISION  THEATRE  --  "Goodbye,  Grey  Flannel,"  by  J.  Harvey 
Howells . 

Tuesday,  Oct.  23 

3:00-3:55  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "V/oman  Across  the 
Hall." 

7:30-7:45  p.m.,  EDT  --  JONATHAN  WIxNTERS  SHOW  --  Tonight's  guest 
is  vocalist  Don  Cornell. 

8:30-9:00  p.m.,  EDT  --  NOAH'S  ARK  --  With  Paul  Burke,  May  V/ynn  and 
Victor  Rodman;  tonight's  episode  about  a  Marine  sergeant  and 
his  faithful  dog  is  entitled  "Mascot." 

VJednesday,  Oct.  24 

3:00-3:55  p.m.,  EDT  --  NBC  MATINEE  THEATER  --  "And  Then  There 
V/ere  Three . " 

9:00-9:55  p.m.,  EDT  --  KRAFT  TELEVISION  THEATRE  --  "Ten  Grapefruit 

to  Lisbon,"  by  Frank  Gilroy,  starring  Eva  Gabor. 

Thursday,  Oct.  25 

10:00-11:00  p.m.,  EDT  --  LUX  VIDEO  THEATRE  --  V/ith  host  Gordon 
MacRae.  Tonight's  play  is  "Because  of  You,"  starring  Vera 
Miles. 


(more ) 
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2  -  InJBC  Color  Telecast  Schedule 


Friday,  Oct.  26 

8:30-9:00  p.m.,  EDT  --  WALTER  WINCHELL  SHOW  --  Tonight's  guest 
is  singer  Caterina  Valente. 

Saturday,  Oct,  27 

8:00-8:55  p.m.,  EDT  --  PERRY  COMO  SHOW  --  Tonight's  special  guest 
is  nine-year  old  singer  and  guitarist  Brenda  Lee, 

9:00-10:25  p.m.,  EDT  --  SATURDAY  SPECTACULAR  --  "MANHATTAN  TOWER, 
Gordon  Jenkins '  musical  tribute  to  the  Island  of  Manhattan  and 
to  romance.  Featured  are  Ethel  Waters,  Cesar  Romero,  Phil 
Harris,  Helen  O'Connell,  Hans  Conried,  Pete  Marshall,  Tommy 
Farrell  and  Edward  Everett  Horton. 

*  *  * 

THE  FOLLOWING  SHOWS  VJILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 

Oct.  22 

11:25 

-  11:30 

a  .m. 

--  V/RCA-TV  WINDOW. 

1:00 

-  2:05 

p.m. 

--  TEX  AND  JINX  SHOW. 

through 

through 

6:  45 

-  7:00 

p  .m. 

--  ESSO  NEWS. 

11:10 

-  11:15 

p.m. 

--  TEX  ANTOINE. 

Friday 

Oct,  26 

11:15 

-  11:20 

p.m. 

--  POWERHOUSE  with  Jimmy 

Powers . 

11:20 

-  11:30 

p.m. 

--  HY  GARDNER. 

Saturday 

Oct.  27 

11:00 

-  11:15 

p  .m. 

--  THE  SAVARIN  NEWS. 

o 
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CREDITS  FOR 

TIME: 

STARS; 

SUPPORTING  CAST: 

FORINT; 


PRODUCER: 

DIRECTOR: 

WRITERS: 

MUSIC  DIRECTOR: 
CHORAL  DIRECTOR  AND 
VOCAL  ARRANGER: 
CHOREOGRAPHERS; 
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NBC-TV  NEV/S  I 

* - - - * 

•WASHINGTON  SQUARE'  ON  NBC-TV 

Alternate  Sundays  4  to  5  p.m.,  EDT^ 
beginning  Oct,  21 

Ray  Bolger,  Elaine  Stritch, 

Rusty  Draper,  Bil  and  Cora  Baird,  Jo 
Wilder,  Mata  and  Hari,  Daniza  Ilitsch, 
The  Martins  and  The  Three  Flames, 

Musical  variety  show  with  storyline, 

Ray  Bolger  acts  as  narrator  and 
central  character.  He  tells  stories 
about  the  inhabitants  of  "Washing¬ 
ton  Square,"  their  various  talents 
--  dramatic,  vocal  or  terpsichorean 
--  and  introduces  guest  stars  who 
demonstrate  their  particular 
specialties . 

William  A.  Bacher 

Greg  Garrison 

Mac  Benoff,  A1  Schwartz  and  Buddy 
Arnold , 

Charles  Sanford 

Hugh  Martin,  assisted  by  Timothy 
Grey. 

Mata  and  Hari;  Danny  Daniels. 


(more ) 
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2  -  Credits  for  Washlnp;ton  Square 


SCENE  DESIGNER: 

HJalmar  Hermanson 

COSTUME  DESIGNER: 

Robert  Fletchei’ 

UNIT  MANAGER: 

Paul  Jacobson 

NBC  PRODUCTION 


SUPERVISOR: 

Leonard  Hole 

POINT  OF  ORIGINATION: 

Colonial  Theatre,  New  York. 

SPONSOR: 

Helene  Curtis  Industries,  Inc. 

ADVERTISING  AGENCY: 

Earle  Ludgin  and  Co.,  Inc.,  Chicago 

NBC  PRESS  CONTACT: 

Betty  Ann  Lanigan,  New  York. 
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InIBC-TV  news 

*  — - * 


VFW  COMMANDER-IN-CHIEF  PRAISES  I^IBC-TV'S  "THE  GREAT  WAR" 

AS  "AUTHENTIC  HISTORY  LESSON  TO  PRESENT  GENERATION" 

A  leading  spokesman  for  America's  war  veterans  has  hailed 
THE  GREAT  WAR,  NBC-TV's  "Project  20"  re-creation  of  the  First  l/orld 
War  through  film  of  the  time,  as  "an  authentic  and  impressionable 
history  lesson  to  the  present  generation." 

Cooper  T.  Holt,  commander-in-chief  of  the  Veterans  of 
Foreign  Wars,  expressed  his  enthusiastic  views  on  the  program  in  a 
letter  to  the  network  after  seeing  an  advance  screening  in  Washington, 
D.C.  NBC  will  televise  the  program  nationally  Tuesday,  Oct,  l6,  from 
8  to  9  P .m. ,  EDT, 

"If  there  could  be  such  a  thing  as  ’required  viewing, ’  I 
would  place  in  such  a  category  the  about-to-be-televlsed  film,  ’The 
Great  War’,"  Mr.  Holt  said.  "The  National  Broadcasting  Company  has 
done  a  magnificent  job  of  putting  together  film  of  the  events  leading 
up  to  and  including  the  first  world  conflict  -  World  War  I. 

"The  filmed  documentary  of  The  Great  War  will  refresh  the 
memories  of  the  generation  which  lived  through  and  participated  in 
that  great  event.  And,  it  will  serve  as  an  authentic  and  impression¬ 
able  history  lesson  to  the  present  generation." 

Henry  Salomon,  who  made  "Victory  at  Sea"  and  the  earlier 
"Project  20"  films  ("Three,  Two,  One  --  Zero,"  "Nightmare  in  Red" 
and  "The  Twisted  Cross")  produced  "The  Great  War." 
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CHARLIE  APPLEWHITE  ON  NBC  RADIO  UNDER  ARMY  AUSPICES 
- - 

Charlie  Applewhite,  the  talented  young  vocalist  who  rose 
to  fame  on  the  Milton  Berle  television  program  three  seasons  ago, 
will  star  on  THE  CHAfULIE  APPLEV/HITE  SHOW,  a  new  series  beginning 
Monday,  Oct.  13  (NBC  Radio,  10:15-10:30  p.m.,  EDT) . 

The  program  will  be  presented  by  NBC  in  cooperation  with 
the  U,S.  Army  and  will  feature  the  23-year-old  Texas-born  singer, 
who  is  now  a  private  in  the  Army,  as  vocalist  and  emcee.  Applewhite 
will  be  accompanied  by  the  60-piece  U.S.  Army  Band  Orchestra  under 
the  direction  of  Major  Hugh  Curry. 

'BLUES  FOR  A  JAZZMAN,'  A  DRAM  WITH  MUSIC, 

TO  AID  COMMmJITY  CAMPAIGNS  APPEAL 

What  happens  to  old  jazzmen  when  the  years  and  the  times 
overtake  them?  A  dramatic  program  with  music,  BLUES  FOR  A  JAZZMN, 
by  Robert  S.  Greene,  will  give  the  answer  Wednesday,  Oct.  24 
(10:30-11  p.m.,  EDT),  on  NBC  Radio  network  except  V/RCA,  on  V/RCA  only, 
Thursday,  Oct.  25  (9:30-10  p.m.,  EDT). 

The  play,  to  be  presented  in  cooperation  with  the  United 
Community  Campaigns  of  America  as  part  of  its  195^  funds  appeal, 
tells  of  an  old  New  Orleans  jazz  king,  now  poverty-stricken  and 
forgotten,  and  the  long  trail  which  finally  leads  to  his  re-emergence 
as  a  musician  and  a  man.  The  story  has  its  counterpart  in  the  life 
stories  of  many  jazz  musicians.  Bill  Parish  will  be  the  producer, 
George  Voutsas  the  director. 

- o - 
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TRADE  NEWS 


October  1^,  1956 

NBC  RADIO  AFFILIATES  PROGRAM  ADVISORY  BOARD 
MEETS  WITH  NETWORK  OFFICIALS  IN  NEW  YORK 

The  NBC  Radio  Affiliates  Program  Advisory  Board 
met  with  network  officials  for  an  all-day  "shirtsleeve" 
working  session  Friday,  Oct.  12.  The  Advisory  Board 
was  recently  established  at  the  suggestion  of  Robert  W. 
Sarnoff,  NBC  President,  to  meet  periodically  with  the 
network  in  order  to  give  guidance  and  advice  on  the 
development  of  the  NBC  Radio  schedule. 

The  Friday  meeting  vjas  devoted  to  a  general 
exploration  of  the  program  types,  the  hours  of  programm¬ 
ing  and  the  structure  of  the  schedule  which  would  best 
serve  the  affiliates  and  their  listeners. 

The  Affiliates  Program  Advisory  Board  is 
headed  by  Lester  W,  Llndow,  Vice  President  and  General 
Manager  of  WFDF,  Flint,  Mich.,  who  is  also  Chairman  of 
the  Radio  Affiliates  Executive  Committee.  Other  mem¬ 
bers  of  the  Advisory  Board  in  attendance  at  the  meeting 
were:  W*  W.  Warren,  of  KOMO,  Seattle;  Louis  Read,  VJBBU, 
New  Orleans;  Harold  Grams,  KSD,  St.  Louis;  Alex  Keese, 
WFAA,  Dallas;  and  Harold  Essex,  WSJS,  Winston-Salem. 

(more) 
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2  -  NBC  Radio  Affiliates 


The  meeting  was  opened  by  Mr.  Sarnoff  and  the 
discussion  on  NBC’s  part  v/as  led  by  Matthevj  J.  Culligan, 

•  Vice  President  in  charge  of  the  NBC  Radio  Network. 

Mr.  Lindow,  on  behalf  of  the  affiliates  ex¬ 
pressed  his  satisfaction  with  the  progress  made  at  the 
meeting  and  with  the  proposals  made  by  the  network. 

"We  believe  NBC  is  off  to  a  great  start  in  strengthening 
its  radio  network  service  to  make  it  of  maximum  service 
to  the  affiliates  and  their  audiences.  We  feel  that 
the  procedure  for  advance  consultation  with  affiliates 
on  program  planning  and  development  will  be  productive 
for  the  network  and  the  stations,  and  we  are  looking 
forward  to  further  meetings  for  continuation  of  this 
procedure  on  a  regular  basis." 

Another  meeting  is  planned  within  30  days. 

- o - 
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October  15,  195^ 


CHET  HUNTLEY  AND  DAVID  BRINKLEY  NAMED  CO -EDITORS  OF  'NBC  NEWS,' 

NEW  MONDAY -THROUGH -FRIDAY  EVENING  TV  PROGRAM 

Chet  Huntley  and  David  Brinkley,  NBC  nev/s  reporters  who 
won  widespread  praise  as  anchor  men  in  the  network's  TV  convention 
coverage,  have  been  named  co-editors  of  a  new  Monday-through-Friday 
evening  television  news  program,  NBC  NEWS,  beginning  Monday,  Oct,  29 
(NBC-TV,  7:45  p.m.,  EST). 

The  program  will  mark  a  departure  in  format  and  method 
from  previous  news  shows.  Huntley  usually  will  present  his  portion 
of  'NBC  News'  from  New  York,  while  Brinkley  will  report  from 
Washington.  Brinkley  also  will  travel  to  the  scene  of  major  nevjs 
stories  for  first-hand  or  background  reports, 

A  newly  designed  setting,  from  which  the  New  York  portion 
of  the  program  will  originate,  has  been  designed  around  a  giant  re¬ 
lief  globe  of  the  world  measuring  six  feet  in  diameter.  Created  by 
the  nation's  top  artists,  geologists  and  cartographers,  and  costing 
several  thousand  dollars,  the  "Geo-Physical  Globe"  is  considered  the 
most  accurate  relief  globe  in  existence.  It  will  be  used  to  illus¬ 
trate  visually  the  geographical  relationship  of  news  sources. 

The  Huntley-Brinkley  team  gained  national  recognition  for 
their  political  convention  commentary.  V/ell-inf ormed  and  yet  in¬ 
formal,  their  performances  prompted  Time  Magazine  to  report  that 
"...NBC's  able  Chet  Huntley  and  young  (36)  David  Brinkley ...  this  year 

(more) 
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'NBC  News' 


teamed  up  for  the  first  time  to  add  zest  and  drollery  --  a  rare 
convention  commodity  --  to  the  otherwise  dull  goings  on." 

Brinkley  joined  NBC  as  a  Washington  radio  and  television 
newscaster  in  1943,  following  several  newspaper  jobs  and  a  tour  of 
duty  with  the  Army.  In  1949  he  began  handling  Washington  reports  for 
NBC-TV's  "News  Caravan"  and  during  the  past  year  also  has  been  seen  as 
Washington  correspondent  on  NBC-TV's  "Outlook." 

Huntley,  a  Peabody  Award  winner  and  a  veteran  of  20  years 
of  broadcasting,  doubles  as  editor  of  "Outlook"  (NBC-TV,  Sundays, 
3-3:30  p.m. ,  EDT) . 

"NBC  News"  will  be  produced  by  Reuven  Prank  and  will  be 
supervised  by  Joseph  0,  Meyers,  Manager  of  News.  Both  are  newspaper 
and  broadcasting  veterans.  Frank  v;as  night  city  editor  of  the 
Newark  (N.J.)  Evening  News  before  joining  NBC  in  1950.  Meyers  was 
city  editor  and  Sunday  editor  of  the  St.  Paul  Dailey  News  before 
transferring  to  the  network  news  staff  in  1942. 

"NBC  News"  will  be  sponsored  by  Miles  Laboratories  (Alka 
Seltzer),  Remington  Rand  Division  of  Sperry-Rand  Corp.,  Time-Life  Inc. 
and  Studebaker  Corp. 
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CREDITS  FOR 

TIME: 

STAR: 

GUEST  STARS: 


PRODUCER: 

DIRECTOR: 

ASSOCIATE  PRODUCER: 
ASSOCIATE  DIRECTOR: 
TECHNICAL  DIRECTOR: 
CHOREOGRAPHER: 

MUSIC  DIRECTOR: 
WRITERS: 

COSTUMES: 

SPONSOR: 

AGENCY: 

ORIGINATION: 

i^C  PRESS  CONTACTS: 
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I  NBC -TV  NEWS 

*  - - -  ^ 

’THE  BOB  HOPE  CHEVY  SHOW'  ON  NBC-TV 

Sunday,  Oct.  21,  1956,  9-10  p.m., 

EDT  (in  black  and  white  only). 

Bob  Hope 

Lucille  Ball,  Deal  Arnaz,  Diana  Dors, 
Vivian  Vance,  Bill  Frawley,  New 
York  Yankee  baseball  pitcher  Don 
Larsen,  Hollywood  Deb  Stars,  Les 
Brown  and  his  Band  of  Renown, 
and  special  guest  James  Cagney. 

Jack  Hope 
Jack  Shea 
George  Habib 
Edith  Johnson 
Joe  Conn 
Jack  Baker 
Les  Brown 

Lester  White,  John  Rapp,  Mort  Lockman, 
Bill  Larkin  and  Norm  Sullivan  v/ith 
special  material  by  Joe  Lilley. 

Kate  Drain  Lawson 
Chevrolet  Dealers  of  America 
Campbell -Evjald  Co. 

NBC  Studios,  Burbank,  Calif. 

A1  Cammann  (New  York);  Joe  Bleeden 

(Hollywood) . 

- o - 
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NBC -TV  NEWS 


NBC  TO  PROVIDE  SALK  POLIO  VACCINE  INOCULATIONS  FOR  EMPLOYES 


Salk  Polio  Vaccine  inoculations  will  be  pro¬ 
vided  without  charge  to  employes  of  the  National  Broad¬ 
casting  Company,  it  was  announced  today  by  B.  Lowell 
Jacobsen,  Director  of  Personnel  for  NBC. 

NBC  has  made  arrangements  for  its  Medical 
Office  to  start  administering,  during  the  near  future, 
three  successive  Salk  injections  to  all  regular  employes 
under  the  age  of  40.  The  first  two  inoculations  will  be 
given  from  six  to  eight  weeks  apart,  and  the  third  approxi¬ 
mately  seven  months  after  the  second. 

This  will  be  the  second  Salk  Polio  Vaccine  pro¬ 
gram  carried  out  by  NBC's  Medical  Office.  Preceding 
this  year's  Democratic  political  convention  in  Chicago 
during  August,  all  NBC  personnel  who  were  to  participate 
in  the  network's  coverage  of  that  event  were  safeguarded 
from  Chicago's  polio  epidemic  by  inoculations. 
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WELCH  GRAPE  JUICE  CO.  TO  SPONSOR  'COMEDY  TIME'  SEGMENT 

The  Welch  Grape  Juice  Company  has  joined  Pharmaco,  Inc., 
as  a  sponsor  of  NBC-TV's  "Comedy  Time"  series  (Monday  through 
Friday,  5-5:30  p.m.,  EDT.),  it  was  announced  today  by  William  R. 
(Billy)  Goodheart,  Jr.,  Vice  President,  NBC  Television  Network 
Sales . 

Welch,  for  its  grape  juice  and  preserves,  ordered  the 
Thursday  5:15-5:30  segment  of  the  program  for  24  alternate  weeks. 

The  sponsorship,  which  began  Oct.  11,  is  V/elch's  second  daytime 
purchase  on  NBC  Television.  Earlier,  it  ordered  a  quarter-hour 
segment  of  "It  Could  Be  You"  (Mondays  through  Fridays,  12:30-1  p.m., 

EDT)  for  26  alternate  Thursdays. 

Richard  K.  Manoff,  Inc.,  is  the  advertising  agency  for 

Welch. 

AIVIVETS  COMMANDER  PRAISES  NBC-TV'S  "THE  GREAT  WAR" 

Dominick  Strada,  national  commander  of  AMVETS,  one  of  the 
country's  leading  veterans'  organizations,  has  termed  THE  GREAT  WAR 
"a  truly  great  picture,"  (Telecast  date  for  this  NBC  Project  20 
story  of  the  First  World  War,  re-created  from  film  of  the  time,  is 

Tuesday,  Oct.  l6,  8-9  p.m.,  EDT). 

Strada  expressed  his  praise  after  seeing  a  preview 
screening  in  Washington,  D.C.  "A  truly  great  picture  with  historic 
value  and  memories  to  many  of  that  era,"  he  said,  I  believe  veterans 
of  all  wars  will  be  interested  in  seeing  this  film.  It  makes  a 
dramatic  comparison  with  the  experiences  of  V/orld  War  II  and  Korean 

combat."  _ o -  NBC-New  York,  10/15/56 
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October  l6,  19^6 

'THE  PRICE  IS  RIGHT,'  NEW  AUDIENCE  PARTICIPATION  PROGRAM, 

TO  START  ON  NBC-TV  IN  MONDAY- THROUGH- FRIDAY  MORNING  SPOT 

"The  Price  Is  Right,"  a  new  "live"  audience  participa¬ 
tion  program,  will  begin  over  the  NBC  Television  Network 
late  in  November,  it  was  announced  today  by  Richard  A.  R. 
Pinkham,  Vice  President  in  charge  of  Programming  for  NBC-TV. 

A  Goodson-Todman  Production,  the  new  series  will  be 
seen  Monday  through  Friday  mornings,  10:30-11  a.m.,  EST, 
replacing  "NBC  Bandstand"  in  that  time  period. 

"The  Price  Is  Right"  will  be  a  challenge  to  every 
housewife's  instinct  for  knowing  a  good  bargain  when  she 
sees  one,  by  pitting  contenders  against  their  own  knowledge 
in  a  game  of  bidding  and  evaluation. 

A  star-name  host,  as  well  as  a  director  for  the  pro¬ 
gram,  will  be  announced  in  the  near  future.  "The  Price  Is 
Right"  will  originate  in  New  York. 
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October  16^  195^ 

TONI  COMPANY  TO  SPONSOR  ’TIC  TAC  DOUGH'  SEGMENT 

The  Toni  Company  will  sponsor  a  segment  of  "Tic 
Tac  Dough/'  NBC-TV's  weekday  quiz  show,  starting  Jan.  7,  it 
was  announced  today  by  William  R.  (Billy)  Goodheart,  Jr., 

Vice  President,  NBC  Television  Network  Sales.  The  order  calls 
for  Toni  to  sponsor  the  Monday,  12:15-12:30  p.m.,  EST  seg¬ 
ment  of  "Tic  Tac  Dough"  for  19  alternate  weeks  through  Sept. 

16,  1957. 

Toni  will  be  the  second  sponsor  of  the  series,  seen 
Mondays  through  Fridays,  12  noon-12:30  p.m.,  EST.  Earlier, 
the  Mentholatum  Company  signed  as  sponsor  of  the  second  quarter- 
hour  segment  on  Fridays . 

This  is  the  second  afternoon  purchase  on  NBC -TV  for 
the  Toni  Co.  Last  week  it  ordered  the  Monday  A:15-ll:30  p.m., 
EST  segment  of  "Queen  For  a  Day"  for  23  alternate  weeks, 
starting  Nov.  12. 

North  Advertising,  Inc.,  is  the  agency  representing 
the  Toni  Company. 
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JOHN  H.  BRECK,  INC.,  RENEWS  PARTICIPATING  SPONSOR 
SCHEDULE  ON  'NBC  MATINEE  THEATER' 

John  H.  Breck,  Inc.,  has  renewed  its  participating  sponsor¬ 
ship  schedule  on  NBC  MATINEE  THEATER,  NBC-TV's  afternoon  drama  series 
telecast  in  color,  for  52  weeks,  William  R.  (Billy)  Goodheart,  Jr., 
Vice  President,  NBC  Television  Network  Sales,  announced  today. 

The  new  contract  is  effective  Nov.  2  and  will  continue 
Breck 's  weekly  participation  for  its  "Hair  Set  Mist"  in  "NBC  Matinee 
Theater"  on  various  Wednesdays  and  Fridays.  The  order  v/as  placed  by 
H.B.  Humphrey,  Alley  and  Richards,  Inc.,  the  advertising  agency  for 
Breck. 

Breck 's  original  13-participations  purchase  was  the  first 
buy  on  the  NBC  Television  Network  for  the  hair  preparations  company. 


CORRECTION,  PLEASE 

In  the  credit  sheet  released  Oct.  12  for  WASHINGTON  SQUARE 
(NBC-TV,  alternate  Sundays,  4  to  5  p.m.,  EDT,  beginning  Oct.  21) 
please  delete  the  names  of  Mata  and  Hard  from  the  list  of  supporting 
cast  members  and  as  choreographers. 
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TRADE  NEWS 


October  17,  195^ 

OLDSMOBILE  DIVISION  OP  GENERAL  MOTORS  CORP.  WILL  SPONSOR 
NBC  TELECAST  OP  29TH  ANNUAL  ACADEMY  AWARDS  PRESENTATION 

The  Oldsmobile  Division  of  General  Motors  Corp.  will 
sponsor  the  telecast  of  the  29th  Annual  Academy  Awards  presen¬ 
tation  over  NBC  Wednesday,  March  27,  from  10; 30  p.m.  to  12:15  a.m,. 
EST,  it  was  announced  jointly  today  by  Jack  P.  Wolfram,  Vice 
President  of  General  Motors  Corp.  and  General  Manager  of  its 
Oldsmobile  Division,  and  Thomas  A.  McAvity,  NBC  Executive  Vice 
President,  Television  Programs  and  Sales. 

The  "Oscar"  presentations  telecast  will  originate  both 
from  Hollywood's  RKO-Pantages  Theatre  and  from  an  NBC  theatre 
studio  in  New  York,  to  be  announced. 

This  will  mark  the  fourth  consecutive  year  that 
Oldsmobile  has  sponsored  the  famous  motion  picture  event  over 
NBC -TV.  NBC  began  televising  the  Academy  presentations  in 
March  1953,  and  announced  last  year  it  had  acquired  exclusive 
television  rights  to  the  ceremony  until  I96I. 
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CD  CD  NBC 

MATINEE 

THEATER 


October  IJ,  1956 

NBC’S  ALBERT  McCLEERY  EN  ROUTE  TO  CONFER  V/ITH  SIR  WINSTON  CHURCHILL 
ON  "MATINEE  THEATER"  COLORCAST  ADAPTATION  OP  STATESMAN'S  NOVEL 

Albert  McCleery,  executive  producer  of  the  NBC  MATINEE 
THEATER,  is  en  route  to  Nice,  France,  to  consult  with  Sir  Winston 
Churchill  on  the  production  of  "Savrola"  on  the  first  anniversary 
of  the  series  Wednesday,  Oct.  31  (NBC-TV,  3-^  p.m.,  EST,  in  color 
and  black  and  white).  Starring  in  the  teleplay  will  be  the  states¬ 
man-author's  daughter  Sarah  Churchill,  and  Victor  Jory  and  Lamont 
Johnson. 

McCleery  will  confer  with  Sir  Winston  on  Oct.  20,  and  for 
this  purpose  has  with  him  the  first  draft  of  Michael  Dyne's  adapta¬ 
tion  of  the  only  novel  ever  written  by  the  British  statesman. 

"I  hope  to  get  Sir  V/inston's  thoughts  on  how  he  wants  his 
story  Interpreted,"  says  McCleery,  "I  want  to  make  sure  we  are  re¬ 
flecting  not  only  what  he  thought  important  when  he  wrote  the  book 
in  1897,  but  what  he  wants  underscored  now." 

Miss  Churchill  also  will  be  on  hand  for  her  father's  advice 
on  her  interpretation  of  the  leading  feminine  role. 

McCleery  and  Miss  Churchill  will  stop  briefly  between  planes 
in  New  York^ Monday,  Oct.  22,  en  route  back  to  Burbank,  Calif.,  where 
the  program  will  originate. 
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Attention,  Sports  Editors 


NBC -TV  AND  RADIO  TO  COVER  MOORE -PATTERSON 
FIGHT  FOR  HEAVYWEIGHT  TITLE 

The  15-round  world's  heavyvjelght  championship  fight  be¬ 
tween  Archie  Moore  and  young  Floyd  Patterson  In  Chicago  Stadium 
Friday,  Nov.  30  will  be  carried  coast-to-coast  by  NBC-TV  and  NBC 
Radio  (10  p.m.,  EST)  as  a  GILLETTE  CAVALCADE  OF  SPORTS  feature. 

NBC  commentators  will  be  Jimmy  Powers  on  TV,  and  Don  Dunphy  and  Win 
Elliot  on  radio,  for  the  first  heavyweight  title  bout  since  Rocky 
Marciano's  retirement  last  April. 

Moore  was  the  opponent  In  Marciano's  final  title  defense 
In  September,  1955.  Rocky  scored  a  ninth-round  kayo  over  the 
challenger.  The  39-year-old  Moore,  from  San  Diego,  Calif.,  has  been 
llght-heavywelght  champion  since  1953 •  He  Is  the  likely  favorite 
because  of  his  greater  experience  —  15^  bouts,  131  of  them 
victories . 

The  21-year-old  Patterson,  a  former  Olympic  middleweight 
tltleholder  from  Brooklyn,  has  a  string  of  17  consecutive  wins  and 
has  21  knockouts  among  his  30  triumphs.  His  last  bout  was  a  12- 
round  decision  over  Tommy  "Hurricane'*  Jackson  In  June.  He  broke  a 
bone  In  his  right  hand  In  that  fight,  causing  a  delay  In  the  match 
with  Moore, 

- o - 
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TRADE  NEWS 

A  SERVICE  OF 

October  l8^  1556 

'THE  JAZZ  AGE,'  A  FILMED  RECONSTRUCTION  OF  THE  lS20s--'ERA 
OF  WONDERFUL  NONSENSE'  WITH  FRED  ALLEN  AS 
NARRATOR --TO  BE  TELECAST  DEC.  6 

An  authentic  reconstruction  of  the  extraordinary  1520s, 

THE  JAZZ  AGE,  will  be  presented  by  NBC  Television  Thursday,  Dec.  6 
(10-11  p.m.,  EST) .  The  North  American  Philips  Company  will  sponsor 
the  program,  made  from  film  of  the  period  by  the  network's 
"Project  20 , " 

The  late  Fred  Allen  will  be  heard  as  narrator  of  this 
story  of  what  has  been  called  the  Era  of  Wonderful  Nonsense.  It 
marked  the  first  time  that  Allen,  known  as  one  of  the  most  penetrat¬ 
ing  and  satiric  artists  of  the  day,  had  done  a  Job  of  that  kind  for 
TV.  It  was  his  last  major  undertaking. 

The  Henry  Salomon  production  will  be  the  second  "Project 
20"  event  of  the  current  season,  "Call  to  Freedom,"  previously 
announced  for  this  date,  will  be  re -scheduled  later.  The  story  of 
the  Tv/enties  is  a  companion  piece  to  "The  Great  War"  —  the  season's 
first  "Project  20"  program,  which  won  warm  popular  and  critical 
approval  at  its  premiere  Oct.  l6  --  and  it  follows  that  story  of 
World  War  I  in  strict  chronology. 

Working  with  Salomon  on  "The  Jazz  Age"  were  most  of  the 
men  associated  with  him  in  making  "Victory  at  Sea"  and  the  earlier 

(more) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


r  'rorfOj''':0 


ji  JTirr  '^0.  CHn*!’'!  v  •'  ^ZDi^ 

aA.  HTI/A  ';33(4a&lIOv4  JI;^T3:AA!10W  ’^13 

A  .o^ld  'TAAnaJ^T  aa  OT~-nu'T'AAHnA 


: .  -wO  -i'v  B 

.-  -* 

\  J 

3,0 

f'T'O.r. 

Ax.i7  '.iTirf' 

00  ■  3  0.^; 

.1  ck'  u  xO 

‘  TiOliC. 

live  I 

'\C  ^ 

V 

\1-  by&j 

.-'noiq  ::>" 

-UI’W 

riooj  G 

ti- 

ft 

> 

riGoi' 

O^iaA  :U 

•‘lol'?  e;iT' 

Av;  A 

id  edJ 

••id 

boi 

i 

odU  lo  1 

Mi-Cl  moo 

:3  ob'.'s 

:dGri  ■  £ 

B  bo 

1  n  .sf-I 

od 

liVw  do 

lAA  bo  o'': 

:  -'-oox 

,  scfiOKf'-ci'l  ^o-  yyiil  Dx’;^  b'.  ii'EO  no^t.  Br>ri  i.i 

■.iq  :^80fr:  't:U\  1:.  :r'0  ?.e  micrti-'  ,  J^dri'  emi^' 

Id  ;.‘Bdo  ‘■Jo  doc  -<■'  'io'- .G3ei?'iB  oi'ii 

I 

."inide^d'VDojj-  ocui  ain 

:fi\’  P>::oos3  •  oc;  '  f  f  xw  qcXw  out  .loq-  .'lo.nolx-^  V  o{ 
VB-: ■“  •irr’boo'ia  Cx  irGO''  ' 


.  ^  r  f 


>  a  ^ 


.  ‘ta 


A  ^ ''' A  :‘->fH  .’t  •'T- 


2 


*The  Jazz  Age* 


"Project  20"  films;  Richard  Hanser,  who  wrote  the  script  with  him; 
Donald  Hyatt,  assistant  producer;  Isaac  Kleinerman,  film  editor; 
Robert  Russell  Bennett,  composer  and  conductor  of  an  orchestral  score 
using  popular  tunes  of  the  Twenties  thematically. 

"The  Jazz  Age"  takes  its  title  from  the  name  given  the 
Twenties  by  the  novelist  who  was  virtually  a  biographer  of  the  times, 
P.  Scott  Fitzgerald.  It  shows  America  and  Americans  undergoing  per¬ 
haps  the  most  profound  and  exhilarating  change  in  morals  and  manners 
in  their  entire  history.  It  shows  the  coming  of  Prohibition  and  the 
flapper,  the  resurgence  of  the  Ku  Klux  Klan,  the  rise  of  the  gangs, 
the  burgeoning  of  the  V/all  Street  boom,  the  nation  on  its  giddy 
bootleg  binge. 

Figuring  prominently  in  the  social  study,  I919-I929,  are 
Presidents  Wilson,  Harding,  Coolidge  and  Hoover;  "Scarface"  A1 
Capone,  Jack  "Legs"  Diamond,  Chicago's  Mayor  "Big  Bill"  Thompson, 

F.  Scott  Fitzgerald,  A1  Smith,  George  Gershwin,  Red  Grange,  Rudy 
Vallee,  Texas  Guinan,  the  Prince  of  Vlales,  Romania's  Queen  Marie, 
Charles  Lindbergh  and  many  others . 

Re-creation  of  the  Twenties  was  made  possible  by  resource¬ 
ful  acquisition  and  processing  of  film  footage  from  archives,  both 
government  and  private,  here  and  overseas.  It  draws  upon  more  than 
100  different  film  sources  in  its  coverage  of  the  period. 

"Project  20"  is  named  after  the  present  century.  Each  of 
its  productions  is  a  self-contained  dramatic  unit  (like  the  earlier 
"Three,  Two,  One  --  Zero,"  "Nightmare  in  Red,"  "The  Twisted  Cross" 
and  "The  Great  War"),  but  it  is  expected  that  the  program  series  will, 
when  completed,  add  up  to  a  composite  drama  of  our  age. 
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October  l8,  1956 


SINGING  STAR  HELEN  O'CONNELL  TO  JOIN  "TODAY"  SHOW  AS  GARROWAY'S 
PARTNER  (SERVING  AS  EDITOR,  AD  LIBBER  AND  FASHION  AUTHORITY) 


Helen  O'Connell  will  join  NBC-TV's  TODAY  program  Dec.  3 
as  Dave  Garroway's  feminine  partner,  it  was  announced  today  by 
Richard  L.  Linkroum,  Executive  Producer  of  Participating  Programs 
for  the  network. 

The  blonde  songstress,  observed  Linkroum,  "is  just  about 
the  sunniest  looking  girl  we  can  imagine  for  an  early  morning  TV 
show.  And  she  has  a  great  knack  for  bringing  out  the  casual  humor 
in  people." 

In  her  new  capacity.  Miss  O'Connell  will  sing  occasional¬ 
ly  but  basically  she  will  function  as  a  "Today"  editor,  ad  lib 
conversationalist,  and  fashion  authority.  She  has  already  appear¬ 
ed  on  the  program  three  times. 

Lee  Meriwether,  Garroway's  present  on-the-air  girl  Fri¬ 
day,  will  leave  the  program  sometime  this  Fall  to  pursue  a  dramatic 
career, 

(more) 
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*  Helen  O'Connell'  —  Today 


Miss  0’ Connell j  who  sang  her  way  to  fame  with  the  Jimmy 
Dorsey  band,  will  mark  her  full-time  return  to  shov/business  on 
Oct.  27  when  she  stars  in  Gordon  Jenkins*  "Manhattan  Tower,"  an 
NBC  "Saturday  Spectacular." 

V/hen  she  was  with  the  Dorsey  band  she  made  such  hit 
records  as  "Amapola,"  "Green  Eyes,"  and  "Tangerine." 

She  has  also  appeared  in  films  with  Red  Skelton  and 
Jimmy  Dorsey  and  has  been  seen  on  TV  with  Dean  Martin  and  Jerry 
Lev/is,  on  "The  Arthur  Murray  Party"  and  on  "NBC  Bandstand." 

("Today"  is  telecast  7-9  a.m..  New  York  time,  Mondays 
through  Fridays . ) 
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TRADE  NEWS 


October  19^  195^ 

ORDERS  FOR  205  PARTICIPATIONS  SIGNED  IN  ONE  WEEK 
FOR  SIX  PROGRAMS  ON  NBC  RADIO  NETWORK 

Sales  on  the  NBC  Radio  Network  continued  to  climb  as  orders 
totaling  $259j000  in  gross  billings  were  signed  during  the  past  week, 
William  K.  McDaniel,  Vice  President,  NBC  Radio  Network  Sales,  announc¬ 
ed  today. 

The  purchases  call  for  a  total  of  205  participations  in  six 
programs  Including  "Monitor,"  the  weekend  service;  "NBC  Bandstand," 
the  mid-morning  live  music  show,  and  three  afternoon  series  --  "Five 
Star  Matinee,"  "Mary  Margaret  McBride"  and  "Fred  Waring  Songfest." 
Advertisers  placing  the  orders  were; 

The  Norwich  Pharmacal  Company,  for  its  Norwich  Aspirin,  a 
130-particlpatlon  schedule  in  "NBC  Bandstand"  and  "Five  Star  Matinee." 
The  participations  will  start  Oct,  22  and  run  for  13  weeks,  with  five 
announcements  in  each  program  every  week. 

The  Studebaker-Packard  Corp.,  for  its  Studebaker  autos,  30 
one-minute  participations  in  "Monitor"  scheduled  over  four  weekends 
starting  Nov.  10. 

The  Hearst  Corp.,  for  its  Good  Housekeeping  Magazine,  six 
additional  one-minute  announcements  in  the  Mary  Margaret  McBride 

(more) 
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2  -  Orders 


program  and  six  one-minute  participations  in  "NBC  Bandstand"  between 
Oct.  18  and  Oct.  23 ,  and  two  one-minute  participations  in  the  "Fred 
Waring  Songfest"  on  Oct.  22. 

The  Oldsmobile  Division  of  General  Motors,  five  one-minute 
announcements  in  the  "Fred  Waring  Songfest"  and  one-minute  announce¬ 
ments  in  four  evening  newscasts  (Monday- through-Thursday)  during  the 
week  of  Nov.  5. 

The  Nash  Division  of  American  Motors  Corp,,  10  one-minute 
participations  in  "Monitor"  during  the  Oct.  20  weekend. 

Charles  Pfizer  Co.,  for  its  livestock  and  poultry  remedies 
and  feeds,  an  extension  of  its  original  order,  adding  12  one-minute 
participations  to  its  current  schedule  in  the  "Mary  Margaret  McBride" 
program.  The  new  announcements  will  run  from  Nov.  12  through  Dec.  21. 

Benton  and  Bowles,  Inc.,  is  the  advertising  agency  for 
Norwich  and  Studebaker.  Grey  Advertising  Agency,  Inc.,  represents 
Good  Housekeeping  Magazine.  D.P.  Brother  and  Co.,  Inc.,  is  the  agency 
for  Oldsmobile.  Geyer  Advertising,  Inc.,  represents  Nash.  MacManus, 
John  and  Adams,  Inc.,  is  the  agency  for  Pontiac.  Charles  Pfizer  is 
represented  by  Leo  Burnett  Co.,  Inc, 


NBC-New  York,  10/19/^6 
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N.  y.  STATE  VETERINARY  SOCIETY  COMMENDS  "NOAH’S  ARK"  SERIES 


Dr.  H.  G,  Hodges,  president  of  the  New  York  State  Veter¬ 
inary  Medical  Society,  Utica,  N.Y.,  has  commended  NBC-TV’s  new 
NOAH'S  ARK  series  for  bringing  "to  the  people  the  many  heretofore 
unobserved  services  the  veterinarians  render  their  communities." 

The  program,  filmed  in  color  and  produced  and  directed  by 
"Dragnet's"  Jack  Webb,  deals  with  the  experiences  of  two  veterinar¬ 
ians  and  the  animals  they  treat  (NBC-TV,  Tuesdays,  8:30  p.m.,  EDT) . 

Dr.  Hodges,  who  expressed  his  society's  opinion  in  a 
letter  to  the  network,  wrote  "The  membership  of  the  New  York  State 
Veterinary  Medical  Society  have  been  viewing  with  great  interest 
the  new  Jack  Webb  TV  series,  "Noah's  Ark." 

"We  congratulate  the  National  Broadcasting  Company  on  its 
initiative  for  releasing  this  fine  program  throughout  the  country. 

It  brings  to  the  people  the  many  heretofore  unobserved  services 
the  veterinarians  render  their  communities." 

"The  Chairman  of  our  Public  Relations  Committee,  Dr.  C.  E. 
Fletcher,  reported  that  veterinarians  throughout  the  state  are 

V 

receiving  enthusiastic  comments  from  their  clients  on  the  'Noah's 
Ark'  series.  The  members  of  this  profession  are  looking  ahead  to 
weeks  of  fine  entertainment." 


NBC -New  York,  10/19/56 
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vvl  SPOT  SALES 


News 


October  19,  195^ 

STATION  WHK,  CLEVELAND,  SELECTS  NBC  SPOT  SALES 
AS  ITS  NATIONAL  REPRESENTATIVES 

Radio  Station  WHK,  Cleveland,  owned  and  operated  by  the 
Forest  City  Publishing  Co.,  publishers  of  the  Cleveland  Plain 
Dealer  and  the  Cleveland  News,  today  announced  appointment  of  NBC 
Spot  Sales  as  its  national  sales  representatives.  The  announce¬ 
ment  was  made  jointly  by  Kenneth  K.  Hackathorn,  General  Manager  of 
Station  WHK,  and  Jack  Reber,  Director  of  NBC  Spot  Sales.  The  repre¬ 
sentation  will  become  effective  Nov.  1. 

Mr.  Hackathorn  said,  "We  are  most  pleased  to  be  represented 

by  NBC  Spot  Sales.  We  are  looking  forward  to  a  most  pleasant  and 

profitable  association  with  it." 

Mr.  Reber  said,  "We  welcome  Station  WHK  to  the  distin¬ 
guished  list  of  stations  represented  by  NBC  Spot  Sales.  V/e  are 
proud  to  have  the  opportunity  to  offer  national  advertisers  and  their 
agencies  the  services  offered  by  WHK  --  the  NBC  leadership  station 

in  the  Nation's  11th  largest  market." 

The  area  covered  by  WHK  includes  Cleveland  and  the  rich 
northeastern  Ohio  area,  including  Akron,  Youngstown,  Ashtabula,  Can- 
ton  and  Massillon.  In  1956  this  area  had  a  population  of  3,561,000 
and  estimated  1955  retail  sales  of  $4,481,398,000.  The  station 
broadcasts  with  5,000  watt  power,  transmitted  on  a  frequency  of 

1420  kilocycles.  - o - 

Duhlicitv  dp.hnrtmpnt  NBC  SPOT  SALES  30  Rockefeller  Plaza,  N.Y.20,  N.  V.  Cl  7-83 
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CRITICAL  ACCLAIM  GREETS  ITBC  OPERA 
COMPANY  ON  ITS  FIRST  ANNUAL  TOUR 

- it,  it. _ it 


The  first  annual  tour  of  the  new  NBC  Opera  Company  is  be¬ 
ing  greeted  with  critical  acclaim  wherever  it  goes.  The  100-member 
company  is  appearing  in  47  cities,  giving  54  performances  of  "The 
Marriage  of  Figaro"  by  Mozart  and  "Madam  Butterfly"  by  Puccini  in 
English. 

Writing  of  the  world  premiere  performance  in  South  Bend, 
Ind.,  at  Saint  Mai-y's  College,  Howard  Taubman  said  in  the  New  York 
Times;  "The  NBC  Opera  Company  has  not  gone  into  this  venture  of 
bringing  live  opera  to  large  and  small  communities  in  a  casual 
spirit.  It  has  recruited  a  group  of  experienced  singing  actors..." 
with  "good  voices  who  had  an  awareness  of  the  need  of  a  sound 
Mozart  style.  They  also  played  their  roles  as  if  they  knew  what 
they  meant." 

Also  writing  of  the  "Marriage  of  Figaro,"  Frank  Schmidt 
in  the  South  Bend  Tribune  commented:  "The  NBC  Opera  Company  emerged 
as  a  great  new  musical  organization ....  It  was  the  music  of  Mozart 
that  gave  the  Impetus,  but  it  was  the  Intelligence,  the  muslclanly 
directing  of  Peter  Heman  Adler  and  a  cast  of  fine.  Integrated 
voices  that  marked  the  production  for  success." 

(more) 
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2  -  NBC  Opera  Company 


The  Eastern  premiere  of  "Figaro,"  in  Philadelphia, brought 
rave  reviews  from  all  of  the  critics.  Max  de  Schauensee  wrote  in 
the  Bulletin:  "The  keynote  of  the  production  was  its  exquisite 
taste,  apparent  at  all  times.... The  NBC  Orchestra  sparkled  and  Mr. 
Adler's  account  of  the  score  was  a  treasurable  experience  --  limpid 
and  flexible." 

In  the  Philadelphia  Inquirer  Edwin  Schloss  said:  "...it 
had  pace  and  charm,  it  was  sung  by  young  performers  who  not  only 
knew  how  to  sing  but  how  to  find  their  way  about  the  stage ...  There 
was  laughter  in  the  audience,  a  rare  phenomenon  in  opera,  the 
theatrical  side  of  which  is  frequently  no  laughing  matter." 

The  "Madam  Butterfly"  presentation  given  for  the  first 
time  on  the  tour  in  Richmond,  Va.  brought  forth  these  comments  from 
John  White  in  the  Times  Dispatch:  "...an  attractive  young  cast, 
beautifully  and  simply  contrived  sets,  and  an  uncommonly  fine 
orchestral  ensemble  under  Herbert  Grossman ... .The  over-all  handsome¬ 
ly  produced  and  skillfully  performed  opera  augurs  well  for  this 
new  company . . . . " 


NBC-New  York,  IO/19/56 
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A  SERVICE  OF 


NBC  COLOR  TELECAST  SCHEDULE 


Oct  '^8  -  Nov.  3 


Sunday,  Oct.  28 

7:30-9:00  p.m.,  EST  --  HALLMARK  HALL  OF  FAME  --  "BORN  YESTERDAY," 
Garson  Kanin's  hit  comedy,  starring  Mary  Martin  and  Paul 
Douglas j  with  Arthur  Hill,  Richard  Taber,  Larry  Oliver,  Otto 
Hulett,  Laura  Pierpont,  Belle  Flower  and  Bill  Becker. 

9:00-10:00  p.m.,  EST  --  GOODYEAR  TELEVISION  PLAYHOUSE  --  "All 
Summer  Long."  Adapted  by  its  author,  Robert  Anderson,  for 
television,  this  play  stars  Raymond  Massey,  Malcolm  Brodrick, 
William  Shatner,  Katherine  Squire,  Sandra  Church  and  Michael 
Strong. 

Monday,  Oct.  29 

3:00-3:55  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Shake  the  Stars 
Down . " 

9:30-10:25  p.m.,  EST  --  ROBERT  MONTGOMERY  PRESENTS  --  "One  Bright 
Day,"  by  Sigmund  Miller,  adapted  for  TV  by  Doria  Folliott; 
with  Sidney  Blackmer,  Robert  Webber,  House  Jameson,  Katherine 
Anderson  B'ricke  and  Norma  Moore . 

Tuesday,  Oct.  30 

3:00-3:55  p.m,,  EST  --  NBC  MATINEE  THEATER  --  "Horsepower,"  with 
Dean  Stockwell. 


(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Tuesday,  Oct.  30  (Cont'd) 

7:30-7:45  p.m.,  EST  --  JONATHAN  WINTERS  SHOW  --  Tonight’s  guests 
are  the  Chordettes. 

8:30-5:00  p.m.,  EST  --  NOAH'S  ARK  --  "Friendly  Lion." 

Wednesday,  Oct.  31 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Savrola,"  by 

Sir  Winston  Churchill;  adapted  for  television  by  Michael  Dyne 
Starring  Sarah  Churchill,  Lament  Johnson  and  Victor  Jory. 

9:00-9:55  p.m.,  EST  --  KRAFT  TELEVISION  THEATRE  --  "Hit  and  Run, 
by  William  Noble,  with  Louise  Platt  and  Bert  Brinkerhof f . 
Thursday,  Nov.  1 

10:00-10:55  p.m.,  EST  --  LUX  VIDEO  THEATRE  --  "You  Can't  Escape 
Forever . " 

Friday,  Nov.  2 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "The  Outing," 
with  Ann  Doran,  Tommy  Kirk,  and  Robert  Karnes. 

8:30-8:55  p.m.,  EST  --  WALTER  WINCHELL  SHOW  --  Tonight's  guests 
include  the  comedy  team  of  Rowan  and  Martin,  other  guests  to 
be  announced. 

9:00-9:55  p.m.,  EST  --  THE  CHEVY  SHOW  --  Starring  Dinah  Shore, 
with  guests  Betty  Grable,  Hildegarde,  Jaye  P.  Morgan,  The 
Skylarks  and  special  guest  Hal  March, 

Saturday,  Nov.  3 

8:00-9:00  p.m,,  EST  --  PERRY  COMO  SHOW  --  Perry's  guests  tonight 

are  Nat  "King"  Cole  and  George  De  Witt. 

*  *  * 


(more ) 
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3  -  NBC  Color  Telecast  Schedule 


THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 

through 

Friday 


Oct.  29  11:25-11:30  a.m. 

1:00-  2:05  p.in. 

through  6:45-  7:00  p.m. 

11:10-11:15  p.m. 
Nov.  2  11:15-11:20  p.m. 

11 : 20-11 : 30  p.m. 


WRCA-TV  WINDOW. 

TEX  AND  JINX  SHOW. 

ESSO  NEWS. 

TEX  ANTOINE. 

POWERHOUSE- Jimmy  Powers. 
HY  GARDNER. 


Saturday  Nov.  3 


11:00-11:15  p.m. 


THE  S AVAR IN  NEWS. 
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NBC -TV  NEWS 


WORLD'S  LEADING  COUTURIERS  WILL  DESIGN  GOWNS 
FOR  DINAH  SHORE  TO  WEAR  ON  TV  SHOWS 

Dinah  Shore,  recently  voted  the  best  dressed  woman  in 
showbusiness  by  the  Motion  Pictures  Costumers  Guild,  is  assured 
of  continuing  the  designation  by  an  agreement  with  Vogue  Patterns. 
The  company  will  arrange  to  have  gowns  created  for  Dinah  by  at 
least  nine  of  the  world's  outstanding  couturiers.  The  star  will 
wear  the  gowns  on  many  of  her  NBC -TV  shows  this  season  for 
Chevrolet . 

Dinah  will  have  a  selection  of  the  latest  creations 
from  an  imposing  list  of  designers  including  Jacques  Path,  Lanvin- 
Castillo,  Jacques  Heim,  Simonetta,  Jean  Patou,  Jacques  Griffe, 

Sybil  Connolly,  Paquin  and  Jacques  Desses.  She  also  will  have  the 
newest  fabrics  from  which  to  select  material  for  the  creations, 
which  will  include  cocktail,  afternoon  and  evening  dresses. 

Miss  Shore  is  starred  on  her  weekly  NBC -TV  show  every 
Thursday  (7^30  p.m..  New  York  Time,  and  on  her  monthly  "Chevy  Show" 
series  (various  Fridays  and  Sundays  9  p.m,.  New  York  Time). 
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NBC -TV  NEWS 


NBC  INAUGURATES  10 -WEEK  TRAINING  PROGRAM  IN  FUNDAMENTALS 
OF  BROADCASTING  FOR  'RADIO  LIBERATION'  PERSONNEL 

A  special  10-weeks  training  program  to  help  school  and 
inform  selected  personnel  of  "Radio  Liberation"  in  the  fundamentals 
of  broadcasting  was  inaugurated  by  the  National  Broadcasting  Company 
on  Oct.  17,  it  was  announced  today  by  B.  Lowell  Jacobsen,  Director 
of  Personnel  for  NBC. 

Mr.  Jacobsen  said  the  NBC  training  program  is  being  con¬ 
ducted  through  weekly  courses  at  the  network's  New  York  studios  by 
NBC  executive  personnel  under  the  guidance  of  Davidson  Taylor,  NBC 
Vice  President  in  charge  of  Public  Affairs.  Other  network  executives 
participating  in  the  Radio  Liberation  program  include  Barry  Wood, 
Director  of  Special  Events  and  Executive  Producer  of  NBC-TV's  "Wide 
Wide  World";  Benjamin  K.  Park,  Director  of  Public  Affairs;  Edward 
Stanley,  Manager  of  Public  Service  Programs;  A1  Capstaff,  Executive 
Producer  of  NBC  Radio's  "Monitor";  W.W.  Chaplin,  NBC  news  reporter; 
Pauline  Frederick,  NBC's  United  Nations  correspondent;  Arch  H.  Robb, 
Manager  of  Special  Events  for  NBC. 

"Radio  Liberation"  is  supported  by  the  American  Committee 
for  the  Liberation  from  Bolshevism,  and  is  designed  to  combat 
Communism  by  means  of  broadcasts  beamed  directly  into  the  USSR. 
Howland  H.  Sargeant,  former  U.S.  Assistant  Secretary  of  State,  is 
President. 
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NBC  TRADE  NEWS 


EDITORS  TO  DISCUSS  'ELECTION  OUTLOOK'  ON  'AMERICAN  FORUM' 


"The  Election  Outlook  -  An  Editors'  Report" 
will  be  the  subject  of  Theodore  Granik's  AMERICAN 
FORUM  Sunday,  Oct,  21  (NBC-TV,  2:30-3  p.m.,  EDT; 

NBC  Radio  network,  except  V/RCA,  10:30-11  p.m,,  EDT; 
on  WRCA  only,  9:30-10  p.m.,  EDT). 

Participating  in  the  discussion  will  be 
Theodore  White,  political  affairs  editor  of  Collier's 
William  Atwood,  National  Affairs  Editor  of  Look; 
Ernest  K.  Lindley,  contributing  Editor  of  Newsweek; 
and  Hugh  Morrow,  Associate  Editor  of  the  Saturday 
Evening  Post.  The  program  will  originate  live  in 
Washington,  with  Stephen  McCormick  as  moderator. 

- o - 
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October  22j  195^ 

NAT  »KING'  COLE  STARS  IN  NEW  NBC -TV 
MONDAY  NIGHT  QUARTER-HOUR  PROGRAM 

Nat  "King"  Cole,  whose  records  have  sold  almost 
50,000,000  copies,  will  reign  over  his  own  weekly  TV  program  via 
NBC -TV  Mondays  (7**  30-7:  ^5  p.m.,  EST)  beginning  Monday,  Nov.  5» 

(Cole  takes  over  the  time  period  formerly  occupied  by  "The  Golden 
Touch  of  Frankie  Carle . " ) 

The  quarter-hour  musical  show  was  described  by  Harold  Kemp, 
program  executive  of  NBC*s  Pacific  Division,  as  "a  relaxed  I5 
minutes  with  Nat  ‘King*  Cole," 

Cole’s  distinctive  song-styling  and  piano-playing  will  be 
backed  by  a  choral  group  composed  of  four  men  and  a  girl,  and  a 
16-plece  orchestra. 

(more) 


CREDITS  ON  TWO  NBC  COLOR  SPECTACULARS  IN  THIS  MAILING 

Cast  data,  credits  and  synopses  of  two  NBC  color 
Spectaculars  are  issued  on  yellow  paper  for  your  convenience 
and  ready  identification  in  today's  NBC  Press  Department  mail¬ 
ing.  The  first  set  is  applied  to  "Manhattan  Tower"  on  the 
SATURDAY  SPECTACULAR  Oct,  27 j  and  the  second  to  'Born  Yester¬ 
day'  on  HALLMARK  HALL  OF  FAME  Sunday,  Oct,  28. 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  2  0,  NEW  YORK 
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2  -  Nat  "King"  Cole 


"Nature  Boy,"  one  of  the  biggest  recording  hits  of  all 
time,  and  the  song  Cole  regards  as  the  most  important  in  his  career, 
will  furnish  the  theme  for  his  new  show,  "Nature  Boy"  sold  well 
over  a  million  copies,  as  did  at  least  eight  other  Cole  records,  be¬ 
ginning  with  one  he  wrote  himself  and  sold  for  $50,  then  later  re¬ 
corded,  "straighten  Up  and  Fly  Right,"  and  including  "Frim-Fram 
Sauce, ""For  Sentimental  Reasons,"  "Mona  Lisa,"  "Too  Young,"  "Pretend, 
"Answer  Me  My  Love"  and  "Smile." 

Piano  instrumentals,  such  as  his  rendition  of  "Tea  for 
Two,"  will  also  be  featured  on  the  show,  as  well  as  other  Cole  hits 
like  "Unforgettable,"  "Accustomed  to  Your  Face"  and  "I‘m  Shootin* 
High." 

The  "King"  is  also  a  stellar  nightclub  entertainer, 
habitually  breaking  attendance  records  at  some  of  the  nation's 
"plushiest"  niteries .  He  will  open  at  Nev;  York’s  Copacabana  Nov.  1, 
just  prior  to  the  premiere  of  "The  Nat  'King'  Cole  Show." 

The  show,  produced  and  directed  by  James  Jordan  Jr,,  will 
originate  in  New  York  on  Nov.  5^  12,  19  and  26,  during  Cole's 
Copacabana  engagement,  following  which  the  show  will  move  to  NBC's 
studios  in  Hollywood,  Calif. 

"The  Nat  'King'  Cole  Show"  will  continue  on  NBC -TV  until 
Cole  finds  it  necessary  to  leave  the  U.  S.  to  fulfill  previous 
concert  engagements  in  Australia  and  other  parts  of  the  world, 
later  this  season. 


o 
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NBC -TV  NEWS 


CAST,  CREDITS  AND  SYNOPSIS  FOR  "MANHATTAN  TOWER" 
COLORCAST  ON  NBC»S  SATURDAY  SPECTACULAR 
SATURDAY,  OCT.  2?,  9-10:25  P.M.,  EDT 

"Manhattan  Tower,"  written  and  produced 
by  Gordon  Jenkins,  with  music  by  Gordon 
Jenkins,  based  on  his  record  album  of  the 
same  title. 


CAST 

Steven . 

. PETE  MARSHALL 

Julie . 

. HELEN  O’CONNELL 

Billy . 

. PHIL  HARRIS 

Dancing  Instructor . 

. CESAR  ROMERO 

Artist . 

. HANS  CONRIED 

Sunday  School  Teacher.. 

. ETHEL  WATERS 

Noah . 

. EDWARD  EVERETT  HORTON 

Tommy . 

. TOmY  FARRELL 

Dude . 

. RICHARD  KEAN 

Dancing  Student . 

. CHERRIO  MEREDITH 

Monte . 

. EDDIE  PARKS 

Cab  Driver . . . 

. . DICK  RYAN 

Bar  Patron . 

. . FRANK  MARLOl^TE 

The  Slob . 

. . RALPH  SANFORD 

Village  Artist . 

. CYRIL  DELAVANTI 

Fisherman . 

. . RENNIE  McEVOY 

Ad  Manager . 

. STEVE  CARRUTHERS 

Drunk . . 

. GLENN  TURNBULL 

Artist . . 

. BOB  STEVENS 

Private  Eye . . 

. SYLVIA  BERNSTEIN 

Chorus 


SYLVIA  BERNSTEIN 
RALPH  BREWSTER  SINGERS 
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2  -  ‘Manhattan  Tower* 


SYNOPSIS  OF  SCENES 
Act  I 


Scenes  1 
2 

3 

4 

5 

6 

7 

Scenes  1 
2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

Scenes  1 
2 


-  Steven's  tower  apartment,  early  afternoon. 

-  Street  In  New  York. 

-  Billy's  Bar. 

-  Exterior,  Billy's  Bar. 

-  Steven's  apartment, 

-  Dancing  studio. 

-  Street  in  New  York. 

Act  II 

-  Steve's  apartment,  that  evening. 

-  Subway  train. 

-  Harlem  nightclub. 

-  Subway  train. 

-  Nick's  nightclub. 

-  Tommy's  Place,  a  nightclub. 

-  Hansom  cab  stand,  59th  &  5th. 

-  Julie's  apartment, 

-  Dream  sequence. 

-  Julie's  apartment. 

-  A  Street  in  Greenwich  Village,  next  afternoon. 

-  A  street  in  New  York. 

-  The  Statue  of  Liberty. 

Act  III 

-  Steve's  apartment,  that  night. 

-  Interior,  train. 


(more) 
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3  -  * Manhattan  Tower* 


MUSIC  SYNOPSIS 
Act  I 

"Manhattan  Tower" . Overture 

"Everybody  Moves  a  Little  Faster  in  New  York" . Chorus 

"Happiness  Cocktail" . Julie  and  Billy 

"It  Could  Only  Happen  in  New  York  That  Way" . Chorus 

"Never  Leave  Me" . Chorus 

"It's  a  Wonderful  Thing  to  Be  Young  in  New  York" .. Chorus 

"Learning  My  Latin" . Julie  and  Dancing 

Instructor 


Act  II 

"Noah" . 

"Once  Upon  a  Dream" . 

"The  Blues  at  Nick's" . 

"Indian  Giver" . 

"This  Close  to  the  Dawn" . 

"Repeat  After  Me" . 

"The  Magic  Fire" . 

"Married  I  Can  Always  Get" . 

"The  Statue  of  Liberty" . 


Act  III 

"The  Party" . . 

"Never  Leave  Me" . 

"New  York's  My  Home" . 


Noah 

Steven j  Julie  and 
Chorus 

Julie  and  Steven 
Tommy 

Julie,  Steven, 
Monte  and  Chorus 
Julie  and  Steven 
Artist 
Julie 

Sunday  School 
Teacher 

Cast 

Steven  and  Julie 
Julie  and  Chorus 


(more) 
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4  -  ’Manhattan  Tower' 


PRODUCTION  CREDITS 


EXECUTIVE  PRODUCER . 

. . .Elliott  Lewis 

PRODUCED  AND  WRITTEN  BY . 

...Gordon  Jenkins 

DIRECTOR . 

...Boris  Sagal 

ASSOCIATE  PRODUCER . 

. . .Furth  Ullman 

ASSOCIATE  DIRECTOR . 

. . .Edith  Johnson 

UNIT  PRODUCTION  MANAGER . 

. . . John  Hinsey 

MUSIC  BY . 

,  ...Gordon  Jenkins 

LYRICS  BY . 

, . , . Gordon  Jenkins 

SETTINGS . 

,  . . .Phil  Burns 

COSTUMES . 

, . . . Grady  Hunt 

CHOREOGRAPHER . 

TECHNICAL  DIRECTOR . 

LIGHTING . 

.  . . .A1  Scarlett 

AUDIO . 

, . . .Bill  Cole  and  Art 

Brearley 

STAGE  MANAGERS . . 

, ...Gregg  Peters,  Tom 

Farley,  Paul  Rose 

MAKEUP . . 

. . . .Fred  Williams 

ANNOUNCER . 

, . . .Frank  Barton 

SPONSORS  AND  AGENCIES . . 

....The  Oldsmobile  Division 

of  General  Motors  (D.P.  Brother  &  Co.)j  Radio  Coip.  of  America  and 


Whirlpool-Seeger  Corp.  (Kenyon  &  Eckhardt, 

Inc . ) 

ORIGINATION . . 

. . . .NBC  Color  City  Studios, 

NBC  PRESS  REPRESENTATIVES . . 

Burbank,  Calif. 

....Ted  Switzer  (Hollywood) 

Betty  Ann  Lanigan 

- o - 

(New  York) . 
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CAST,  CREDITS  AND  SYNOPSIS  FOR  CARSON  KANIN'S  "BORN  YESTERDAY 
COLORCAST  STARRING  MARY  MARTIN  AND  PAUL  DOUGLAS 


On  'Hallmark  Hall  of  Fame'  Sunday,  Oct. 

28,  7:30-9  p.m.,  EST 

CAST 


Billie  Dawn . . 

. . .MARY  MARTIN 

Harry  Brock . . . 

. . . PAUL  DOUGLAS 

Paul  Verrall. . . . 

Ed  Devery . 

Senator  Norval  Hedges . 

...Larry  Oliver 

Mrs.  Hedges . . . 

Eddie  Brock . . . 

Helen . 

. . .Belle  Flower 

Assistant  Manager . . . 

Barber . 

...Paul  Kiri  Giles 

Manicurist . 

Bootblack . 

Page  on  Guard . . 

First  Elevator  Operator.... . 

Housekeeper . 

First  Houseman . 

Second  Houseman . . . 

Third  Houseman . 

First  Porter . . . 
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»Born  Yesterday* 


Flower  Arranger . . . 

Gardener . . . 

Second  Maid . 

Third  Maid . 

Assistant  Room  Clerk . 

First  Bell  Hop . 

Second  Elevator  Operator . 

Second  Porter . . . 

Second  Bellhop . 

. . .Bill  Penn 

The  Manager . 

Third  Elevator  Operator. . . 

Third  Porter . . . . . . 

Third  Bellhop . . . 

Waiter . . . . . 

*  *  * 
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j  CREDITS 

Original  Play  By . 

. GARSON  KANIN 

Adapted  for  TV  and  Directed  By . 

. GARSON  KANIN 

Executive  Producer . 

. MILDRED  FREED  ALBERG 

Produced  By . . . 

. GEORGE  SCHAEFER 

Associate  to  Mr.  Kanin . 

. HAL  GERSON 

Associate  to  Mr.  Schaefer . 

. ROBERT  HARTUNG 

Miss  Martin's  Costumes  By . 

. MAINBOCHER 

Costumes  By . . . 

. NOEL  TAYLOR 

Scenery . 

. ROBERT  NIGHTMAN 
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Program  Supervisor . 

. JOSEPH  CUNNEFP 

Unit  Manager . 

. BRICE  HOWARD 

Technical  Director . 

. ROBERT  LONG 

Sponsor . 

. . HALLMARK  CARDS,  INC. 

Agency . 

. FOOTE,  CONE  &  BELDING 

NBC  Press  Representative . ALEC  S.  NYARY 

NBC -New  York,  10/22/56 
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MATINEE 

THEATER 


October  22 ^  195^ 

"NBC  MATINEE  THEATER"  PRODUCTION  OF  SIR  WINSTON  CHURCHILL'S 
"SAVROLA"  POSTPONED  UNTIL  NOV.  15  TO  INCORPORATE 
CONSTRUCTIVE  SUGGESTIONS  OP  AUTHOR -STATESMAN 

Sir  Winston  Churchill's  suggestions  on  revision  of  the 
television  adaptation  of  his  only  novel,  "Savrola, "  have  proved 
so  constructive  that  executive  producer  Albert  McCleery  of  NBC 
MATINEE  THEATER  has  decided  to  postpone  production  of  it  from 
the  scheduled  date  of  Wednesday,  Oct,  31  to  Thursday,  Nov,  15 
(NBC-TV,  3--^  p.m.,  EST,  in  color  and  black  and  white). 

The  dramatization  of  "Savrola"  was  to  have  been  pre¬ 
sented  on  the  first  anniversary  of  "NBC  Matinee  Theater." 
McCleery  and  Sarah  Churchill,  actress  daughter  of  the  former 
British  prime  minister,  decided  to  consult  the  author  in  person, 
and  so  both  flew  from  Burbank,  Calif.,  (where  the  program  will 
originate),  to  the  South  of  France  where  Sir  Winston  is 
vacationing, 

McCleery  and  Miss  Churchill  are  due  in  New  York 
Tuesday,  Oct.  23>  en  route  back  to  California  for  rehearsals. 
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October  23>  195^ 

ELECTRONIC  COMPUTING  WIZARDRY  AND  INSTANTANEOUS  COMMUNICATIONS  SETUP 
PACE  SWIFTER  ELECTION  RETURNS  THAN  EVER  BEFORE  ON  NBC -TV  AND  RADIO 

A  major  innovation  in  collecting  and  transmitting  election 
returns  will  mark  NBC's  TV  and  radio  Election  Night  coverage,  Tuesday, 
Nov,  6.  In  cooperation  with  IBM  and  the  Teleregister  Corporation, 

NBC  has  developed  a  unique  transcontinental  electronic  system  that 
will  enable  the  network  to  report  returns  faster  than  ever  before. 

This  ingenious  system  assembles  data  from  each  of  the  48 
states,  translates  the  information  onto  IBM  cards,  then  flashes  the 
reports  instantaneously  by  an  exclusive  electronic  wire  service  to 
Election  Central  in  huge  Studio  8-H  in  New  York's  Radio  City. 

Once  the  reports  are  on  IBM  cards,  the  specially  adapted 
equipment  eliminates  all  chance  of  human  error  (the  machines  even 
doublecheck  and  confirm  their  ovjn  computations).  For  visual  clarity, 
NBC  will  use  the  swiftly  operating,  clear-cut  Teleregister  tally 
boards  to  show  results  in  the  presidential  race.  These  are  the  same 
electric  boards  used  to  show  voting  during  NBC's  convention  coverage. 

In  all,  NBC  has  leased  62  press  service  wires  throughout 
the  country.  The  returns  from  these  circuits  will  be  fed  through  an 
electronic  maze  of  Il4  IBM  machines  around  the  nation  and  another  28 

(more) 
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2  -  ‘Election  Night  Coverage’ 


IBM  machines  in  Studio  8-H.  The  Teleregister  boards  alone  will  occupy 
a  cove  50  feet  long. 

Manning  this  multi-million  dollar  array  of  equipment  will 
be  more  than  300  persons.  The  same  commentator  team  that  attracted 
public  acclaim  for  reporting  the  national  conventions  last  Summer  -- 
Chet  Huntley,  David  Brinkley  and  Bill  Henry  --  will  head  the  on-the- 
air  reportorial  staff. 

Joseph  C.  Harsch,  noted  Washington  analyst,  will  be  sta¬ 
tioned  at  IBM's  world  headquarters  in  Midtown  New  York  (Madison 
Avenue  and  57th  St,),  where  he  will  work  with  the  huge  IBM  705  --an 
electronic  brain  that  fills  an  entire  room.  There  he  will  do  a 
running  commentary  on  election  trends  and  comparisons  with  previous 
races.  At  the  same  location  will  be  Dr.  George  Gallup,  who  will 
analyze  the  returns  in  relation  to  the  results  of  his  own  polls. 

NBC  will  make  a  dozen  live  switches  during  the  evening  -- 
to  the  IBM  headquarters;  to  Richard  Harkness  in  Washington  (reporting 
on  results  in  the  Southern  states);  to  Randall  Jessee  in  Kansas  City 
(for  the  Middle  states);  and  to  Elmer  Peterson  in  Hollywood  (for  the 
Western  states). 

There  also  will  be  remotes  in  V/ashington  at  Republican 
headquarters  set  up  in  the  Sheraton  Park  Hotel,  and  at  Democratic 
headquarters  in  the  Statler  Hotel. 

NBC  also  will  switch  to  President  Eisenhower,  who  will 
receive  the  returns  at  his  farm  home  in  Gettysburg,  Pa.,  and  to  Adlai 
E.  Stevenson,  who  will  be  at  an  as  yet  undetermined  place  in  Chicago. 
Vice  President  Richard  M.  Nixon  will  go  on  the  air  from  the  West 
Coast,  and  Senator  Estes  Kefauver  from  Democratic  headquarters  in 
Washington. 


(more ) 
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The  switches  to  regional  commentators  in  VJashington 
Kansas  City  and  Los  Angeles  will  Implement  NBC's  belief  that 
these  men^  who  are  experts  on  their  areas,  will  be  closest 
to  the  scene  and  quickest  to  detect  and  analyze  trends. 

The  special  electronic  network  marks  the  first 
major  departure  from  the  traditional  manually  based  collec¬ 
tion  and  transmittal  of  returns  in  years.  NBC  has  gone  to 
the  source  of  the  returns  instead  of  waiting  for  them  to 
be  passed  through  manual  relays,  obtaining  special  AP 
election  wires  in  each  of  the  48  states. 

Once  the  basic,  original  returns  are  obtained  that 
close  to  the  polling  places,  electronics  takes  over  and 
speeds  all  data  to  the  regional  and  New  York  collating 
centers  within  seconds  --  considerably  faster  than  former 
methods  of  transmission. 

In  Studio  8-H  will  be  two  huge  platforms,  each 
bearing  more  than  four  tons  of  IBM  machines.  These  in¬ 
clude  two  650’s,  the  lightning-fast  electronic  computer- 
analyzers  so  accurate  that  they  even  will  reject  a  return 
if  it  is  lower  than  the  previous  one.  These  also  figure 
out  instantaneously  the  percentage  of  precincts  reporting 
--  a  vital  factor  in  quickly  determining  a  winner.  On 
each  platform  will  be  an  electronic  printer  that  will 
producer  reports  from  all  48  states  on  a  single  condensed 
sheet,  rolling  out  the  copy  at  a  rate  of  100  lines  a  minute. 
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There  also  will  be  collators,  and  sorters,  and  card  inter¬ 
preters  for  translating  the  IBM  electrical  pulses  into  totals 
on  the  Teleregister  boards. 

Each  item  of  IBM  and  Teleregister  equipment  will 
have  a  vital  functional  role  in  the  operation;  none  will 
be  used  merely  as  set  dressing. 

NBC’s  election  coverage  will  be  under  the  super¬ 
vision  of  Vlilliam  R.  McAndrew,  Director  of  News.  Barry 
Wood,  Director  of  Special  Events,  will  be  in  charge  of 
production. 


o 


NBC -New  York,  10/23/56 
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TRADE  NEWS 


October  23,  1956 

NORTH  AMERICAN  PHILIPS  CO.  TO  SPONSOR  17-DAY  SERIES 
OF  OLYMPIC  GAMES  BROADCASTS  FROM  MELBOURNE 

A  special  17-Uay  series  of  1956  Olympic  game  broadcasts 
from  Melbourne,  Australia,  will  be  sponsored  by  the  North  American 
Philips  Company,  Inc.,  for  its  Norelco  Shavers  and  other  products, 
over  the  NBC  Radio  Network,  starting  Nov.  22  and  concluding  Dec.  8, 
it  was  announced  jointly  today  by  P.C.  V/elnselmer,  Jr.,  Vice  President 
of  North  American  Philips  Co.,  Inc.,  and  William  K.  McDaniel,  Vice 
President,  NBC  Radio  Netvjork  Sales.  The  NBC  series  will  mark  the 
advertiser's  first  use  of  network  radio. 

To  be  known  as  "Olympics  '56,"  the  series  will  consist  of 
47  five-minute  programs  and  will  feature  "live"  on-the-spot  coverage 
of  the  competitive  events,  as  well  as  Interviews  with  Olympic  offi¬ 
cials  and  participants.  Almost  5,000  athletes  --  champions  of  some 
70  countries  --  are  expected  to  compete  in  the  l44  events  of  the  1956 
Olympics . 

Covering  the  events  for  NBC  Radio  will  be  Bill  Henry,  whose 
Olympic  broadcasting  experience  dates  back  to  1932  when  he  was 
technical  director  and  announcer  for  the  Los  Angeles  games  and  who  is 

(more) 
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2  -  Olympics 


official  Historian  for  the  Olympics;  Jesse  Abramson,  who  has  covered 


almost  every  major  track  and  field  event  as  well  as  Olympics  in 
recent  years  and  who  is  considered  one  of  the  most  outstanding  track 


and  field  newspaper  reporters;  Jim  Simpson,  sports  reporter  for  WRC, 
NBC  owned  radio  station  in  Washington,  D.C.;  Braven  Dyer,  one  of  the 
best-known  names  in  track  and  field  reporting  on  the  West  Coast;  and 


Lindsey  Nelson,  assistant  sports  director  for  NBC,  who  will  do  all 


of  the  Sunday  "wrap-ups." 

"Olympics  ’56"  will  be  heard  on  NBC  Radio  at  the  following 


times : 

Monday  through  Friday 

Saturday 

Sunday 

C.J.  La  Roche  Co.,  Inc. 
North  American  Philips  Co.,  Inc., 


5:55-6:00  p.m.  NYT  (New  York  Time) 
8:30-8:35  p.m.  MT 
8:35-8:40  p.m.  NYT 
9:55-10:00  p.m.  NYT 

Three  five-minute  periods  each 
Saturday  in  "Monitor, "  exact 
time  to  be  announced. 

One  five-minute  program  each 
Sunday  in  "Monitor,"  exact 
time  to  be  announced. 

is  the  advertising  agency  for 

which,  in  addition  to  "Olympics 


•56,"  also  will  sponsor  the  upcoming  "Project  20"  program  on  NBC 
Television,  "The  Jazz  Age"  on  Dec.  6. 


o 
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NEWS 


October  23,  1951^ 

MOI^IENTUM  OP  COLOR  TV  IMPLIES  INVESTMENT  OP  $150,000,000  A  YEAR 
IN  NETWORK  COLOR  PROGRAMS  BY  1957  AND  $600,000,000  BY  I960, 

NBC’S  RICHARD  A.R.  PINKHAM  TELLS  A.N.A.  CONVENTION 

Color  television  is  gaining  such  momentum  that  advertisers 
will  be  investing  $150  million  a  year  in  network  color  programs  by 
1957  and  $600  million  by  i960,  according  to  Richard  A.R.  Pinlcham, 

Vice  President,  Television  Network  Programs,  National  Broadcasting 
Company. 

In  a  speech  today  (Oct.  23)  before  the  annual  convention  of 
the  Association  of  National  Advertisers  at  the  Drake  Hotel  in  Chicago, 
Mi'*.  Pinkham  pointed  out  that  NBC  has  increased  evening  color  pro¬ 
gramming  by  500  per  cent  this  Pall  and  this  color  schedule  is  being 
supported  by  some  of  the  nation’s  leading  advertisers. 

"The  roster  of  companies  supporting  color  TV  is  a  roster  of 
industrial  leadership  --  the  same  companies  who  have  built  a  reputa¬ 
tion  for  pioneering  new  techniques,  having  alvjays  associated  them¬ 
selves  and  their  products  in  the  eyes  of  the  public  with  the  most 
daring  and  forward  looking  advertising  concepts,"  Mr.  Pinkham  said. 

"Color  can’t  miss,  because  this  is  the  age  of  color..." 
he  added,  "Everything  from  automobiles  to  fountain  pens,  from  sheets 
to  telephones,  is  tending  towards  color,  because  color  sells.  Color 

(more) 
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2  -  Richard  A.R,  Plnkham 


TV  is  riding  this  momentum  now.  It  will,  in  fact,  feed  this  healthy 
spiral  into  ever  increasing  sales  success," 

As  an  indication  of  the  selling  power  of  color  TV,  Mr, 
Pinkham  cited  the  preliminary  findings  of  "ColorTown, "  a  continuing 
study  of  the  growth  and  impact  of  color  conducted  jointly  by  and 
the  advertising  agency  of  Batten,  Barton,  Durstine  &  Osborn,  Inc. 

The  survey  shows,  he  said,  that  the  first  families  to  buy 
color  TV  earn  more  and  live  better  and  that  they  are  generally  more 
influential  and  active  in  their  communities,  thus  tending  to  be  better 
customers  for  most  products  and  to  set  styles.  He  called  attention 
to  these  other  findings: 

1.  The  desire  to  own  a  color  set  seems  to  be  centered 
in  the  younger  age  groups,  which  do  so  much  of  the  country's 
buying. 

2.  Owning  a  color  set  tends  to  increase  television 
still  further.  Color  set  owners  watch  more  shows  and  there 
are  usually  more  viewers  per  set,  the  net  effect  being  to 
double  the  audience  to  color  shows  in  color  homes. 

3.  Color  boosts  the  Impact  of  commercials,  increasing 
the  number  of  viewers  who  recall  one  or  more  products 
advertised.  In  fact,  the  total  recall  is  twice  that  of 
black-and-white  commercials. 

4.  Color  increases  the  attention  to  commercials, 

doubling  the  number  of  viewers  who  report  they  are  more  in¬ 
clined  to  buy  the  products  advertised, 

5.  Color  tends  to  double  the  brand  preference  of 
viewers . 

- o - 

NBC -New  York,  10/23/56 


".asoDDijs  aeXcB  ^aXaBoioni 
tVT  aoXoo  *10  ’lavjoq  g.-'lIXsa  orlcT  Ir.  aoxc^BolbnX  njs  8 
rnoo  B  '\avjoT^oXcO”  lo  a^in.-L’i^ni  1  9fl:t  b9 

'.^d  ’^ijnXoL  bocto/JonOsO  "clo':'  lo  cToBqmi  fonij  rldwoia  9 

..m;od80  oS  9nidsT:L'a  ^aoc^BG  lo  snXa 

a^XIXntBl  Xe'IxX  oxid  c^Bdd  ,bi£.a  ed  tBVJOda  Y^^vrfua  9fl 

'XB^ienea  o'ib  dBrid  .bn.B  ••isddocf  avlX  bnjs  6'iom  m 

od  jjnXibne;?  atjff:^  i89iJXnuniffioo  rtXsdX  nX  avXcfOB  bns 
tcfB  tsXXso  9H  .G9lY^a  oos  oX  bfiB  sJjiJboiq  "bciti  ric 

•.canXbnx'i  tor 

jXnso  ecf  oX  am^sa  dsa  loloi;  b  nv/c  oX  B'-ilasb  oflT 
idn;joo  sflrt  'io  r?oj;m  oa  ob  rtoxdw  taqjjO'’i3  936 

ioXaXvsis'j  9SB9'ianJ;  oX  abrioX  joa  9[o.to.o  b  gnXnvK) 
ific^  bHB  avjoda  9ioni  rioXBv;.  s'lonwo  Xoe  'XOloO  .■•i9flX-xx 
^nxsd  :t09ll9  Xen  sdX  'loq  a'lowsxv  y^Xx 

.aSiTfori  Toloo,  nl  Bwofia  qploo  od  eonaXbqs  odd 
sso'ionX  ^ a IbX 9^1  emnroo  lo  doBgr.-iX  orlct  sXaoocf  qoIoO 
adDuboTq  9-xom  'lo  ono  XIboo’X  oriw  a':i9V79.[:v  'io  ‘xoc 
lo  jBfid  soXwJ  aX  II.eo9‘i  iBXod  end  tdoB’i  al  ,b9£ 


TRADE  NEWS 


October  23,  195^ 

NETWORK  RADIO  "IMAGERY  TRANSFER"  DEFINED  TO  A.N.A.  CONVENTION  BY 
NBC'S  MATTHEW  J.  CULLIGAN  AS  USE  OP  V70RDS  AND  SOUNDS  TO  TRIGGER 
IMPRESSIONS  OF  AD  MESSAGE  STORED  UP  IN  MEMORY  OF  CUSTOMER 

Network  radio  provides  "imagery  transfer"  to  deliver  an 
advertising  message  to  the  customer  in  the  critical  hours  and  minutes 
prior  to  the  act  of  buying,  Matthew  J.  Culligan,  Vice  President  in 
charge  of  the  Radio  Network  of  the  National  Broadcasting  Company, 
said  today  (Oct,  23), 

Mr,  Culligan,  addressing  the  annual  convention  of  the 
Association  of  National  Advertisers  at  the  Drake  Hotel  in  Chicago, 
described  "imagery  transfer"  as  the  use  of  words  and  sounds  to  trigger 
the  images  and  impressions  of  the  advertising  message  stored  up  in 
the  memory  of  the  custom*er. 

"We  know  that  the  human  memory  can  store  up  an  incredible 
number  of  images.  Including  advertising  Images,"  Mr,  Culligan  said. 
"For  an  advertiser,  these  images  have  tremendous  potential  energy  in 
actual  sales.  The  problem  is  to  convert  this  potential  energy  to 
kinetic,  usable  buying  action. 

"It  is  my  proposition  that  radio,  because  of  certain  ex¬ 
clusive  inherent  properties,  is  literally  the  perfect  instrument  of 
’imagery  transfer'  from  the  memory  to  the  ' top-of -the -mind '  during 

the  critical  hours  and  minutes  prior  to  the  act  of  buying.  First, 

(more) 
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2  -  Matthew  J.  Culllgan 


radio  is  the  best  ‘point  of  use'  advertising  medium.  By  that  I  mean 
it  delivers  advertising  messages  to  the  public  during  use  of  the 
product . 

"The  housewife  uses  drugs,  cosmetics,  food  and  household 
cleansing  products  while  she  is  listening  to  radio.  She  can't  read 
newspapers,  she  can't  watch  television,  she  can't  see  billboards. 

You  can  conjure  up  your  product  image  at  the  very  moment  she  is  using 
your  product,  or  the  product  of  your  competitor. 

"The  man  in  his  v;orkshop,  or  the  man  mowing  the  lawn,  or 
repairing  his  boat,  or  washing  his  car,  can  listen  to  radio  at  the 
same  time.  He  cannot  read  magazines,  or  watch  television  or  see 
billboards.  Here  again,  you  can  transfer  product  images  from  his 
memory  to  the  top  of  his  mind  at  the  very  time  he  is  working  with  or 
using  the  products  of  your  competitors. 

"With  millions  driving  on  weekends,  or  to  v/ork,  or  to 
shopping  centers,  only  radio  and  billboards  can  affect  'imagery 
transfer'  from  memory  to  the  top-of-the-mind . 

"V/hen  you  add  to  this  the  almost  incredible  cost  efficiency 
of  radio,  you  have  the  ideal  imagery  transfer  imstrument.  Cost 
efficiency  will  become  even  more  important  in  coming  months  and  years 
as  print  and  television  rates  increase,  as  increase  they  inevitably 
will." 


NBC-New  York,  10/23/56 
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NBC  TRADE  NEWS 


ROBERT  D.  LEVITT  TO  SERVE  AS  CHIEF  EXECUTIVE  OFFICER 
OF  CALIFORNIA  NATIONAL  PRODUCTIONS,  INC. 

Robert  D.  Levitt,  Vice  President  and  General 
Manager  of  California  National  Productions,  Inc.,  will 
serve  as  chief  executive  officer  of  the  NBC  subsidiary, 
it  v/as  announced  today  by  Charles  R.  Denny,  Executive 
Vice  President,  Operations, 

Alan  W.  Livingston  formerly  President  of  Cali¬ 
fornia  National  Productions,  Inc.,  has  been  appointed 
head  of  NBC-TV  programs  originating  from  the  network's 
Pacific  Division.  Mr.  Denny  said  that  the  presidency 
of  California  National  is  not  being  filled  and  that  Mr. 
Levitt,  as  Vice  President  and  General  Manager,  will  di¬ 
rect  the  company,  with  headquarters  in  New  York. 


NBC -New  York,  10/23/56 
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COLOR  TELEVISION  NEWS 


TWO-HOUR  COLORCAST  OP  PUCCINI'S  "LA  BOHEME"  IN  ENGLISH 


TO  OPEN  SEASON  OF  NBC  TELEVISION  OPERA  THEATRE  NOV.  l8 


The  opening  production  of  the  NBC  Television  Opera  Theatre 
in  the  1956-57  season  will  be  Puccini's  "La  Bohemej"  Sunday,  Nov.  l8 
(NBC-TV,  2-4  p.m.,  EST) .  The  opera  will  be  telecast  in  color  as  well 


as  black  and  white. 

Cast  for  the  English-language  presentation  will  Include 
Dorothy  Coulter  as  Mimi,  Jan  McArt  as  Musetta,  John  Alexander  as 
Rodolfo,  Richard  Torigi  as  Marcello,  Thomas  Tipton  as  Schaunard, 
Kenneth  Smith  as  Colline  and  Chester  V»fatson  as  Benoit.  Peter  Herman 
Adler  will  conduct. 

The  new  English  version  of  "La  Boheme"  was  prepared  for  the 
NBC  presentation  by  Joseph  Machlis.  Sets  have  been  designed  by  Ed 
Wittstein  and  costumes  by  Saul  Bolasni.  Samuel  Chotzinoff  is  pro¬ 
ducer  and  Peter  Herman  Adler  is  music  and  artistic  director. 

The  1956-57  season  will  include  six  opera  offerings  on  TV, 
the  other  five  being  "Amahl  and  the  Night  Visitors"  by  Menottl,  "War 
and  Peace"  by  Prokofiev,  "La  Travlata"  by  Verdi,  "La  Grande  Breteche" 
by  Stanley  Hollingsworth  and  "Electra"  by  Richard  Strauss. 

t 

The  "in  person"  tour  of  the  NBC  Opera  Company  continues  in 
theatres  in  4?  cities.  The  television  productions  will  have  different 
personnel  during  the  tour,  with  the  exception  of  several  members  of 
the  producing  team. 

Kirk  Browning  will  direct  "La  Boheme"  and  Charles  Polacheck 
is  associate  producer. 
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NBC  TRADE  NEWS 


BROOKLYN  STUDENTS  VISIT  ‘WIDE  WIDE  WORLD’ 

A  field  trip  to  WIDE  WIDE  WORLD  is  in  the  offing 
for  28  5th  and  6th  grade  students  of  P.S.  230,  Brooklyn, 

N.Y. 

Their  teacher,  Mrs.  Rose  Cohn,  saw  the  NBC-TV 
"Wide  Wide  World"  program  of  Oct.  14  entitled  "The  American 
Dream"  and  was  sufficiently  impressed  with  its  electronic 
tale  of  immigrants  in  this  country  to  want  her  pupils  to 
see  the  program.  So  she  had  each  of  the  28  youngsters 
write  a  letter  to  Barry  Wood,  executive  producer  of  the 
program  and  Director  of  Special  Events  at  NBC,  requesting 
the  opportunity  to  see  the  show. 

Mr.  Wood  arranged  a  special  screening  for  the  pupil 
one  that  will  be  held  Nov.  8  in  the  RCA  Building,  New  York 
City.  When  they  arrive,  the  youngsters  will  be  greeted  by 
Mr.  Wood  and  by  John  Goetz  and  Garry  Simpson,  co-producers 
of  the  program. 
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CREDITS  FOR  "SO  GOEii  IliE  NATION"  ON  NBC-TV's  "WIDE  WIDE  WORLD" 


TIME; 

NBC-TV,  SUNDAY,  OCT.  28,  4-5:30  p.m.,EST. 

EXECUTIVE  PRODUCER; 

Barry  V/ood . 

PRODUCER; 

Gerald  Green. 

HOST; 

Dave  Garroway. 

ASSOCIATE  PRODUCER; 

Paul  Cunningham. 

DIRECTOR; 

Dick  Schneider. 

WRITER : 

Lou  Salaman. 

MUSIC  COMPOSER  AND  CONDUCTOR; 

David  Broekman. 

EXECUTIVE  STAFF; 

Arch  Robb  and  John  Green. 

UNIT  MANAGER: 

Ed  Cosgrove . 

TECHNICAL  SUPERVISOR; 

Bob  Daniels. 

PRODUCTION  ASSISTANTS; 

Evelyn  Lifschultz  and  Liz  Smith. 

SPONSOR; 

Various  divisions  of  General  Motors. 

NBC  PRESS  REPRESENTATIVE; 

Dilys  Jones,  Nev/  York. 

FORMT; 

"Wide  Wide  World"  presents  a  portrait 

of  AiTierica  in  the  last  few  days  before 

the  elections.  Remote  pickups  in¬ 
clude  a  visit  with  Boston's  James 

Michael  Curley,  the  last  of  the  old- 

time  political  bosses;  a  segment 

showing  a  political  fish  fry  in 

Arkansas;  a  "mood  essay"  of  the  North 

(more ) 
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'Wide  Wide  World' Credits 


FORMAT:  (CONT'D)  Bridge  in  Concord,  Mass,,  "the  rude 

bridge  that  arched  the  flood; "  a  mock 
political  rally  by  students  at 
Farmingdale  High  School  on  Long  Island, 
N.Y.;  a  commentary  by  Dean  Sayre  of 
the  National  Cathedral  in  Washington, 
and  H.  V.  Kaltenborn  analyzing  some 
old  campaign  songs  to  be  sung  by  a 
quartet . 

CANCELLATION  NOTE:  The  previously  announced  visit  by 
"Wide  V/ide  World"  to  the  "Duquesne  Inclined  Plane"  in  Pittsburgh  has 
been  cancelled  temporarily.  It  vjill,  however,  take  place  on  a  future 
"Wide  V/ide  World"  program. 
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A  SERVICE  OF 


October  24,  195^ 

FIRST  'ON-THE-AIR'  PUBLIC  SHOWING  OP  VIDEO  MAGNETIC  TAPE 
IS  MADE  OVER  NBC  TELEVISION  NETWORK 

The  first  "on-the-air"  public  showing  of  video  magnetic 
tape,  either  in  black-and-white  or  in  color,  was  made  last  night 
(Oct.  23)  over  the  NBC  Television  Network,  As  part  of  the  net¬ 
work's  "Jonathan  V/ inters  Show"  (Tuesdays,  7:30-7:45  p.m,,  EDT) , 
a  specially  recorded  2j-minute  portion  featuring  singer  Dorothy 
Collins  was  colorcast  coast  to  coast  as  a  progress  demonstration 
of  the  Radio  Corporation  of  America's  new  color  video  magnetic 
tape . 

By  means  of  this  revolutionary  system,  a  television 
program  is  recorded  on  a  rapidly  moving  magnetic  tape  in  much  the 
same  manner  that  sound  is  recorded  on  tape.  When  the  tape  is  re¬ 
played,  the  tape  reproduces,  at  a  speed  of  20  feet  per  second,  the 
original  transmission  instantaneously  without  using  a  chemical 
process  such  as  that  needed  for  film  development. 

In  introducing  the  system  to  the  viewers,  Mr.  V/inters 
said,  "For  the  first  time  in  history  you  are  going  to  see  a  color 
television  picture  transmitted  from  a  piece  of  tape  just  like  this. 
It  is  called  video  magnetic  tape.  On  it  is  recorded  both  sound 
and  picture  --  with  the  picture  in  full  compatible  color,  as  well 
as  black-and-white." 

(more ) 
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2  -  Video  Magnetic  Tape 


"While  still  in  the  experimental  stage,  it  ultimately 
promises  the  whole  v/orld  of  colorful,  exciting  entertainment  re¬ 
corded  on  one-half  inch  of  plastic.  This  is  not  film  --  but  an 
instantaneous  tape  with  pictures  that  can  be  played  back  immediate¬ 
ly  after  the  recording.  " 

"Though  still  experimental,  in  the  days  to  come,  you  will 
be  able  to  reproduce  pictures  in  your  own  home  v/ith  a  tape  similar 
to  this , " 

The  principle  of  video  magnetic  tape  recording  was  first 
demonstrated  in  color  by  RCA  under  laboratory  conditions  on  Dec.  1, 
1953 ^  at  the  David  Sarnoff  Research  Center  of  RCA,  Princeton,  N.J. 
On  May  12,  1955 ^  the  system  was  employed  in  a  closed  circuit  trans¬ 
mission  from  New  York  to  St.  Paul.  NBC  has  been  field-testing  and 
improving  operational  techniques  of  the  system  for  approximately 
two  years . 
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October  24,  1956 


NOTED  TTI  PRODUCER-DIRECTOR  SHELDON  REYNOLDS  SIGNS  AGREEMENT 
WITH  NBC  FOR  HIS  SERVICES  AND  FACILITIES  IN  DEVELOPING 
FILMED  PROPERTIES  FOR  NBC  TELEVISION  NETWORK 


Sheldon  Reynolds,  noted  television  producer-director, 
and  the  National  Broadcasting  Company  have  signed  an  agreement 
providing  for  the  personal  services  of  Mr.  Reynolds  and  the 
facilities  of  his  Sheldon  Reynolds  Corp.  in  the  development  of 
filmed  properties  for  the  NBC  Television  Network,  it  was 
announced  today  by  Thomas  A.  McAvity,  Executive  Vice  President, 
Television  Programs  and  Sales,  for  NBC. 

Mr.  McAvity  said  that  Mi’.  Reynolds  immediately  will 
undertake  the  production  of  three  adventure  series  and  a  situa¬ 
tion  comedy  series  for  NBC,  all  to  be  filmed  in  Europe.  Mr. 
Reynolds  also  is  currently  producing  a  new  Milton  Berle  half- 
hour  filmed  series  for  telecast  over  NBC. 

In  addition,  Mr.  Reynolds  will  act  in  an  advisory 
capacity  on  all  foreign  NBC  productions. 

(more ) 
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2  -  Sheldon  Reynolds 


At  the  age  of  32,  Mr.  Reynolds  Is  one  of  the  most 
successful  producers  in  television.  He  is  perhaps  best 
known  for  his  highly  acclaimed  filmed  series,  "Foreign  In¬ 
trigue"  and  "Sherlock  Holmes,"  both  of  which  he  wrote,  pro¬ 
duced  and  directed.  He  also  wrote,  produced  and  directed 
the  United  Artists  film,  "Foreign  Intrigue,"  starring 
Robert  Mi t chum. 

Mr.  Reynolds’  headquarters  are  in  Paris  and 
Stockholm. 
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DAVID  A.  ENGLES,  WILLIAM  F.  FAIRBANKS  AND  WILLIAM  A.  LOUDEN 
PROMOTED  IN  NBC  RADIO  NETWORK  SALES  DEPARTMENT 

Three  promotions  in  the  NBC  Radio  Network  Sales  Department 
were  announced  today  by  William  K.  McDaniel,  Vice  President  in  charge 
of  Sales  for  NBC  Radio.  They  are: 

David  A.  Engles,  appointed  Manager,  NBC  Radio  Network 

Sales,  San  Francisco. 

William  F.  Fairbanks,  named  Manager,  Eastern  Radio  Network 
Sales  for  NBC. 

William  A.  Louden,  appointed  Manager,  NBC  Radio  Network 
Sales,  Los  Angeles. 

Engles,  Fairbanks  and  Louden  will  report  directly  to  Fred 

Horton,  Director  of  Sales  for  the  NBC  Radio  Network. 

*  *  * 

Mr.  Engles  came  to  NBC  in  September,  1953  as  Merchandising 
Manager  for  KNBC,  l®C‘s  owned  radio  station  in  San  Francisco.  Before 
that  he  had  operated  his  own  food  brokerage  firm.  In  February, 

1955,  he  was  promoted  to  Manager  of  Advertising,  Promotion  and 
Merchandising. 

He  was  born  in  Cleveland,  Ohio,  is  married  and  the  father 

of  three  children.  The  Engles  live  in  Oakland,  Calif. 

*  *  * 
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2  -  Promotions 


Mr.  Fairbanks  joined  NBC  in  January 1956,  as  National 
Sales  Manager  for  NBC  Radio.  Before  that  he  served  with  ABC 
variously  as  an  account  executive.  Eastern  Sales  Manager  and 
National  Sales  Manager.  Prom  1946  to  1950  he  was  Director  of  Sales 
Planning  for  the  Mutual  Broadcasting  System,  and  before  that 
(1944-46)  was  account  executive  for  Ivory  Soap  at  Compton  Advertising, 
Inc . 

Mr.  Fairbanks  was  born  in  Brooklyn,  N.Y.  He  lives  with 

his  wife  and  three  children  in  Riverside,  Conn. 

*  *  * 

Mr.  Louden,  born  in  Hollywood,  Calif.,  joined  NBC's 
Recording  Department  when  he  was  1?  and  a  student  at  the  University 
of  Southern  California.  Before  his  promotion  he  served  NBC  in 
Hollywood  as  an  account  executive. 

Mr.  Louden  is  single  and  lives  on  Balboa  Island,  Calif. 
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NBC  TRADE  NEWS 


CHAIRMEN  OF  REPUBLICAN  AND  DEMOCRATIC 
COMI-IITTEES  ON  'YOUTH  WANTS  TO  KNOW' 

Leonard  Hall  and  Paul  Butler,  chairmen  of  the 
Republican  and  Democratic  National  Committees,  respectively, 
will  be  the  guests  on  Theodore  Granik's  YOUTH  WANTS  TO  KNOW 
Sunday,  Nov,  4  (NBC-TV,  2:30-3  p.m.,  ESTj  NBC  Radio  Network, 
except  WRCA,  10:30-11  p.m,,  EST;  on  WRCA  only,  9^30-10  p.m., 
EST). 

The  program,  moderated  by  Stephen  McCormick,  will 
originate  from  Washington,  D.C, 


ALMA  MATER  TO  HONOR  NBC  NEWSMAN  RANDALL  JESSEE 

Randall  Jessee,  NBC  newsman  who  will  hold  the  key  assignment 
of  analyzing  farm  vote  trends  from  Kansas  City  on  election  night,  will 
receive  a  "Citation  for  Achievement"  from  his  alma  mater,  William 
Jewell  college  (Liberty,  Mo,),  on  Nov.  8.  Jessee,  who  is  director 
of  news  and  special  events  for  Kansas  City's  WDAF  and  WDAF-TV,  an  NBC 
affiliate,  recently  gained  national  recognition  for  his  on-the-floor 
reporting  at  the  national  political  conventions. 

The  citation  will  be  presented  at  a  dinner  in  the  Hotel 
Muehlebach,  Kansas  City.  Attorney  Joseph  N,  Welch  of  Army-McCarthy 
hearings  fame,  will  speak.  The  citation  will  note  Jessee 's  role  in 
NBC's  political  coverage,  the  nationwide  recognition  he  achieved  in 
reporting  the  Kaw  Valley  floods  of  1951  when  he  worked  for  72  straight 
hours,  and  other  achievements. 

- o - 
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HAL  MARCH  WILL  PORTRAY  ‘CON  MN  *  IN  ‘HIGH  BUTTON  SHOES' 

Will  Co-star  v/ith  Nanette  Fabray  in  Saturday  Spectacular 

?Ial  March  will  co-star  with  Nanette  Fabray  in  the  NBC -TV 
musical  production,  "High  Button  Shoes,"  to  be  presented  as  a 
Saturday  Spectacular  colorcast  Nov.  24  (9-10:30  p.m.,  EST). 

March  will  portray  Harrison  Floy,  a  "con  man,"  in  the  TV 
version  of  the  musical,  which  was  a  box  office  success  on  Broadway 
during  the  1947-19^8  season.  In  the  stage  play.  Miss  Fabray 's 
singing  and  dancing  as  Sara  Longstreet  brought  her  stardom. 

"High  Button  Shoes"  was  adapted  for  TV  by  Arny  Rosen  and 
Coleman  Jacoby  from  the  stage  original  by  Stephen  Longstreet.  Addi¬ 
tional  material  has  been  supplied  by  Sammy  Cahn  who,  v/ith  Jules 
Styne,  wrote  music  and  lyrics  for  the  Broadway  hit.  Joe  Cates  v/ill 
be  producer-director  of  the  TV  production. 

March  scored  in  the  title  role  --  singing  and  acting  —  in 
an  NBC  Spectacular,  "The  Bachelor,"  July  15,  1956.  He  is  quizmaster 
of  the  "$64,000  Question"  and  will  be  emcee  of  the  upcoming  NBC-TV 
series,  "The  Most  Beautiful  Girl  in  the  World."  He  leaves  for 
Hollyv;ood  tonight  to  rehearse  as  special  guest  on  "The  Chevy  Show" 
colorcast  starring  Dinah  Shore  Friday,  Nov.  2  (9-10  p.m.,  EST). 

A  native  of  San  Francisco,  March  has  been  a  boxer,  a  night 
club,  burlesque  and  vaudeville  comedian,  and  served  in  the  Coast 
Artillery  during  World  V/ar  II.  He  performed  on  the  Burns  and  Allen 
radio  and  TV  shows  and  in  "The  Soldiers"  on  NBC-TV. 

o  NBC -New  York,  10/24/56 
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BISSELL  CARPET  SWEEPER  CO.  BUYS  YEAR-LONG 

SCHEDULE  ON  ‘NBC  MATINEE  THEATER’ 

The  Blssell  Carpet  Sweeper  Company  has  pur¬ 
chased  a  year-long  schedule  on  NBC-TV’s  "NBC  Matinee 
Theater"  (colorcast  weekdays,  3-^  p.m.,  NYT),  it  was 
announced  today  by  William  R.  (Billy)  Goodheart,  Jr,, 
Vice  President,  NBC  Television  Network  Sales. 

The  order  was  placed  through  N.  W.  Ayer  and 
Son,  Inc.,  the  advertising  agency  for  Bissell,  and  calls 
for  14  announcements  in  the  drama  series  starting  next 
year.  They  are  planned  for  the  Spring,  early  Pall  and 
pre-Christmas  season  to  coincide  with  Bissell ‘s  1957 
campaign. 

Bissell,  also  represented  on  NBC-TV's  "Today" 
and  "Home"  programs,  is  the  second  major  advertiser  to 
purchase  a  year-long  schedule  on  "NBC  Matinee  Theater" 
within  the  past  two  weeks.  Earlier,  John  H.  Brack,  Inc., 
renewed  for  52  weeks  its  participating  sponsorship  on 
the  program,  which  celebrates  its  first  anniversary  on 
Oct.  31. 
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A  SERVICE  OF 

October  25j  1956 

RICHARD  A.  R.  PINKHAM  APPOINTED  VICE  PRESIDENT 
IN  CHARGE  OF  ADVERTISING  FOR  NBC 

Richard  A.  R.  Pinkham  has  been  appointed  Vice 
President  in  charge  of  Advertising  for  the  National  Broad¬ 
casting  Company,  Robert  W.  Sarnoff,  NBC  President,  announced 
today.  For  the  past  year  and  a  half,  Mr,  Pinkham  has  been 
Vice  President,  Television  Network  Programming. 

"The  expanding  importance  of  program  sales  and 
institutional  advertising  makes  Dick  Pinkham,  with  his  ex¬ 
tensive  background  in  this  field,  a  logical  choice  for  his 
new  assignment,"  Mr,  Sarnoff  pointed  out.  "His  experience 
in  programming  will  enable  us  to  add  nev/  depth  and  scope 
to  our  promotional  effort.  In  his  new  position,  he  will 
work  closely  with  both  radio  and  television  programming 
and  sales  executives  in  the  development  of  promotional 
plans  for  all  NBC  activities." 

Mr.  Pinkham  will  report  to  Kenneth  W.  Bilby, 

Vice  President,  Public  Relations.  Reporting  to  Mr.  Pinkham 

will  be  the  National  Advertising  and  Promotion  Division, 

which  includes  on-the-air  promotion,  newspaper  and  magazine 

advertising,  the  NBC  art  department  and  sales  promotion; 

the  Exploitation  Division,  Guest  Relations  and  Guided  Tours. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 
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2  -  Richard  A,  R,  Pinkham 


Before  coming  to  NBC,  Mr,  Pinkham  had  extensive 
promotional  experience  with  Time,  Inc.;  James  McCreery  and 
Co.,  and  the  New  York  Herald  Tribune,  where  he  was  circulation 
director  and  a  member  of  the  board  of  directors. 

Mr.  Pinkham  was  born  in  New  York  City  April  11,  1914, 
and  was  graduated  from  Yale  in  1936.  He  broke  into  the  field 
writing  advertising  copy  for  Time,  Inc.,  as  an  aide  to  Laura 
Z.  Hobson,  He  became  advertising  and  publicity  director  of 
James  McCreery  and  Co.,  a  New  York  department  store  in  1940, 
and  was  an  account  executive  with  Lord  and  Thomas  advertising 
agency,  heading  a  division  of  the  American  Tobacco  Company 
account.  Joining  the  Navy  before  Pearl  Harbor,  he  served 
throughout  the  war  as  a  Naval  officer.  In  1945  he  became 
associated  with  the  New  York  Herald  Tribune.  He  left  there 
in  August,  1951 j  to  join  NBC  as  manager  of  planning  for  the 
NBC  Television  Network,  a  newly  created  position. 

In  August,  1952,  Mr.  Pinkham  became  executive  pro¬ 
ducer  on  "Today,"  In  1954,  he  put  the  "Home"  program  starring 
Arlene  Francis  on  the  air  and  served  as  executive  producer  of 
"Tonight"  in  addition.  He  was  promoted  to  Vice  President, 
Participating  Programs  Department,  in  the  Fall  of  1954,  On 
Feb.  8,  1955^  be  was  promoted  to  Vice  President,  Television 
Network  Programs. 

Mr.  Pinkham  and  his  wife  live  in  Rye,  N.Y.  They  have 
four  children. 
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NBC  WILL  TELECAST  PRO  BASKETBALL  GAMES  OF  NBA 


COAST -TO -COAST  FOR  THIRD  CONSECUTIVE  SEASON 


Coast-to-coast  telecasts  of  National  Basket¬ 
ball  Association  games  have  been  scheduled  by  NBC-TV 
for  the  third  straight  season,  starting  Saturday,  Dec.  15. 
Coverage  of  the  professional  basketball  contests  will 
begin  a  week  after  the  final  football  telecast,  thus 
continuing  the  network's  "Game  of  the  Week"  sports  fea¬ 
ture  on  Saturday  afternoons. 

Fifteen  games  are  listed  for  1956-57^  starting 
with  the  Philadelphia-Syracuse  tilt  Dec,  15.  The  TV 
schedule  will  skip  the  holiday  weekend  of  Dec.  29 j  re¬ 
suming  Jan.  5  and  continuing  through  March  30.  The  last 
three  Saturdays  will  be  playoff  games,  NBC-TV  will  tele¬ 
vise  games  from  all  eight  cities  in  the  NBA . 

Lindsey  Nelson  and  Curt  Gowdy  again  will  be  the 
courtside  commentators.  Both  sportscasters  are  now  cover¬ 
ing  football  for  NBC  --  Nelson  on  television  and  Gowdy 


(more ) 
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~  "Game  of  the  VJeek" 

on  radio.  The  basketball  telecasts  are  presented  by  the  NBC 
Sports  Department  headed  by  Tom  S.  Gallery,  with  Perry  Smith 
the  producer  and  Harry  Coyle  the  director. 

The  NBA,  launching  its  11th  year  of  operation, 
has  two  divisions  --  the  Eastern  circuit  with  Philadelphia 
Warriors,  Boston  Celtics,  Syracuse  Nationals  and  New  York 
Knickerbockers;  and  the  Western  loop  with  Port  Wayne  Pistons, 
Minneapolis  Lakers,  St.  Louis  Hawks  and  Rochester  Royals. 
Philadelphia  captured  the  NBA  championship  last  season,  de¬ 
feating  Fort  Wayne  in  the  final  playoff  series. 

The  league  is  loaded  with  brilliant  performers.  Re¬ 
turning  stars  include  Philadelphia's  dazzling  duo,  Paul  Arizin 
and  Neil  Johnston,  who  finished  second  and  third  in  the  scor¬ 
ing  race  last  season;  Boston's  Bob  Cousy,  an  all-league 
choice  the  past  five  years;  St.  Louis'  Bob  Pettit,  the 
league's  leading  scorer  in  1955-56,  and  Minneapolis'  Clyde 
Lovellette . 

Outstanding  newcomers  include  two  of  last  year's 
collegiate  All-Americans,  Duquesne's  Si  Green,  who  has  joined 

Rochester,  and  Holy  Cross'  Tom  Heinsohn,  now  with  Boston. 

Other  top  rookie  players  are  DePaul's  Ron  Sobie,  landed 
by  the  Knickerbockers;  UCLA's  Willie  Naulls,  drafted  by 
the  Hawks;  and  George  V/ashington' s  Joe  Holup,  now  playing 
with  Syracuse, 
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BOOKLET  ISSUED  BY  NBC  SPOT  SALES  DEFINES  SPOT  BROADCASTING 

A  booklet  which  defines  the  purposes  of  spot 
broadcasting  and  demonstrates  how  it  operates  as  a  basic 
selling  medium  has  been  issued  to  top  agency  and  client 
executives  by  NBC  Spot  Sales. 

Noting  that  spot  broadcasting  is  the  use  of 
radio  or  television  by  national  advertisers  on  a  market- 
by-market  basis,  the  booklet  explains  how  the  advertiser 
has  complete  flexibility  in  selecting  a  schedule  for  his 
requirements.  Text  material  describes  the  two  basic  cate¬ 
gories  of  spot  announcements  and  programs,  the  numerous 
ways  that  advertisers  can  reach  special  marketing  objec¬ 
tives,  and  case  histories  of  merchandising  campaigns  v/hich 
have  used  it  successfully. 

Spot  announcements  and  programs  may  be  as  long 
or  as  short  as  desired.  Announcements  take  the  form  of 
station  breaks  (usually  20  to  60  seconds),  participations 
(usually  60  seconds),  Station  Identifications  (eight  to  10 
second  announcements  on  television);  and  billboards  (six- 

(more ) 
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2  -  NBC  Spot  Sales 


second  radio  announcements).  Spot  programs  vary  in  length 
from  five  minutes  to  several  hours. 

The  booklet  shows  how  advertisers  can  use  spot 
broadcasting  to  match  regional  or  scattered  product  dis¬ 
tribution,  reach  consumers  at  selected  times,  make  a 
special  push  in  selected  markets,  introduce  new  products, 
strengthen  seasonal  promotions  and  reach  specific  con¬ 
sumer  groups.  It  cites  many  examples  of  products  whose 
sales  have  been  increased  by  the  use  of  spot. 
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October  25,  195^ 

FACTS  AND  FIGURES  POINT  UP  VASTNESS  OF  'NBC  MATINEE  THEATER' 
ACHIEVEIffilNTS  IN  FIRST  YEAR  (248  FULL-HOUR  PLAYS)  ON  AIR 

When  the  NBC  MATINEE  THEATER  reaches  its  first  birthday 
Wednesday,  Oct.  31,  (NBC-TV,  3-4  p.m.,  EST,  in  color  and  black  and 
white)  it  will  have  presented  248  hour-long  television  plays  --  an 
entertainment  project  of  unprecedented  proportions. 

Perhaps  statistics  best  indicate  what  it  took  to  present 
those  248  plays. 

Executive  producer  Albert  McCleery  has  made  30  round- 
trips  between  Burbank,  Calif,  (where  the  program  originates)  and 
New  York,  and  a  12,000-mile  trip  to  the  South  of  Prance  and.  back, 
all  in  the  course  of  "NBC  Matinee  Theater"  business.  This  200,000 
miles  of  travel  is  the  equivalent  of  eight  complete  trips  around 
the  Equator. 

The  weight  of  1,750,000  pages  of  scripts  is  12  tons,  the 
equal  of  a  heavy-duty  bulldozer. 

It  has  been  estimated  by  experts  that  the  500,000  man 
hours  expended  on  "NBC  Matinee  Theater"  during  the  past  year,  if 
turned  to  other  uses,  would  have  been  sufficient  to  build  a  plant 
Identical  to  the  Burbank  color  television  facilities,  including 
four  studios,  shops  and  parking  area. 

(more ) 


PRESS  DEPARTMENT,  NATIONAL  BROADCASTING  COMPANY,  30  ROCKEFELLER  PLAZA,  NEW  YORK  20,  NEW  YORK 


t 


I  r;  J;.VTr 


!vVf'  -TcJlH 


“5  "p-f/r  A 

'.it.  .  '  'i  • 


r'-  '-  '  ■; 

♦  A  ^  ‘  "  "i-rt.  -  r  -'  '  ■\ 


f-ir. 


:  ..  ■  :  I. 


Mr,'  ...  . 


'.■  r 


'■'oL'e-- ■. -'icin' f 


*  i 


.  4- / 

-a" 


c.i.,  .  ; 'll;-*)’  .  li  .  .  ylii^iiC'XrJa  >.\os 


C'  r 


•"'  “i* » 


■  i,'.  -  o  .10  • 


Xj  .7  qlWj-  Clt'-O: 

OcHf'  0- 


:r  I 


ri-'-i-nv  - 'cia-  c'<1d  aj.  r."’.r?'i 


..•n'  :^„■  a:l  ‘.iv-  :  :  ■  ;j-r  -ncq.;:, :  \i.v 


2  -  «NBC  Matinee  Theater*  Anhiversai^y 


Electricity  used  in  production  lighting,  general  lighting 
and  technical  equipment  would  suffice  for  all  electrical  needs  of 
a  city  the  size  of  Pittsburgh,  for  one  day. 

The  equipment  used  in  air-conditioning  the  studio  would 
keep  75  homes  comfortable  for  a  year  in  the  hottest  part  of  West 
Texas . 

Nearly  12,000  actors,  actresses  and/or  their  agents  have 
had  personal  interviews  by  the  casting  department.  More  than  25 
per  cent  of  qualified  actors  in  Hollywood  have  been  employed  on  the 
program  and  received  salaries  totaling  a  quarter-million  dollars. 

Five  RCA  color  cameras  were  used  for  a  total  of  9,24o 
hours  for  programs  equal  to  five  seasons  of  weekly  teleplays  of 
equivalent  length. 

"NBC  Matinee  Theater"  has  been  honored  as  "best  contri¬ 
bution  to  daytime  television"  by  the  Academy  of  Television  Arts  and 
Sciences;  as  "best  daytime  television  program"  and  third  best  "new 
dramatic  series"  by  radio  and  television  editors  in  the  annual 
Motion  Picture  Daily  poll;  and  as  "best  contribution  to  daytime 
television"  b37-  TV -Radio  Life  magazine. 
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TRADE  NEWS 


October  26,  195^ 

CORN  PRODUCTS  CO.  BUYS  ADDITIONAL  PARTICIPATIONS  TOTALING 
ALMOST  $2,000,000  IN  NBC-TV  DAYTIME  SHOWS 

The  Corn  Products  Refining  Company  has  bought  additional 
participations  in  NBC -TV's  daytime  programs  amounting  to  nearly 
$2,000,000  in  gross  billings,  it  was  announced  today  by  William 
R.  (Billy)  Goodheart,  Jr.,  Vice  President,  NBC  Television 
Network  Sales . 

The  new  purchase  is  for  Corn  Products’  Mazola  Oil,  Karo 
Syrup  and  Niagara  and  Linit  Starches.  It  calls  for  the  sponsor¬ 
ship  of  the  last  15-minute  segment  on  alternate  Wednesdays  and 
the  first  quarter-hour  segment  on  alternate  Fridays  of  "It  Could 
Be  You"  (weekdays,  12:30-1  p.m.,  EST)  and  for  participations  on 
the  same  days  in  "NBC  Matinee  Theater"  (weekdays,  3-^  p.m.,  EST). 

The  order,  placed  through  C.  L.  Miller  Company  advertis¬ 
ing  agency,  is  for  52  weeks,  with  the  first  Wednesday  sponsor¬ 
ships  scheduled  for  Dec.  5  and  the  first  Friday  sponsorships 
scheduled  for  Dec.  14. 

The  Corn  Products  Refining  Company  also  sponsors  a 
15-mlnute  segment  of  NBC-TV's  "Queen  For  a  Day"  (weekdays 
4^.4; 45  p.m.,  EST)  on  the  same  Wednesdays  and  Fridays. 
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October  26,  1956 

29TH  ANNUAL  ACADEMY  AWARDS  PRESENTATIONS 
TO  BE  SPONSORED  ON  NBC  RADIO  NETWORK  BY 
OLDSMOBILE  DIVISION  OF  GENERAL  MOTORS 

The  29th  Annual  Academy  Awards  presentations  will  be 
sponsored  on  NBC  Radio  by  the  Oldsmobile  Division  of  General 
Motors  Corp.,  it  was  announced  today  by  William  K.  McDaniel,  Vice 
President,  NBC  Radio  Network  Sales.  The  program  will  be  present¬ 
ed  over  the  full  NBC  Radio  Network  Wednesday,  March  27^  from 
10:30  p.m.  to  12:15  a.m.,  EST. 

The  "Oscar"  ceremonies,  which  also  will  be  sponsored  by 
Oldsmobile  on  NBC -TV,  will  originate  from  the  RKO-Pantages  Theatre 
in  Hollywood  and  from  an  NBC  theatre  studio  in  New  York,  to  be 
announced.  The  commentator  for  the  broadcast  will  be  selected 
later. 

The  celebrated  Academy  presentations,  first  broadcast 
by  NBC  Radio  in  1953,  have  been  sponsored  by  the  auto  company  since 
1954.  D.  P.  Brother  and  Company  is  the  advertising  agency  for 
Oldsmobile . 
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STATION  WAAB  TO  BECOME  NBC  RADIO  AFFILIATE 
FOR  RELEASE  MONDAY  A,M.,  OCT,  29 

Station  V/AAB  in  V/orcester,  Mass.,  will  become 
an  affiliate  of  the  NBC  Radio  Network  on  Nov.  10,  it 
was  announced  jointly  today  by  Harry  Bannister,  Vice 
President  in  charge  of  Station  Relations  for  the  Na¬ 
tional  Broadcasting  Company,  and  Bernard  Waterman, 
President  and  General  Manager  of  WAAB. 

The  station,  which  operates  on  5^000  watts  and 
1'!-40  kc,  has  served  the  citj''  of  Worcester  and  the  Wor¬ 
cester  County  area  of  central  Massachusetts  for  the 
past  25  years.  It  is  owned  by  Waterman  Broadcasting 
Corp . 
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A  SERVICE 


NBC  COLOR  TELECAST  SCHEDULE  NOV.  4-10 


Sunday,  Nov.  4 

3:30-4:00  p.m.,  EST  --  ZOO  PARADE  --  First  in  a  new  series  of 
color  films,  this  one  entitled  "Cheyenne  Mountain  Zoo." 
(Please  note:  This  is  an  addition  to  the  November  color 
schedule . ) 

9:00-10:00  p.m.,  EST  --  THE  ALCOA  HOUR  --  "Mornings  at  Seven," 
by  Paul  Osborn;  adapted  for  television  by  Robert  Wallston. 
Starring  Lillian  and  Dorothy  Gish,  Dorothy  Stickney,  David 
Wayne,  June  Lockhart  and  Evelyn  Varden. 

Monday,  Nov.  3 

3:00-3:55  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Thank  You, 
Edmondo . " 

9:30-10:30  p.m.,  EST  —  ROBERT  MONTGOMERY  PRESENTS  THE  SCHICK 
TELEVISION  THEATRE  --  "Mr.  Tutt  Goes  West,"  by  Murray 
Burnett,  and  starring  Parker  Fennelly,  with  Lenka  Peterson. 

Tuesday,  Nov.  6 

3:00-4:00  p'.m.,  EST  —  NBC  MATINEE  THEATER  --  "Tell-Tale  Heart. 

7:30-7:45  p.m.,  EST  --  JONATHAN  WINTERS  SHOW. 

8:30-9:00  p.m.,  EST  --  N0AH»S  ARK  --  "The  Hardware  Cow." 


Wednesday,  Nov.  7 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Strangers  on  a 


Honeymoon. 


(more ) 
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2  -  NBC  Color  Telecast  Schedule 


Wednesday,  Nov.  7  (CONT‘D) 

9:00-10:00  p.m.,  EST  --  KRAFT  TELEVISION  THEATRE  --  "Shadow  of 
Suspicion. " 

Thursday,  Nov.  8 

3:00-4:00  p.m.,  EST  --  NBC  MATINEE  THEATER  --  "Step  into 
Darkness . " 

10:00-11:00  p.m.,  EST  --  LUX  VIDEO  THEATRE  —  With  host  Gordon 
MacRae;  tonight’s  play  is  "Jezebel,"  adapted  for  television 
by  Catherine  Turney. 

Friday,  Nov.  9 

3:00-4:00  p.m.,  EST  —  NBC  MATINEE  THEATER  —  "The  Shining  Hour. 
8:30-9:00  p.m.,  EST  —  WALTER  WINCHELL  SHOW  —  Guest  stars  to 


be  announced. 


Saturday,  Nov.  10 

8:00-9:00  p.m.,  EST  —  PERRY  COMO  SHOW  --  Perry’s  guests  tonight 
are  Bob  Hope  and  Yvonne  DeCarlo. 

PLEASE  ADD  TO  NOVEMBER  COLOR  SCHEDULE: 

ZOO  PARADE  (3:30-4:00  p.m.,  EST)  --  Nov.  11,  25. 

PLEASE  DELETE  FROM  NOVEMBER  COLOR  SCHEDULE: 

NBC  MATINEE  THEATER  (3:00-4:00  p.m.,  EST)  --  Nov.  22,  29.  j 

I 

THE  FOLLOWING  SHOWS  WILL  APPEAR  ON  WRCA-TV  ONLY: 


Monday 


Friday 


through 


Nov.  5 


Nov.  9 


through 


11:25-11:30  a.m.  --  WRCA-TV  WINDOW. 
1:00-  2:05  p.m.  --  TEX  AND  JINX  SHOW. 
6:45-  7:00  p.m.  --  ESSO  NEV/S . 
11:10-11:15  p.m.  —  TEX  ANTOINE. 
11:15-11:20  p.m.  —  POWERHOUSE  -  Jimmy 


Powers . 


11:20-11:30  p.m.  —  HY  GARDNER. 


Saturday 


Nov.  10 


11:00-11:15  p.m.  —  THE  SAVARIN  NEWS. 


o 
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October  30,  1956 


TRADE  NEWS 


ALBERT  L.  CAPSTAPP  IS  PROMOTED  TO  POST  OP  ’MONITOR'  DIRECTOR; 

NORMAN  S.  LIVINGSTON  NAMED  DIRECTOR  OP  NBC  RADIO  PROGRAMS 

Promotion  of  Albert  L.  Capstaff  to  Director  of 
"Monitor"  and  Special  Programs  for  NBC  Radio  and  appointment 
of  Noman  S.  Livingston  as  Director  of  NBC  Radio  Network 
Programs,  were  announced  today  by  Jerry  A.  Danzig,  Vice 
President,  NBC  Radio  Network  Programs.  They  will  report 
directly  to  Mr.  Danzig. 

Mr.  Capstaff  joined  NBC  in  June,  1955^  as  director 
of  entertainment  for  "Monitor,"  NBC  Radio’s  weekend  service. 
The  following  January  he  was  appointed  executive  producer 
of  the  program. 

A  veteran  of  radio  and  television,  Mr.  Capstaff 
operated  his  own  radio  station,  ICVAS,  in  Astoria,  Ore., 
before  coming  to  NBC.  Prom  1950  to  195^  he  was  producer  of 
all  Bob  Hope’s  television  shows,  and  for  10  years  before 
that  produced  Hope’s  radio  shows.  Prom  19^^3  to  19^6  he  was 
radio  and  television  director  of  the  Hollywood  office  of 
Poote,  Cone  &  Belding,  Inc.  He  was  also  associated  with 
Young  &  Rublcam,  Inc.,  and  Batten,  Barton,  Durstlne  &  Osborn, 
Inc . 

(more) 
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2  -  Albert  L.  Capstaff 


Mr.  Capstaff  was  born  in  Barrow-in-Furness,  England, 
in  1912.  He,  his  wife  and  their  four  children  live  in 
Darien,  Conn. 

Mr.  Livingston  comes  to  NBC  from  Telenews  Film  Corp. 
where  he  has  been  executive  vice  president,  general  manager 
and  board  member  since  March,  1955.  He  has  been  active  in 
radio,  television  and  motion  pictures  for  25  years  and  has 
held  executive  and  creative  positions  with  Edward  Kletter 
Associates,  the  Serutan  Co.,  Roy  S.  Durstine,  Inc.,  General 
TeleRadio  Corp.,  Redf ield-Johnstone,  Inc.,  and  Rocke 
Productions.  He  has  also  headed  his  own  firm  of  consultants, 

Norman  S.  Livingston,  Inc. 

Mr.  Livingston  and  his  wife  live  in  New  York.  They 

have  one  son,  Norman  S.  Livingston,  Jr. 

- o - 
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TRADE  NEWS 


October  31^  1956 

•NBC  MATINEE  THEATER’  HONORED  ON  FIRST  ANNIVERSARY  BY 
AMERICAN  FEDERATION  OF  TELEVISION  AND  RADIO  ARTISTS 

The  American  Federation  of  Television  and  Radio  Artists 
today  (Tuesday,  Oct.  31)  noted  the  first  anniversary  of  the  NBC 
MATINEE  THEATER  with  its  certificate  of  recognition  for  the  program's 
"major  contribution  to  the  television  Industry." 

The  award  was  presented  Jointly  by  Olan  Soule,  president 
of  the  Los  Angeles  local  of  AFTRA,  and  NBC-TV  star  Dinah  Shore  and 
was  accepted  by  Thomas  V/,  Sarnoff,  NBC  director  of  television  pro¬ 
duction  and  business  affairs.  Pacific  Division,  and  Albert  McCleery, 
executive  producer  of  "NBC  Matinee  Theater." 

The  citation  read  (in  part;)  "'NBC  Matinee  Theater'  has 
provided  bountiful  employment  for  1,26?  actors  in  a  grand  total  of 
2,325  roles.  During  the  first  year  of  production,  'I'JBC  Matinee 
Theater'  has  broken  all  employment  records  in  television  history  for 
a  similar  Interval.  Additionally,  it  has  been  responsible  for  the 
commencement  of  many  new  careers  and  has  given  significant  diversi¬ 
fication  to  already  established  professionals." 

The  program  was  lauded  for  "setting  this  nev/  milestone  in 
the  annals  of  live  color  television  programming"  and  for  being  of 
"unique  and  most  successful  live  programming  concept." 

- o - 
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NBC  TNADE  NEWS 


NBC-TV'S  "TODAY"  SCORES  WITH  FIRST  FILM 
FROM  REVOLUTION -TORN  BUDAPEST 

The  first  film  from  revolution-torn  Budapest 
was  presented  this  morning  on  NBC-TV's  TODAY  program. 

The  film,  shot  by  NBC  News  camerai'aan  Joe 
Oexle  with  interviews  and  narration  by  NBC 
Correspondent  Frank  Bourgholtzer,  was  flown  to 
this  country,  processed  through  the  network's 
"jiffy"  developer  and  rushed  to  the  early  morning 
news  program  eight  minutes  before  it  went  off  the 
air  at  10  a.m. 

Bourgholtzer  and  Oexle  left  Vienna  Monday 
morning  for  Budapest,  in  a  car  displaying  a  white 
flag  and  carrying  blood  plasma  and  chocolates. 
Bourgholtzer  reported  that  they  were  greeted  en¬ 
thusiastically  by  Hungarians  along  the  route. 

Oexle  later  compared  the  present  state  of  Budapest 
to  World  War  II  Berlin  after  the  heavy  street¬ 
fighting.  Streetcars  and  freight  cars  which  the 
‘  rebels  drove  into  the  inner  city  were  turned  over 
as  barricades,  he  reported. 


(more) 
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2  -  * Today* 


Monday  evening,  after  a  day  of  filming, 

Oexle  returned  to  Vienna  through  the  rebel  forces 
and  a  Soviet  armed  ring.  He  reported  this  was  the 
most  adventurous  part  of  the  trip,  Soviet  tanks 
blocking  the  roads  forced  him  to  drive  across  potato 
fields.  Neither  the  Soviet  or  rebel  troops  molested 
him,  although  he  was  stopped  and  searched  several 
times.  Bourgholtzer  remained  in  Budapest  for  on-the- 
scene  reports.  Oexle ‘s  attempts  to  return  on 
Tuesday  were  obstructed  by  Hungary,  which  is  now 
insisting  on  visas. 

Oexle ’s  sound  film,  which  includes  interviews 
with  rebel  troops  with  the  gunfire  in  the  background, 
will  be  presented  on  subsequent  NBC-TV  news  programs 
today . 

"Today"  is  telecast  Mondays  through  Fridays, 
7-9  a.m.,  EST,  with  a  9-10  a.m.,  EST,  segment 
presented  for  the  Midwest  and  Par  West. 

- o - 
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A  SERVICE  OF 


October  31j  195^ 

NBC  MOBILIZED  FULL  NEV/S  FACILITIES  THROUGHOUT  V/ORLD 
TO  REPORT  MIDDLE  EAST  CRISIS  ON  TV  AND  RADIO 

The  full  news- gathering  and  technical  facilities  of  the 
National  Broadcasting  Company  were  mobilized  with  the  eruption  of 
fighting  in  the  Middle  East  to  provide  the  most  complete  and  exten¬ 
sive  radio  and  television  coverage  of  any  recent  single  news  event, 
Davidson  Taylor,  NBC  Vice  President  in  Charge  of  Public  Affairs, 
said  today. 

"With  the  Invasion  of  Egypt  by  Israel,  NBC  News  went  on 
emergency  duty  the  world  over,"  Mr.  Taylor  said.  "The  entire 
organization  was  geared  to  report  and  analyze  these  history-making 
events  and  to  present  them  in  a  series  of  regular  and  special  news 
programs  so  that  NBC  viev/ers  and  listeners  would  have  complete  and 
up-to-date  knowledge  of  all  latest  developments  as  they  occurred." 

Mr.  Taylor  pointed  out  that  from  6  a.m.  Tuesday  until 
early  Wednesday  morning,  the  NBC  Radio  and  Television  networks 
devoted  more  than  three  and  one-half  hours  —  a  total  of  227  minutes 
and  45  seconds  --  to  newscasts  on  the  Middle  East  crisis  and  its 
repercussions  in  capitals  around  the  world. 

During  these  newscasts,  more  than  32,000  words  were  written 
and  spoken  by  NBC  commentators  --  the  equivalent  of  more  than  45 
columns  in  the  New  York  Times. 

(more) 
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2  -  Middle  East  Coverage 


Prom  6  a.m.  Tuesday  to  early  Wednesday  morning,  the  NBC 
Television  Network  presented  a  series  of  11  nev7S  programs  --  spanning 
43  minutes  and  15  seconds  --  on  the  Arab-Israell  crisis.  Five  of 
these  were  regularly  scheduled  news  programs  and  six  were  special 
bulletins  presented  during  preempted  time  because  of  the  significance 
of  the  developments.  During  this  same  period,  NBC  Radio  broadcast 
12  news  programs  —  five  of  them  regularly  scheduled  and  seven 
during  preempted  time  --  over  a  total  of  l84  minutes  and  30  seconds. 
These  network  programs  were  in  addition  to  the  local  radio  newscasts 
and  local  television  news  programs  presented  by  WRCA  and  WRCA-TV 
in  New  York. 

The  extent  of  NBC's  coverage  during  these  newscasts 
ranged  from  direct,  on-the-spot  reports  from  the  Middle  East  to  re¬ 
action  comments  in  the  world's  capitals  to  the  statement  of  the 
United  States  resolution  by  Ambassador  Lodge  in  the  United  Nations. 

To  bring  in  this  flow  of  news  from  around  the  world,  special  "live" 
circuits  were  ordered  and  maintained  --  at  considerable  expense  to 
jsIBQ  to  the  following  cities;  Moscow,  Warsaw,  Vienna,  Jerusalem, 
Cairo,  London,  Budapest  and  Paris,  as  well  as  to  United  Nations 
headquarters  in  New  York. 

"NBC's  log  for  Tuesday  shows  that  every  hour  during  the 
day  and  night,  NBC  Radio  or  Television,  and  frequently  both,  on  the 
network  and  on  the  local  station,  were  presenting  regularly  scheduled 
or  special  news  programs  with  all  the  latest  developments,  Mr. 

Taylor  noted. 


(more) 
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In  addition  to  its  coverage  of  the  Middle  East  situation, 
NBC  News  continued  its  extensive  reportorial  job  of  the  other  big 
news  story  of  the  week  --  the  revolution  in  Hungary  --  and  on 
Monday  night  presented  the  first  "live"  radio  report  from  the 
besieged  Budapest.  This  was  a  direct  report  from  NBC  correspondent 
Prank  Bourgholtzer,  which  was  heard  on  "News  of  the  World." 

(7:30-7:45  p.m.). 

Following  is  the  log  of  NBC  news  programs  on  Tuesday, 

Oct.  30  (EST): 

6:30  to  6:35  a.m.  -  WRCA. 

7:00  to  7:05  a.m.  -  WRCA. 

7:00  to  apx  7:05  a.m.  -  TODAY,  WRCA-TV  and  NBC-TV  network. 

7:30  to  7:^5  a.m.  -  WRCA,  radio  roundup  of  the  news  with 

direct  reports  from  Jerusalem,  Cairo,  Washington  and  Vienna. 

7:25  to  7:30  a.m.  -  WRCA-TV. 

7:30  to  7:35  a.m.  apx  -  WRCA-TV  and  NBC-TV  network  on  TODAY. 

7:55  to  8:00  arm.  -  ‘wRCA-TV. 

8:00  to  3:15  A.M.  -  NBC  Radio  network  with  pickups  from 
Jerusalem,  Cairo,  Washington,  Moscow,  Vienna  and  Warsaw. 

8:00  to  8:10  a.m.  -  V/RCA. 

8:00  to  3:05  a.m.  -  NBC-TV  network  and  WRCA-TV. 

8:25  to  8:30  a.m.  -  WRCA-TV. 

8:30  to  3:35  a.m.  -  WRCA. 

9:00  to  9:05  a.m.  apx  -  NBC-TV  network. 

9:00  to  9:05  a.m.  -  WRCA. 

9:30  to  apx  9:35  a.m.  -  NBC-TV  network. 

9:30  to  9:35  a.m.  -  WRCA. 

9:57  to  10:00  a.m.  -  V/RCA. 

(The  above  are  regularly  scheduled  news  programs) 
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-  Middle  East  Coverage 


11:26  a.m.toll:27  a.  m. -PREEMPTION  -  V'R  N -TV  aid  1^IBC-TV 
network.  (This  was  a  bulletin  to  the  effec  :  that  Britain 
and  P’rance  intended  to  move  troops  into  the  Suez  area  to 
protect  canal  installations.  Pricr  to  this  bulletin  NBC 
had  staffed  the  United  Nations  with  Chet  Huntley  and 
Pauline  Frederick,  with  an  engineer  for  direct  originations 
of  Security  Council  meeting.  At  t'li  s  point  also  NBC 
started  a  series  of  PREEMPTIONS  anc  legan  ordering  a  series 
of  overseas  circuits  which  were  brought  up  throughout  the 
day  and  night.) 

11:30  a. m.to  12  Noon  -  PREEMPTION.  NBC'  iladio  network  and 
WRCA.  Pauline  Frederick  and  direct  broadcast  of  Security 
Council  proceedings.  This  Included  op«jech  by  President  of 
Council,  and  Ambassador  Lodge's  statement  of  U.S.  resolu¬ 
tion  . 

11:55  to  11:55:30  -  PREEMPTION.  NBC-TV  network  and  WRCA-TV. 
British  and  French  ultimatujn  to  Egypt  and  Israel. 

12:30  to  1:00  p.rn.  -  ILBC  Radio  network.  This  was  special 
service  to  the  network  and  was  a  direct  broadcast  of 
Security  Council  proceedings. 

1:30  to  1:31  p.m.  -  PREEMPTION  on  VJRCA.  Middle  East  roundup. 

2:30  to  2:31  p.m.  -  PREEMPTION  on  WRCA.  Ano'-.her  roundup. 

3:00  to  3:02  p.m.  -  PREEMPTION.  NBC-TV  and  Kadlo  networks 
and  WRCA  and  VJRCA-TV.  Direct  report  from  Jerusalem  (Cairo 
circuit  failed)  but  included  wrapup  Cairo  ar  d  UIJ.  Cairo 
portion  based  on  late  cable  from  NBC  correspondent. 
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3:45  to  3:46  p.m.  -  PREEMPTION.  NBC  Radio  network  and  WRCA. 

NBC  had  arranged  at  this  point  to  preempt  for  another  direct 
report  from  the  Security  Council  but  the  session  was  post¬ 
poned  until  after  4  p.m. 

4:00  to  4:01  p.m.  -  PREEMPTION.  NBC  Radio  network  and  WRCA. 
British  troops  will  move  into  Suez  regardless  of  U.N.  action. 

4:03  to  4:04  p.m.  -  PREEMPTION.  NBC-TV  network  and  WRCA-TV. 

5:08  to  5:08:30  p.m.  -  PREEMPTION.  Eisenhower  appeal  to 

British  and  French  to  avoid  use  of  force.  NBC  Radio  network 
and  WRCA. 

5:10  to  5:10:30  p.m.  -  PREEMPTION.  Same  bulletin.  WRCA-TV. 

5:27  to  5:27:30  p.m.  -  PREEMPTION.  WRCA.  Cairo  rejects 
ultimatum. 

5:28  to  5:28:45  p.m.  -  PREEMPTION.  NBC-TV  network.  Resume 
on  Cairo  and  Elsenhower  appeal. 

6:00  to  6:15  p.m.  -  WRCA.  Kenneth  Banghart. 

6:45  to  7:00  p.m.  -  WRCA-TV,  Kenneth  Banghart  --  Including 
direct  reports  audio  from  Jerusalem  and  Cairo, 

6:45  to  7:00  p.m.  -  NBC  Radio  network  and  WRCA. 

7:30  to  7:45  p.m.  -  NBC  Radio  network  and  V/RCA,  Including 
direct  reports  from  UN  Security  Council  that  Britain  and 
France  had  just  vetoed  the  U.S.  resolution.  Also  direct 
reports  from  Jerusalem,  Cairo,  the  White  House  (not 
Washington  studio),  London  on  Eden  emergency  cabinet 
session  with  word  that  British  and  French  would  enter  Suez. 
This  also  included  the  first  direct  radio  broadcast  from 


Budapest . 


(more) 
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7:45  to  8:00  p.m.  -  NBC-TV  netv/ork  and.  WRCA-TV. 

8:30  to  8:35  p.m.  -  NBC  Radio  network  and  WRCA.  Kenneth 
Banghart . 

8:35  to  9:30  p.m.  -  NBC  Radio  network  and  WRCA.  This  was 
planned  originally  as  a  caiTipaign  special.  In  view  of 
developments,  the  show  was  dismantled  and  recast  to  show 
effects  of  developments  and  Included  a  direct,  live  report 
from  the  UN  Security  Council;  reports  from  the  White  House; 
from  London  on  the  British  Cabinet  meeting. 

11:00  to  11:15  p.m.  -  NBC  Radio  network.  This  included 
direct  reports  from  Jerusalem,  London  and  Washington  and 
a  report  by  the  UN  correspondent. 

11:00  to  11:10  p.m.  -  WRCA-TV. 

11:00  to  11:15  p.m.  -  VJRCA.  This  Included  a  direct  report 
from  Jerusalem. 

12:00  to  12:03  a.m.  -  NBC-TV  netv/ork  and  WRCA-TV.  PREEMPTION. 
Joseph  C.  Harsch  with  a  summary. 
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